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The Victory for Ideals 


attempt in the direction of making practical 

the ideals of international friendship of people 
with people is it true that other idealistic movements 
are to come into general acceptance. 

The time has come to put the ideal of a league of 
industries to some practical utility. It has been the 
custom for years to cry, “this branch of the trade is 
getting all the good things in profits—the merchant 
says that the leather man is stuffing his pockets with 
inflated profits and many a leather man has pointed 
at the 40 per cent of the shoe store. Then too the 
cry has gone up, “It’s our turn now; it’s been a seller’s 
market long enough; now we'll make it a buyer’s 
market.”” Result—trade bitterness and no progress. 

A dozen men participating in the conference work 


J so sure as the League of Nations is an 


of the manufacturers, wholesalers, retailers and 
tanners have said, “Oh! it’s all well enough to say 
unity of purpose and for a certain paper talk on co- 
operation on styles and leather, but when it comes to 
my business, why, I’ll make what I please.” 

And so—the very men who kick against the in- 
evitable of progress find out that all they get is a 
sullen feeling of “I’m in it for myself; what do I care 
if the other fellow gets stuck?” 

But this past spirit must be strangled and a real 
sort of co-operation achieved. There is sanity in an 
industry charting out the essential features of a sea- 
son’s work. There is safety for all in a real con- 
structive program. There is a time coming—and it is 
very near—when it will be profitable to each craft 
and to the public in a living up to trade agreements. 





SET THE PUBLIC RIGHT—NOW! 


At-once action by every retail shoe merchant in America is necessary on the so- 


termed “‘Luxury Tax,’ 


’ operative May 1, on shoes and hosiery. 


Get in immediate touch with your local newspapers and ask them to keep from 
their columns the words—“‘Luxury Tax.’’ The public should be told that it is a WAR 


Tax. The word “luxury” 


is a dangerous misnomer. 


Good shoes over $10.00 in price are not luxuries—in fact, shoes at this price are a 


NECESSITY in better service to the American public. 
Inform your clerks that the term to use is WAR TAX, and that it is collected in 


the store. (For example, a shoe at $11.00 pays a tax of 10 cents). 
sort of tax as is assessed in theatres. 


SET THE PUBLIC RIGHT—NOW! 


It is exactly the same 
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Who suffers in a wild-eyed season of style—every- 
body, for as surely as the merchant finds his shelves 
stuck with poor sellers and misplaced bets, so surely 
does his payments to the manufacturer suffer, and 
ere long the leather man is up against the “no-money” 
evil. It is time to think of the very close relation- 
ships of the cash register in the shoe store with the 
leather vat in the tannery. 

For the time being but little is said of the organiza- 
tion—National Council of Service of the Shoe and 
Leather Industries—but it should appear in promi- 
nence at an early date. It should meet and evolve 
some statement of ‘Prices and Styles’ to set a 
clamoring public aright on, the cost of shoes—it 
should also reaffirm its stand on heights, colors and 
pieced patterns‘ and any new developments. It 
should say something on diversity of materials to 
bring about more economical service to the public. 
It should meet soon to consider the biggest after-the- 
war idea—WASTE NOT. 

Individuality in style in leathers and in mer- 
chandising is possible—in fact is encouraged but the 
limits of good sense are defined for our entire 


industry by such a 


men of the industry? Why not try it out? The 


time is now. 


The Ten Per Cent War Tax 


HAT a disgraceful exhibition on the part of 
Congress to indulge in schoolboy tactics to get 
square with Teacher Wilson on measures which were 
so distinctly out of partisan politics and on the main 
features of which there was practically no partisan 
controversy. They showed an absence of common 
sense and an unparalleled example of idiocy, after 
howling for two years over the high prices of shoes to 
put into effect a measure which makes shoes still 
higher in price to the American public. 

Now that the retail shoe trade is in for it there are 
two ways of handling the bad bargain. 

One is to sell the shoes at market price and to add 
on to the sales slip ten per cent of the amount over 
$10.00; then to make a day book entry so that ac- 
counts to the Government can be kept correctly. 

The second, and probably the method most to be 
used, will be to sell the shoe, tax included—in other 





words, if the selling price of your shoesis $13.50, mark 


the price, $13.85, tax 





program. 
It is with a desire to 


paid, and say no more 
to the public about it. 





eliminate the wastage of 
men, materials, money 
and morale that. the 
League of Nations is 
fundamentally con- 
cerned. It is with a 
desire to eliminate the 
wastage of effort, ma- 
terials, money and 
merchants that a co- 
ordinated program 
should be put into reg- 
ular utility in as serv- 
iceable an industry as 
that of leather making, 
shoemaking and_ shoe 
merchandising. 

Why not make prac- 
tical what is now an 
ideal of the thoughtful 





A HIGHLY FAVORED NATION 


“Counting the cost” is sometimes very much like burying 
the dead after a battle; and both jobs have been much before 
us, during the partial eclipse of civilization we have gone 
through. The nations may well regard the lives of their 
best men as the highest cost; and in this terrible toll, we 
have been fortunate, by comparison; only about one per 
cent—one in a hundred—of the deaths were ours, although 
heaven knows the gold stars have been plentiful enough. It 
is startling to think that if our losses were to equal those of 
France and England, not a single one of our present stream 
of hundreds of thousands of young men would be coming 
back to us; every one would be still in death, and even then 
we should be in the minority. 

If those countries, thus terribly decimated, can hold up 
their heads, as they are doing, and bravely face the future 
and set busily to work in “reconstruction,” need we have 
any fears as to the future in this favored land? We have 
spent great sums; but to whom did we pay the millions? 
Largely to ourselves. There has been but little ‘net loss, in 
this country, in material things. There is nothing to fear in 


the outlook. 
WALTER C. TAYLOR. 








But be sure to make 
a daybook entry of what 
is due the Government 
on every pair sold above 
$10.00. In all probabil-. 
ity, a customary ex- 
ample of delay will put 
the tax collectors’ 
blanks in your hands 
somewhere around next 
July. 

The trade is in for it— 
so carry on! 


ET us rejoice in the 
good times before 


us. 
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Had the war lasted through 1919— 
Government restrictions would be tighter— __ 
Shoe merchants would be doing business under 
Government license and supervision— 
Shoe tickets might be in use as were sugar coupons 
during the war. 


Thanks to the gods of Victory, we are privileged— 
To maintain our individuality as shoe merchants 

To seek a normal development of our industry— 

So let us banish the grumblers and grumbling, and 
rejoice that our heavy burden of war is lightening and 
take up cheerfully the task of re-adjusting our trade. 
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That's Where The Shoe Pinches. 
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The Shoe Merchant will do 
his share of the suffering ‘ 
a ‘ainda 














SHOE AND HOSIERY LUXURY TAX OPERATIVE MAY 1 
Revision of Revenue Law Killed by Filibuster, March 4 


When sold by or for a dealer or his estate for consumption 
or use, taxes on the following articles are to-be paid by the 
purchaser to vendor at time of sale on so much of the amount 
paid therefore as exceeds the price below specified. 

BOOTS, SHOES, PUMPS and SLIPPERS, 


men’s, women’s, misses’ and boys’ (not includ- 


ing shoes or appliances made to order for persons 
having a crippled or deformed foot or ankle), in 


ee SREP eee e eee ee eT eee 10% 
HOSE or STOCKINGS, silk men’s and boys’, in 

MA ohne hE eR ts EE oe 8S bia Sos ow 10% 
HOSE or STOCKINGS, silk, women’s and 

semnnnniny SUN a, So ons a oss wees caer 10% 
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Harrods Ltd. in New York 


Largest Retail Organization in the World to Buy 
American Products 


New York: Harrods Limited of London and Buenos 
Aires, one of the largest retail organizations in the world. 
have opened offices in New York City at 225 Fifth Avenue 
with William D. Ager as the American representative and 
A. A. Jones as his assistait. The firm is in the market for 
everything from pins to elephants in a manner of speaking. 
The entire weight of this buying organization will be thrown 
on the American market to the natural advantage of the 
American manufacturer. Everything will be purchased here 
that has been heretofore gotten from the Central Powers. 

The special requirements in shoes, as announced officially 
from the Harrods New York offices, are as follows: 

We are interested in men’s American boots but 
they must be of the very best quality. Wein London 
know most of the branded makes, but want some- 
thing better and made on lasts of a modified form, 
not the exaggerated shapes—viz., high toes and 
heels. Say Calf Kid Lace Boots, both Box Calf and 
Gun Metal, 4 edge, suitable for a business man. 

Calf Kid lace and button, 4 edge, Patent Colt 
Golosh. 

Glace kid lace, whole Golosh, 4 Edge. 

Patent Calf or Colt Oxford Shoes, 4 Edge. 

Patent Calf or Colt Oxford Shoes, Full. 

Brogued, Wing Caps, Circular Golosh, 4 Edge. 

Also above “Dress” without Caps, 4 Dress Edge. 

Tan Calf Oxford Shoes or Willow Calf, medium 
Brown, 4 Edge. 

Also above fully Brogued, Wing Caps, Circular 
Golosh, 4% Edge. 

Tan Calf or Willow Calf Lace Boots, whole Golosh, 
Leather lined, 4 Edge. 

The New York organization will consist of four depart- 
ments, with experts in charge of each; these departments are 
the executive, administrative, the sample and shoe depart- 
ments and the South American department. 


Government to Study Leather 
Supply 


Conditions in Europe Affect Our Stocks of Raw and 
Finished Leather 


Washington, D. C., March 3—It is understood that former 
Lieutenant Norman Hertz, who took an examination at the 
Bureau of Foreign and Domestic Commerce as trade com- 
missioner has passed the examination. 

L. Hertz is going abroad to look into the hide and leather 
supplies, especially raw stocks and the possibilities of Ameri- 
can leather sales in Europe. 


Within the next few days 


Lieutenant Hertz will arrange to talk to some of the leading 
exporting tanners of the country and he will leave the United 
States the latter part of this month. Lieutenant Hertz has 
been for some months assisting Major Joseph C. Byron, 
Chief of the Leather Division of the War Department in 
adjusting contracts. 

It is understood that the bureau in the near future will 
employ another trade commissioner to look into the leather 


. Taw stock situation in South America. An investigation was 


made recently of the boot and shoe situation in South Amer- 
ica but raw stock was not taken into consideration to any 


extent. 


Resultful Sales Conference 


Of the A. J. Bates Company Executives and Salesmen 


Matters of more than routine interest were discussed in 
business sessions of the salesmen and executives of the A. J. 
Bates Company on February 26 and 27, at the company’s 
general offices at Webster, Mass. 

In addition to completing the layout of Fall samples the 
convention gave considerable attention to additions to the 
line of Bates Shoes for men, and canvassed thoroughly 
labor, production and increased distribution subjects. 

Talks were given by President Edgar A. Bates, Vice-Presi- 
dent G. I. Sears, Factory Superintendent Sullivan, Produc- 
tion Manager E. S. Strout and other department managers, 
also by Eugene M. Weeks of “‘Boot and Shoe Recorder,” the 
company’s advertising counsel. 

In the absence of Sales Manager Wallace A. Taylor, who 
is in Europe with the “Boot and Shoe Recorder’s’”’ business 
expedition, the details of the convention were managed by 
his assistant, W. E. Johnson. 

The salesmen present were: J. D. Abelson, H. H. Bercher, 
G. L. Beveridge, W. J. Carter, W. F. Elliott, I. C. Henry, 
T. H. Kirby, H. Larkay, W. A. McCord, S. Minster, U. W. 
Mitchell, T. A. Mullen, J. H. Price, J. T. Powers, F. B. Raw- 
son, W. L. Schutz, F. J. Sharp, W. T. Williams, C. H. Raut. 


Major Coleman Hands Resigns 


Has Served in War Department Since January 8 


Washington, D. C.—Major Coleman Hands, who has 
been in charge of the shoe repairing materials section 
of the Leather Branch of the Quartermaster Department, 
U. S. A., has resigned from the army and expects to leave 
Washington on Friday of this week. 

Major Hands came to Washington in January, 1918, as a 
civilian and entered the Army in October. He was formerly 
connected with the Federal Rubber Company, prior to which 
time he was connected with a shoe manufacturer. He has 
not yet decided what he will do after leaving the service. 

Captain George C. Bosson, Jr., who has been connected 
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with the shoe and leather work here since the war has just 
returned after being connected with the department in the 
South and will have charge of the shoe section of the Army 
Quartermaster Department. 


World Markets Opening 
In Holland and in England 


Washington, D. C.—Cablegram fcom Holland received 
by War Trade Board announcing that all restrictions 
for the exportation of hides and skins from Holland have been 
removed. 

Understood also that American Government is negotiating 
for the removal of rationing of leather to Holland. 

Bright prospects rumored here that English embargo on 
importation of shoes and leather will be removed within the 
next ninety days. 


Army Stocks on Hand 


Immense Supplies in Reserve 


Washington, D. C.,—The Army Quartermaster De- 
partment has just issued statistics showing the quantity 
and value of stocks on hand in the United States, 
overseas and in transit on February 1. Among other items 
are the following of interest to our readers: field and marching 
shoes, 12,882,778 pairs at $6.43 per pair, value of stock, 
$82,830,466; gloves, 20,691,904, value of stock, $13,658,805; 
jerkins, 1,751,396, at $7.50 per pair, value of stock, $13,135,- 
470; hip and knee rubber boots, 2,174,596 pairs at $5.68 per 
pair, value of stock, $12,351,692; overshoes, 1,489,752 pairs 
at $3.75 per pair, value of stock, $5,586,670. 


Soldiers to Get Reclaimed Shoes 


No New Shoes to be Made Except for Wounded Men 


Washington: Announcement has been made by the War 
Department of the amendment to the general order relative 
to the issue of russet shoes to troops in the United States; 
the order has been amended to read as follows: ‘No new 
shoes of any size will be issued when reclaimed shoes of the 
same size are on hand or available except to sick or wounded 
men in hospitals who have returned from overseas.” 


New York Style Shoe 


At Bush Terminal Sales Building, March 10 to 14 


New York: Local interest centers on the coming style 
show which is to be held at the Bush Terminal Sales Building, 
150 West 42d Street, at 8 P. M. on the evenings of 10th to 
14th. The show will be held under the auspices of the Inter- 
national Buyers’ Club. The program as laid out is a very 
interesting one and merchants from all parts of the country 
have indicated their intention to be present. Hence the show 
will have in a large measure, national significance. 


More Leather to Holland | 


Washington: War trade announces that the ration of 


leather for Holland has been greatly increased, approximately 
to pre-war needs. Export licenses will now be freely granted 
for leather to Holland, but exporters must obtain import cer- 
tificate number from foreign importer before applying for 
export license. 
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Death of Julius Einstein, Founder 
of J. Einstein, Inc. 


Monroe Einstein New President—Personnel and Policy 
of Company Not Affected 


New York: The death of the late Julius Einstein, presi- 
dent of the firm of J. Einstein, Inc., New York and Boston, 
which sad news the ‘“‘Recorder’’: received by telegram from 
New York as its last forms were closing for the issue of March 
1, does not affect the personnel or policy of the company. 
Monroe Einstein is the new president. 

Mr. Einstein was seventy-four years old at the time of his 
death and in 1866, at the age of twenty-one years left the 
city of Frankfort, Germany, where he was born, to take up 
life in the United States. He soon established himself in 
business on Warren Street, New York. After awhile the 
expansion of his business required its removal to the Healy 
Building and a still later removal to William Street where the 
house remained for twenty years. 

The business, which had strongly concentrated inside this 
period to shoe materials and especially cloths, steadily devel- 
oped and passed from an entirely wholesale business to one in 
which they manufactured and converted, as well, through 
acquired interests in those branches. A year ago a fina, 
removal was made to their present location on Spruce Street 


Devoted Entire Interest to Business and Family 


Mr. Einstein devoted his entire interest to his business and 
his family. He is survived by a widow and seven children, 
three of his sons are actively engaged in the business, Sidney 
in Boston and George and Monroe in New York. His death 
followed a very brief illness and was caused by a heart com- 
plication. Up to the first occurrence of his illness, less than a 
fortnight ago, Mr. Einstein remained actively engaged in 
daily business routine. 





Shoe Lace Manufacturers’ Exchange 
Elect Officers for 1919-1920 


At the recent annual meeting of the Shoe Lace Manufac- 
turers’ Exchange, Providence, R. I., the following officers 
for 1919-1920 were elected: president, H. M. Fry; vice- 
president, J. N. Alexander; secretary-treasurer, Ernest H. 
Gaunt; executive committee: S. H. Cohen, C. Hewitt, 
C. M. Mitchell, J. Sapinsky and officers. 

Three new members were admitted to the exchange. The 
membership now consists of 17 members, as follows: 

Ansonia O. & C. Co., Attleboro Braiding Co., Bee Bee 
Tip Co., Cowen Braid Mfg. Co., Cresent Braid Co., Diamond 
Braiding Mills, Glencairn Mfg. Co., Globe Braiding Co., 
Hewitt-White Co., Holyoke Braiding Co., Mitchell Mfg. Co., 
Narrow Fabric Co., Pepperell Braiding Co., What Cheer 
Braid Co., Frank W. Whitcher Co., Wright Mfg. Co., William 
Jette. 

Every manufacturer of shoe laces is eligible for member- 
ship and has been cordially invited to join. An increase in 
membership is expected during the coming year. 

Assessments were made to cover the cost of operating the 
Exchange for the coming year. The work of the Exchange 
will be to gather information on credits, on statistics of the 
industry and trade; and various plans for standardization 
will be put into effect. 

The office will be at 511 Westminster Street, Providence, 
R. I., and monthly meetings will be held in that city. 

After a year of promotional and educational work the Ex- 
change is now on a firm basis with an active membership 
which will increase in number. 
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JOHN J. BAIRD 
Vice-President 


Ohio Retail Shoe Dealers’ Association 


National Convention, 





HE biggest and: best convention ever held by the Ohio 
Retail Shoe Dealers’ Association has passed into 
history. This took place at the New Southern Hotel 

Columbus, March 3, 4 and 5. The meeting was called to 
order at two o’clock on March 3 by President H. C. Mc- 
Laughlin of the Potter Shoe Company, of Cincinnati. 

The registration for the first day amounted to three hun- 
dred fifty. The displays by manufacturers and wholesalers 
were far more numerous and wider in range than at any 
former convention of this association. 

In opening the convention, President McLaughlin con- 
gratulated the association at the interest manifested in 
association work which was evidenced by the unusually large 
attendance at the opening session. He reviewed some of 
the things that had been accomplished, both by State and 
National Association work during the past year—notably 
the accomplishment of the Shoe and Leather War Service 
Committees in connection with the War Industries Board at 
Washington. 

Reverend E. F. Chauncy of Trinity Church, Columbus, 
delivered the invocation. 


Address of Welcome by Mayor George J. Karb 


Mayor George J. Karb welcomed the convention to 
Columbus. He told some historic facts about the removal of 
the capital from Marietta to Chillicothe, then to Cincinnati, 
Zanesville and finally to the site selected by a Legislative 
Committee, where Columbus now stands. Some progressive 
farmers donated the land where the Capitol and other 
principal buildings stand. 

Mayor Karb told about the development of the little 
village of 700 people into a prosperous city of 250,000. He 
pointed out that more people could be reached from Colum- 


Convention 


Unusually Large Attendance, Numerous Dis- 
plays, Round Table Discussion Big Feature, 
Boston, 





1920, Boosted 


bus than in most any other city in the course of one day’s 
travel; hence, its desirability as a convention city. 

He dwelt at length on the fact that since the boys are 
returning from the Army, it is the duty of every business 
man and every citizen to do his utmost to keep industry 
moving. provide employment and start building construction; 
that the country does not want Bolshevism nor I. W. W. rule 
and that steady employment at reasonable wages is the most 
potent force to stamp out the evil. 


Report of Secretary Henry Hagemann 


The report of the secretary showed the association to be 
in a very healthy condition as to the number of paid-up 
memberships as well as financially. The total paid up 
memberships are four hundred forty-four; the balance in 
the treasury $1,386. 


Field Secretary Sloane Addresses Convention 


Field Secretary Sloane addressed the convention on 
“Craft Association.” Secretary Sloane said that within 
the last year, fifteen states had been organized, making a 
total of thirty-three associations now in the National. He 
said that the merchants are not rocking the boat as has been 
charged but are sitting tight to keep it from rocking; that 
retail merchants have taken all the risk; they have had to 
buy stock at manufacturers’ prices and have had no pro- 
tection against decline in the market. 

“It is up to the manufacturers if they want the business to 
guarantee prices against decline. Retail merchants must 
have styles made by the manufacturers. The retail mer- 
chants should make and regulate styles, so losses will not 
come from overbuying or rapidly changing novelties. These 
things are being accomplished by organization and it is the 
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duty of every merchant to get behind local, state and na- 
tional associations and boost to the uttermost in order to 
better his own individual condition. 

‘‘A merchant is not in business to fight somebody around 
the corner. He is in business, if he is a modern merchant, to 
fight with his brother and pull together with the man around 
the corner for the betterment of both.” 


Booms National Convention in Boston Next January 


John J. Baird, Columbus delegate to the Ohio Association 
of the National Convention, spoke on the good derived from 
the Round Table Discussions. A whirlwind campaign to 
secure insurance for the National Insurance Board resulted 
in almost enough funds to organize the company. 

Mr. Baird urged every member of the Ohio Association to 
attend the National Convention in Boston next January. 


**Shoe Business Under the Construction Period’’ 


“Shoe Business Under the Construction Period,” was the 
topic of an excellent paper by Frederick Miller of H. C. 
Godman Company. This paper stated that the problems 
of the manufacturer and the retailer were much the same. 
Each needs the confidence and co-operation of the other 
more than ever before; each needs the confidence and co- 
operation of the public at large. 

Mr. Miller said it was impossible to forecast the future but 
that the solution is coming as sure as the rising and setting 
of the sun. ‘The shoe business is not so many pairs of shoes 
on the merchant’s shelves; not so much leather, nor so 
many lasts, nor so much machinery in the factory, but that 
the thoughts of the men in the industry may move forward 
with abiding faith, thus guiding into right channels those 
with whom they come in contact—into constructive rather 
than destructive policies.” 

Harvey R. Young, of the Advertising Department of the 
Columbus Dispatch represented business as a four-cylinder 
engine—product, service, salesmanship and advertising—all 
four cylinders hitting at the same time. If any one of these 
cylinders is not hitting the strength of the whole organization 
is weakened. 

“Service means effective working organization necessary 
to build organization before business can be efficient. He 
profits most who serves best. Five star salesmen properly 
trained can sell more goods and sell them better than fifteen 
mere clerks. There are nine essentials in successful sales- 
manship—knowledge, confidence,- memory, approach, tact, 
concentration, perseverence, work and enthusiasm.” 


Round Table Discussion 


The convention session was taken up by Round Table 
discussion. Field Secretary Sloane introduced Charles Dore- 
mus, who started discussion as to store policy for 1919. 

Mr. Doremus said: “Is it best. to get long profit on small 
volume of pairs or sell more pairs at closer profit and depend 
on volume to make profit?” 

Many aspects of the merchandising situation were brought 
out. The consensus of information was that volume of pairs 
should be striven for; that merchandise bought in accordance 
with the War Industries Board regulations was all good 
merchandise and there was no reason for a sacrifice; that if 
certdin styles of low heels are not being demanded, the 
merchant should put them in his windows, advertise them 
and if necessary use PM’s but sell them in the regular way. 

It was pointed out that by showing women they should 
have welt oxfords or pumps for street and morning wear and 
French heels and turn soles for evening wear, two pairs. of 
shoes can often be sold and will give better satisfaction if 
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worn on the occasions and with the costumes for which they 


were originally designed. 

Mr. Doremus defined style as being like electricity. ‘Style 
is ‘a mysterious something injected into merchandise that 
makes a demand by the customer that you can realize on 
while you have it.” 

Harry R. Rogers of H. & S. Pogue Company, Cincinnati, 
gave an interesting talk in which he said, “The time to re- 
order good sellers is when you place the original order. Very 
few shoes should be reordéred, only those of the ‘old ladies’ 
type.” 

A Talk on Staple Stocks 

Thomas McGovern of the Riley Shoe Company spoke on 
‘Maintaining Staple Stocks.” Mr. McGovern said that 
merchants must maintain conditions in local communities 
and buy accordingly; that they must select styles according 
to needs and the occupations of their trade; that they must 
estimate their volume of sales according to monthly sales of 
the corresponding months of last year. 


Footwear 


He said, ‘Women’s thoughts are transferred from head- 
wear to footwear. They are buying for the betterment of 





HENRY E. HAGEMANN 
Re-elected Secretary 


appearance. Good looking kicks and silk hose are necessary. 
Price must rule high because very few kidskins and calfskins 
are going into the country. The advance of price in kid 
leathers is legitimate. I can see no necessity for the big ad- 
vance in calf. The packers control the situation in the leather. 
market.” 

Seaton Alexander, president of the West Virginia Retail 
Shoe Dealers’ Association, advised merchants to stick to the 
recommendations of the N. S. R. A. in their buying policy; 
that they should not go panicky over extreme styles or the 
cry of shortage in materials. 


President Park Came to Get Pointers 


E. N. Park, president of the New York Association, was 
in attendance. He said that he came to get pointers on how 
to get a crowd and how to run a convention and that he had 
seen Ohio do both. , 

C. K. Chisholm of Cleveland explained that the Govern- 
ment did not regulate the shoe industry; that all regulations 





came from within the various branches of business working 
together. 

Mr. Chisholm said, ““No other wearing apparel industry 
stands as high in the estimation of official Washington as ours. 
Merchants have seen the benefits of concentration; they will 
never buy ia the old haphazard way again. Instead of try- 
ing to outwit each other, merchants are working on their 
problems together.” 


Buyer Mary Roberts Talks on **‘Women as Executives”’ 

Mary Roberts, buyer of women’s and children’s shoes for 
F. & R. Lazarus Company, read a paper on “Women as 
Executives.”” Buyer Roberts stated, ‘Women have proved 
successes in other lines of apparel long before they were con- 
sidered possible in the shoe business. It takes more training 
to become versed in fitting and knowing shoes. If women 
are properly trained and confidence placed in them, they will 
prove successes. Bright women are not attracted to selling 
shoes, as formerly the one excuse for hiring female help was 
to keep down overhead expenses, paying less for the same 
services rendered.” 

Dr. R. L. Thompsoa of the Scholl Manufacturing Company, 
spoke on “Better Feet.’’ “Many people are 100 per cent in 
every particular excepting feet,” said Dr. Thompson. “If 
feet are only 10 per cent efficient, the total is cut to 77 per 
cent. The shoe store is the original place to look out for 
treatment of foot ailments. If ailments are properly treated 
and appliances used where necessary the customer will always 
come back.” 


Henry B. Endicott 


Gives a Plain Business 


was crowded to the doors Wednesday noon, March 

5th to hear Henry B. Endicott, head of the firm of 
Endicott-Johnson Company, former Massachusetts Food 
Commissioner, speak on a few topics of general interest to the 
trade. Mr. Endicott’s remarks were informal and in answer 
to a number of questions which had been suggested to him 
by the committee. 

Thomas F. Anderson, secretary of the Shoe and Leather 
Association, presided in the absence of the president, Everit 
B. Terhune, and the vice-president, Charles F. Maxwell. 
Invited guests seated at the head table besides Mr. Endicott 


| = main dining room of the Boston Shoe Trades Club 


were: 

John S. Kent, of M. A. Packard Company, Brockton; 
Chas. H. Jones, president of the Commonwealth Shoe and 
Leather Company, Boston; Frank R. Briggs, of Thomas G. 
Plant Company, Boston; Arthur W. Wellington, president 
of the United States Leather Company of Massachusetts, 
Boston; Joseph M. Herman, Joseph M. Herman & Co. 

The audience rose at the introduction of the speaker and 
gave him a most hearty greeting. : 


An Era of Prosperity 
Mr. Endicott after brief introductory remarks said that 
some of the optimism which had been attributed to him in 
previous interviews or discussions arose from his desire to 
have the community at large view the outlook with less 


alarm. The readjustment from a war basis to normal activ- 


ities seemed to produce among some people the feeling 
that there would be a general declining tendency to industry, 
whereas he saw ahead of us an era of prosperity and he be- 
lieved that optimsim was warranted particularly in view of 
the needs of the world which must naturally follow so great 


devastation. 
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Merchants Inspect Displays and Place Orders 


The afternoon of March 4 was spent by the merchants in 
looking over displays. Most all the traveling men report 
excellent business at the booths. 

The banquet held in the evening was presided over by 
Mayor Karb. The speakers were Seaton Alexander, E. N. 
Park, Herbert Henderson, Jas. Schermerhorn, Judge Morris 
Donahue of the Supreme Court of Ohio, A. F. Sloane, Field- 
Secretary of the N.S. R. A. 

The entire registration was over five hundred. This was 
the largest convention which has been held up to this time 
excepting the National. There was much enthusiasm and 
co-operative spirit. 

Officers Elected 

The officers elected are as follows: C. K. Chisholm, presi- 
dent; Thomas H. Seibert, vice-president; John J. Baird, 
vice-president; Henry Hagemann, secretary; H. C. McLaugh- 
lin, John J. Baird, Charles Seidenelt, directors. The next 
meeting place is to be decided by the directors. 


Information and Research Committee Appointed 


An Information and Research Committee was appointed 
to collect and pass on to members useful information on 
styles, conditions, ef cetera. H. H. Rodgers of Cincinnati, 
was elected chairman. 

It was the.vote of the association to pay $2 per capita to 
the National Shoe Retailers’ Association this year. This is 
double the regular contribution to the National. 


at Shoe Trades Club 


Talk to the Boston Trades 


Speaking on the trade outlook for the next year, Mr. 
Endicott said that the condition of the farmer was assured 
and that a $2.25 wheat price guaranteed indicated that the 
agricultural sections should be rolling in money. Regarding 
conditions of retailers so far as he knew they all seemed to 
be able to pay their bills promptly which was a good indica- 
tion with the present high prices. He saw nothing to show 
that the prices of shoes would be any lower, especially with 
the advancing tendencies noted in the hide market and the 
fact that foreign tanners were willing to pay 20 per cent 
more for hides and skins than our tanners were willing to bid. 
It was his opinion that the present prices of shoes had come 
to stay for the present at least: 


No Lower Wages Warranted 


Regarding the labor situation, Mr. Endicott did not be- 
lieve that manufacturers were warranted in expecting a lower 
scale, citing instances in the past when an attempt to lower 
wages had brought about the ruin of those trying to effect 
it. Wages are as low now as can be expected in view of the 
present living costs. 


Favors League of Nations 


Mr. Endicott strongly favored the proposed League of 
Nations, saying that although the United States has less to . 
gain and more to lose in joining the league than any other 
Nation, it nevertheless has the largest degrée of responsibility 
for maintaining the peace of the world. 

There was loud applause when he said that he thought 
President Wilson should have taken with him to the Peace 
Conference as advisers some expert financiers or business 
men, the same as the delegates from Great Britain, France 
and Italy had done. 
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Rhode Island Shoe Retailers’ Association 


Annual Meeting Held at Turk’s Head Club---George E. Peirce Re-elected--- 
Promise Complete Attendance Boston 1920 Convention 


FTER an afternoon session for the business of the 
association, the merchants of Rhode Island gave a 
vote of faithful service by re-electing George E. 
Peirce president for 1919. With him in executive work will 
be J. A. Thomas, vice-president; F. S. Fenner, treasurer; 
Roy S. Whitmore, secretary and an executive committee con- 
sisting of John Wilson, J. E. Mulvey, Z. Tetu, W. P. Butler 
and F. C. Greene. 
Banquet time was a real feature with Roy S. Whitmore as 
song leader and if fifty men can make such melody, what will 
5,000 make in Boston 1920? 


Reconstruction on Basis of Cheerfulness 


. President Peirce started the speech-making by saying ““We 
must go about reconstruction on a basis of cheerfulness— 
the future is indeed bright for business in America. There 
are times when we can rise in an aeroplane of optimism and 
there have been times when we might have gone into a sub- 





GEORGE E. PEIRCE 
Re-elected President 


marine of pessimism—but let all merchants keep their feet 
’ - ° ” 
on.the ground, do business and keep up a steady progress. 


“Pop”? Wright Reminiscences 


The first speaker was E. T. Wright of the firm of E. T. 
Wright & Co., Inc., a represéntative in the Massachusetts’ 
Legislature and a veteran of forty-three years shoe service. 
“Pop” Wright reminisced and told of his selling some forty 
years ago a bill of shoes to the father of President Peirce. He 
then told of his own early days at the bench, cutting and 
making shoes, and of his buying $300 worth of materials, 
building shoes and selling the first dozen pairs at a net loss of 
$3.00. He then covered his experience ranging from ‘Khaki 
overalls and wheelbarrow” to ‘Custom shoes and Pierce 
Arrow.” 

He ended by going into the duty of the employee 
to his helpers and said, ‘‘Draw the first pay envelope yourself 
each week but see to it that ample money goes to those 
diligent workers who make your business a success.” 


Editor of ‘‘Recorder”’ Speaks on Style 


The next speaker, Arthur D. Anderson, editor of the “Boot 
and Shoe Recorder,” spoke on styles. the luxury tax, colors 
and prices of leather and the need for more style in men’s 
footwear. 

Next came the orator of the evening, James H. Stone, editor 
of the Shoe Retailer, who skilfully upheld the League of 
Nations by reference to the Constitution and our duty to the 
world. 


President Watson Compliments Editors Anderson and 
Stone | 


Byron S. Watson, president of the National Shoe Whole- 
salers’ Association, paid compliment to the two men men- 
tioned in the preceding paragraphs for their services to the 
industry during the trying days of governmental regulations 
at Washington and President Watson urged every merchant 
of shoes to read each week the trade papers and to get each 
member of the associations to do likewise. 


Endorses Stabilization of Style 


He also endorsed the Conference Committee of manu- 
facturers, wholesalers, retailers and tanners and the good 
work done to stabilize styles, prices and conserve materials 
to the better economy and service of the public. 


Chairman Willson of Boston 1920 Committee Talks 


Chairman W. W. Willson of the Boston 1920 Committee 
gave a thorough exposition of the work laid out for the 
National Convention. He called for a unanimous effort of 
all New England to befittingly entertain the shoe merchants 
of the country and spoke of the broad scope of the work for 
better trade co-operation. 





Beckwith Box Toe Company Executives 


Given Reception and Dinner 


Monday evening, February 24, Harry H. Beckwith 
tendered an informal reception and dinner to the excutives 
of the Beckwith Box Toe Company, at the Boston Tavern. 

At the reception, Mr. Beckwith expressed his satisfaction 
with the manner in which these men had accepted their 


_various responsibilities. 


Perhaps the most surprising feature of the evening was 
when Mr. Beckwith, calling each one by name, told how long 
he had known him personally and the many interesting and 
amusing things he remembered concerning him—not one of 
those present, whether Mr. Beckwith had known him two 
years or twenty years, escaped. 

Following this reception, the entire party were served a 
dinner in the Harvest Room of the Hotel. H. M. Beckwith 
was seated at the end of the table beside Harry and his keen 
wit and reminiscences were heartily appreciated. 





Washington, D. C.—M. S. Block and Sons Com- 
pany of Richmond, Va., has been awarded the contract 
by the Army Quartermaster Department for furnishing 
56,160 pairs of marching top lifts at $11,793.60. The same 
firm will also furnish 70,848 pairs of the same at $14,878.08. 
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American Party in Europe 


Visits to England’s Great Shoe Centers and Cordial Receptions by British 
Trade in London Enliven the Journey---Now on the Continent--- 
To Sail from Liverpool About March 8 


under date of February 17th says that the American 

Shoe and Leather party visiting European markets will 
sail from England, March 8. It is remarked that passports 
and vises have taken much of their time. 

The party to the number of seventeen visited the great 
shoe center of Leicester. 

The personnel of the party was as follows: 

Geo. W. Dobbins (president Haverhill Shoe Manufac- 
turers’ Association), Haverhill, Mass.; W. S. McKenzie, Cin- 
cinnati, Ohio; J. A. Monroe, Rockland, Mass.; Harry I. 
Thayer (president N. E. Shoe and Leather Association), 
Boston, Mass.; Edwin P. Holmes, Boston, Mass.; H. B. 
Wasgatt, Everett, Mass.; Arthur A. Williams, Holliston, 
Mass.; L. B. Rogers, Boston, Mass.; H. P. Hussey, Haver- 
hill, Mass.; E. M. Carman, Boston, Mass.; Perley A. Bar- 


Or latest correspondence from Everit B. Terhune 





EVERIT B. TERHUNE 


Leader of the European Tour of Shoe 
Manufacturers and Leather Men 


bour, Brockton, Mass.; Wallace A. Taylor, Webster, Mass.; 
William D. Bennett, Boston, Mass.; A. N. Blake, Lynn, 
Mass.; H. W. Cook, Syracuse, New York; E. Berge-Soler 
and Everit B. Terhune (president Boston Shoe Trades Club), 
Boston, Mass. 

A Leicester Reception 


At Leicester, Midlands Station, they were met by William 
Evans, vice-president of the Chamber of Commerce and 
president of the Boot and Shoe Section of the Chamber; 
Frank Price and William McQueen. 

Mr. Evans had been selected as one of the State Com- 
mittee to advise the British Government on the production 
and suitability of the proper boot for military use. 

Mr. Evans in welcoming the visitors said he hoped that 


they would realize that the country was still at war and that 
conditions were such it was not possible to arrange for their 
proper reception without ample notice. 

Mr. Terhune briefly replied that the object of their visit 
was really the meeting of representatives of the boot and 
shoe trade, not to extract trade secrets, but to confer as to 
whether any problem on either side could be solved by dis- 
cussion in conference. 

A. N. Blake of Lynn, assured him that the reception by 
the English Trade had already been most cordial and that 
the visitors would have as agreeable a time as though it had ~ 
been arranged in advance. 


Leicester and the Boot Trade 


Mr. Evans gave a brief summary of the situation of the 
large shoe center of Leicester, mentioning the patriotism of 
local manufacturers in so quickly adjusting themselves to 
war needs. He said that they were mostly manufacturers of 
women’s footwear, but readily came to the assistance of the 
War Office in meeting the requirements for Army supplies. 
He cited the experience of these manufacturers in making 
shoes forty-eight years ago at the time of the Franco-German 
War and in the recent Boer War. ‘In the present war they 
made shoes for the Serbian, Italian, Rumanian and Cossack 
armies as well as marching boots for the Russians,”’ said Mr. 
Evans. 

“The Northampton strike was the result of the introduc- 
tion of boot closing machinery and was practically respon- 
sible for the up-building of Leicester as a shoe center.” 

It was soon established that the visiting party were not 
in Europe as competitors, but that the department which 
they represented in the American industry could establish 
relations mutually advantageous, and that they were looking 
to give an impetus to trade on both sides. It was also found 


to be a fertile field for the interchange of many ideas on both 


sides, not necessarily trade secrets. 


Received by British Shoe Manufacturers 


On their return from Leicester the shoe and leather party 
met a delegation of British shoe manufacturers at the rooms 
of the Federated Associations of Boot and Shoe Manufac- 
turers of Great Britain and Ireland, where they were wel- 
comed by J. F. Marquis, secretary. Mr. Evans of Leicester 
was also present, as well as Mr. Marlowe, a prominent boot 
manufacturer of Northampton. 

Mr. Parker in his remarks said, ‘‘We want you to feel the 
warmest welcome and leave with pleasant recollections. We 
hope that you will feel assured of a welcome throughout all 
of England and we shall do all we can to assist you in every 
way.” 
Remarks of E. B. Terhune 

Mr. Terhune explained the object of the visit, which he 
said was to obtain a better idea of conditions in England and 
on the Continent in order to co-operate with our friends in 
Europe. He told how little the business men in America 
knew of conditions abroad and of what was needed. - He 
said further “‘A visit at this time will enable us to talk things 
over and thus help each other, at the same time promoting 
more friendly relations. Our motive is a constructive one 
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and we are here on a constructive mission which should help 
you as much as ourselves and all of our friends on this side 
of the water. 

‘‘We understand in America the conditions which face you 
following the unparalleled devastations of war, and we also 
realize the great task which confronts you in readjusting 
your business to a normal basis. While we, as you know, are 
in position to take care of a very large export trade, on the 
other hand, we expect to be extensive customers for a por- 
tion of your product and particularly raw material, and we 
assure you of our willingness as a trade to co-operate in every 
way that we can.” 


Mr. Thayer says Restrictions Are an Impediment 


Harry Thayer of Thayer-Foss Company of Boston, de- 
clared that the United States is anxious to assist in the re- 
construction of the country. He explained America’s need 
of raw material, calling attention to the fact that 98 per cent 
of our goat skins are imported and approximately one-half 
of the balance of our skins. He said that restrictions were 
an impediment to speedy reconstruction, stating that Ameri- 
can bans had already been removed and he believed that the 
sooner they were removed in Europe the sooner would trade 
show progress. He spoke of the Government restrictions in 
his own business; he said he was willing to put up with them 
when necessary but thought that they should be removed 
as soon as possible to assist business. 


Views of A. E. Marlowe 


A. E. Marlowe of Northampton spoke next, and cordially 
welcomed the visitors. He said in part: ‘We agree with you 
that the sooner Government control of business comes off, 
the better. You can’t send us too much good honest leather 
from America, as we need a lot of light leather to make up 
for that part of our purchases which we formerly made in 
Germany. We have plenty of sole leather in England and 
heavy greasy upper leather, but what we need is the light 
chrome tanned leather and glazed kid, etc. 

“In regard to the shoe embargo we want an equal start with 
other industries and have the embargo on shoes and leather 
taken off at the same time, and then we shoe manufacturers 
of Great Britain can rely on our own energy to progress. 
Let us do away with any feeling of competition, as after all 
American competition in the pasfhas been a good thing. It 
‘bucked us up’; we have all learned from your ideas and ex- 
amples. We want a free and fair field and I am sure we can 
all work together.” 


Remarks of Henry Cook 


Speaking of American competition, Henry Cook said 
that American manufacturers were not worried about the 
British embargo as far as the effect was concerned, but were 
a little dubious about the principle of it. He said that 
America may be obliged to put a duty on imports of shoes 
but it would only be enough to cover the differences in the 
cost of labor between England and America as labor was very 
high in America and difficult to adjust as to future wages. 
Mr. Cook thought that it would not do the British shoe manu- 
facturers any harm if the shoe embargo was lifted. 


Mr. McKenzie Expresses Appreciation 


Mr. McKenzie of Cincinnati expressed his appreciation of 
the warm welcome given by the British Shoe Association 


and said, “I manufacture womens’ shoes and with glazed 


kid so high today, prices must be higher than last season, 
although the people at home will expect lower prices, so I 
do not see how America can afford to ship leather to you if 
it is going to result in a higher market at home. 


As said, 
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the people at home will expect to buy shoes for less money 
and it will be very hard for us to explain why we will have 
to ask more. I do not see any prospects for lower prices on 
either shoes or leather for the next nine or ten months.” 
A Cordial London Reception 

When the party arrived in London they received a cordial 
reception by the American Chamber of Commerce and also 
by the members of the various shoe and leather companies, 
who understood that the object of the visit was to promote 
a mutual business understanding between American repre- 
sentatives of the shoe and leather trade and those of Great 
Britain and the Continent. 


A Summary of the Embargo Situation 


Summing up the embargo situation in England it appears 


that manufacturers of shoes and tanners of leather are op- 


posed to the embargo being lifted and wish American and 
other goods kept out for the protection of their own indus- 
tries, that is, generally speaking. Some shoe manufacturers 
are indifferent to the sale of American shoes in England, but 
it is safe to say that all who need American light leathers 
have no objection to the embargo being lifted as far as leather 
is concerned, so that they can obtain supplies of glazed kid, 
chrome box calf, and sides to make up shoes for their own 
home trade. These are all badly needed in England. They 
have ample stocks of heavy upper leathers and sole leather, 
and as Percy Daniels is in America buying light upper leathers 
at the time of this writing, supplies of that stock will soon 
be available, but probably not nearly enough to satisfy the 
requirements of the British boot and shoe manufacturers. 

The boot and shoe factor, or wholesaler and jobber as we 
call them, is in favor of the embargo being lifted, that is 
especially those who formerly imported shoes from America, 
and the British leather factor or jobber is also in favor of 
the embargo being lifted (provided it will not result in a 
jump in prices), so that he may resume his normal business 
again. It can be understood that the shoe and leather em- 
bargo practically put the British shoe and leather importer 
out of business, except as distributors under Government 
supervision on a small commission basis. In other words 
they have been almost eliminated from their former methods 
of trading and have acted simply as clearing houses for the 
Government. This refers of course to their business in im- 
ported shoes and leather. 

What England does not seem to understand is that 
America must know some time ahead what kinds of leather 
and how much will be needed from the states in order that 
we may be able to supply the demand. Leather cannot be 
made in a day and no one wishes to invest heavily in raw 
stock on speculation in anticipation of a demand which may 
or may not materialize. 

One of the main objects of the shoe and leather Industrial 
Mission is to find out what is wanted abroad and the sooner 
they let us know the better we shall be able to supply their 


requirements. 





Bridges of Taylor, Texas 


On Page 25 of February 15th issue a typographical error 
appears, in which it speaks of M. L. Bridges of Tyler, 
Texas. This should have been TAYLOR, Texas. 

The “Recorder” had no intention to credit the town of 
Tyler with this able shoe man, neither did it desire to detract 
from the honor and glory of Taylor, because any man who 
attended the Texas convention could not help but know 
that Mr. Bridges, the newly elected president of the Texas 
Retail Shoe Dealers’ Association, was from Taylor and that 
he is one of the high lights of the town. 
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Practical Points in Profit-Making Styles 


High Lights on the Development of Style in Shoes for Fall 


TUDY should be given in the development of style to the 
S practical profitability of each shoe bought. Also aside 
from intrinsic value, a good deal of care should be given 

to the sort of workmanship which might be expected. 

It is eagerly hoped that factory workmanship will be given 
more consideration now that the stress of war is over and 
workmen are not affected by the emotions and hazards that 
come with their having loved ones subject to the chances of 
battle. 

A shoe made up in the high priced leathers of today is too 
valuable a commodity to allow some slip-shod incidental of 
factory work to mar the beauty or salability of the shoe pro- 
duced. This then is point No. 1: Good style sells shoes, for 
the satisfaction that the customer gets for shoes made up 
is as much in the workmanship as is in the style feature of the 


shoe. 
GOOD S Stes 
SELLS 





























WHITE PUMPS STRONG SELLERS 
Palm Beach and Coronado Beach show whites 
in bucks and kid in predominating numbers. 
This style by John J. Lettemann Shoe Mie. Co. 
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FAIR PRICING THE RULE 
A Strong Point in Advance Shoe Selling 


On the pricing of shoes in the store, there is every reason to 
pelieve that fair and not exorbitant profits are to be the rule 


for 1919. The first reason for this is the fact that the 
merchandise cost the merchant such a figure that he lacks 
courage in asking an excessive price, for by comparison with 
other merchandise in his own town, he will find that the 
profit taken is perhaps lower than it would have been on the 
standards of two years ago. 
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jie higher prices why not a real conservation by 
boots of eight-inch height. 
This military heel model in black kid ~ C. P. Ford 
& Co. Rochester, N. 




















The danger to the merchant is .in not getting the real 
margin of profit that high-priced merchandise must com- 
mand. The number of pairs that he has over the the end of 
the season cuts into his profits more than ever before. He 
must not overlook this in his stamping of prices for Fall. 
Timidity on prices is as dangerous as a surplus amount o 
courage in prices. There is a whole lot in getting the custom 
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er’s point of view on the price that she can pay for a shoe to 
harmonize with her attire. : 


A good example of this is in the experience of the editor 
. this week in New York. He, in company with the shoe buyer, 
visited the millinery department which was having a wonder- 
ful trade in fine hats at fine figures. A hat priced $21.50 was 
taken and placed with hats priced $4.95. Several women, 
who sat in front of the vanity mirrors, were used as test cus- 
tomers with these results: After trying on a number of high- 
priced hats, the saleslady pyt the hat at $4.95 (?) upon the 
customer’s head and said, “Here is one of our low-priced 


” 


hats. 
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WHY NOT DEVELOP 8-INCH TOP STYLES 
Is It Not Economy and Good Sense? 

Can it be that our shoe industry is lacking in the common 
sense of shoemaking? Is it that the trade is being led into 
heights of tops of shoes simply because a few manufacturers 
looked upon the nine-inch and up height as being distinctive 
even though extravagant? It is a pity that the Conference 
Committee last January did not strongly insist upon eight- 
inch tops for shoes. There is such a material saving in high 
grade kid stock in the extra inch or more of upper leather, 
that styles should be encouraged in the direction of eight-inch 
tops rather than in nine and up. 
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Would you believe it? Not a women jumped at the bar- 
gain, though the hats they bought showed price tickets from 
ten to twenty dollars and the hat displayed was quoted at 
$4.95. It showed that the women bought grades and not 
values. 

They came into the store with the idea in their minds of 
purchasing a hat between ten and twenty dollars and no 
matter what value was shown them, they resolved to spend 
up to their price. 

Undoubtedly many a store has tried the same thing in 
shoes with the same results. It is generally to be expected 
that the American public has developed a higher priced 
taste in shoes and is ready to gratify it if the general range of 


prices is higher. 


If a popularity for eight-inch tops could be developed that 
would indeed be a style worthy of the intelligence of the trade 
and the better service for American women. j 

It is a matter of getting accustomed to the eight-inch top 
that makes it a possible style development of the future, for 
assuredly with somewhat longer skirts there ought not be 
the necessity for higher and still higher tops. 


PUMP SEASON OPENS EARLY 


‘The Expected Has Happened—First Oxfords, Then 
Pumps 


From those centers of the country where fashion in foot- 
wear has its early influence there is to be seen a call for pumps, 
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both plain and tongue ornamented, carrying out the spirit of 
American speed by the anticipation of seasons and fashions. 
At the millinery convention last January, held simultane- 
ously with the shoe manufacturers’ convention in New York, 
discussion dwelt at length on the anticipation of headgear, 
viz., the wearing of straw hats in Winter time. The final 
expression by that body was, “‘Well, if the women want them, 
let them have them, but let’s sell them three and four hats 
in a season.”’ Springtime, therefore, in hat language, begins 
with the heaviest storm season of the Winter and keeps up to 
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BLACK BUCK AND SUEDE 
The call for soft nap leathers is growing. Here is 
one of the clever effects in a colonial—nole t 
perforated tip. . 




















the bathing season. And then in the heat of the Summer, 
fickle woman jumps to velvet hats and before we know it, 
the milliner will be selling the fair sex a hat a month the year 
round. . 

The cue of the millinery dealer can well be taken by the 
shoe dealer for if each custom necessitates a fresh hat at a 
good round price, why not a fresh pair of shoes at a pricein 
proportion to the general apparel? This, then, is the next 
point in shoe selling, for by the extra pair, will come the 
real profit, with each pair bearing a fair profit instead of 
selling few pairs at a high profit to get the dollar volume. 


CAPS AND TIPS 
Less Plain Toes Because of Elongation 


In the development of long foreparts in women’s footwear, 
there comes about a necessity for an ornamentation of the 
tip by a cap wing effect or line of perforations to get away 
from the excessive lengthy appearance. In the bending of 
the foot the break of the leather in front of the ball necessi- 
tates the use of some relieving line, either in a cap or in an 
imitation effect, to give the best style value to the shoe. 

This is a good point to consider in your buying of shoes 
for next Fall delivery. 


BLACKS STRONG IN NEW YORK 
Spring Season Demand for Kids, Suede, Satins 


Black shoes are still holding their own. These are in 
demand in all styles, including kids, suedes, satins in the 
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low cut variety, with the shade of advantage on the side of 
the colonials. ; 

The unseasonable weather has materially hurt the sale of 
high cuts. In some sections of the city these styles cannot | 
be moved with a derrick. Sales on the high cuts therefore 
are at standstill. 


WELT SHOES FOR FALL 
Heavy Oxfords for Men and Women 


“Welt shoes will rise to new standards, as we readjust 
our shoe trade to the new and better conditions of peace.” 
So predicts a Lynn manufacturer, of long experience with 
McKay as well as with welt shoes. 

“Welt shoes we earnestly recommend to our customers, 
and a majority of them accept them without any question. 
They pay the higher prices for them cheerfully. By this 
action, they recognize welt shoes as superior shoes. 

“To others, who do not readily accept welt shoes, we 
make with confidence the statement that our welt shoes 
excel our McKay shoes by 50 per cent in durability, looks and 
general satisfaction. 

“But it is of the future of welt shoes that I would speak 
chiefly. We are to make amazing improvements in welt 
shoes in the future. We are getting new and better materials 
for welt shoes. Makers of leather and supplies have made 
valuable improvements in their products by making a 


’ specialty of goods for welt shoes. For instance, our welting 


was never better than it is today. 


GOOD 7 Mat 
SELLS OES 



























A GREAT PUMP SEASON AHEAD 

Already the call is for pumps—aniicipation of 

seasons makes oxfords sell in the late Winter 

months and pumps in April—will it be Winter 
Oxfords in July? 

Style from Thomas G. Plant Company, Boston 




















“Besides, we have improvements in welt shoe machinery, 
particularly machines for preparing the shoes for the welt 
stitching machines. We can make a stronger and smoother 
inseam. The inseam, you know, is the real vital point in 
the welt shoe. The improved welt sewing machines are 
almost automatic, for they have the automatic stopping and 
starting device, as well as the automatic device for cutting 


both thread and welt. 
‘“‘With such improvements in materials and machinery 
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Beware ! !——— the Toothpick Last 





Shoe Crime 
of 1896 








Shoe Crime 
of 1898 


This shape is as far as lasts should go in toes. 
To go further is dangerous. 








for ' making welt shoes, and the prospects for further im- 
provements, we are confident that welt shoes are the, shoes 
with the biggest and best future before them. 


DIVERSITY IN LEATHERS 


A Factor in Making Real Economy Aside from Pieced 
Patterns 


One shoe man, a large producer of women’s fine shoes, 
says{that already he cannot get enough of the best grades of 
kid leather to maintain his normal production of shoes. He 
surmises that it will be next Summer before kid leather will 
be plentiful. 

Another shoe man thinks he can struggle through the 
shortage of kid leather, by using other leathers, perhaps 
those that look like kid, and, also, by economical cutting o f 
kid leather. 


TOOTHPICK TOES NOT WANTED AGAIN 
Hold the Men’s Lasts to Fitting Values 


The danger point is being reached in some of the styles 
shown for Fall—even though manufacturers are not anxious 
to!feature extreme narrow toes in men’s shoes. 

Those who were active in the manufacturing and retailing 
of shoes in the late nineties are not viewing the attempt to 
push the pointed, toothpick and needle toe with any degree of 
pleasure. It meant a huge loss before and was a fad which had 
a long run with a resultant bad effect on feet as well. 

Manufacturers with whom we have talked say that the 
last manufacturer is boosting the pointed toe last. On the 
other hand the retailer is having a call for it of increasing scope, 
but even though the shoe manufacturer shows it in his sam- 
ples he is not anxious to make shoes of this description unless 
the retailer wants them. 

No one can contend that the extreme pointed toe is a 
practical departure in footwear. It is not a normal shape, 
and while to the ultra fashionable, or younger set, it may be 


alluring to the eye it is certainly a hardship on the foot and 
would never be selected by the pedestrian as a comfortable, 
serviceable shoe. 


Army Youth Wants Narrow Toe 


Many of the youths who have been in the service undoubt- 
edly like to see something different from the sensible round 
toe which they have been wearing and we are told that the’ 
more pointed the toe the better it looks to them when dis- 
carding the Army style. 

From 1895 until four or five years later when the toothpick 
toe went out of fashion, in men’s shoes at least, the manufac- 
turing trade sustained great losses in trying to make these 
shoes. Retailers at the end of the run of this style had quan- 
tities on hand which they were glad to dispose of at any price. 
Manufacturers used tons of the lasts for fuel. In a patent 
leather shoe which was extensively worn at that time it was 
necessary to have several men or girls constantly employed 
painting over and polishing the toe when the patent leather 
had broken, cracked or become dull. Dissatisfaction later 
cropped out from the consumer. 

It is true that the great progress in shoe manufacture and 
construction will solve some of the troubles, for-the shoe will 
be better built, the last conforming otherwise more to the 
shape of the foot and the walled effect at the toe making 
more room for the toes. 

The “razor” and “toothpick” toes illustrated herewith 
show something of the extreme reached in 1896-98. We also 
show one of the narrow toe styles for this Fall. The latter, it 
will be noted, shows more toe room with the walled effect 
and has not yet reached the razor point stage. For the good 
of shoemaking and the best interests of manufacturer, re- 
tailer and particularly the consumer, it is hoped the pointed 
toe has reached its limits, for enough novelty and style can be 
introduced into footwear without resurrecting something ~ 
which was abandoned twenty years ago for most obvious 
reasons. 
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Our National Business 


In Skins and Leather as Compiled by the Bureau of 


Foreign and Domestic Commerce 






































IMPORTS 
January Seven Months Ending January 
Hides and Skins: 1918 1919 1917 1918 1919 
SES = oe ee 232,476 56,882 2,079,999 2,206,025 768,704 
PPE Poe ee eT eter. eas 814 hate aaa 814 
| A ae: arr: Ce 660,560 92,030 10,112,321 4,014,295 1,123,323 
RNS id sicko to mie RRS hace ane & Me 5,653,461 4,945,300 50,924,441 48,650,967 32,222,323 
ki a ee i oe, ath ani Aver 2,133,648 1,534,883 19,768,715 14,296,178 12,456,185 
Horse, colt and ass.................. 132,888 54,970 2,902,725 1,176,047 249,175 
Kangaroo and wallaby............... 38,748 78,039 469,806 239,864 303,025 
a ceed Ree acu aaa en 4 862,141 1,199,943 14,668,165 12,566,676 11,200,542 
All other (except fur skins)........... 65,587 125,732 1,202,015 1,316,770 867,366 
DS Catiraawctetea es tes 9,779,509 8,088,593 102,128,187 84,966,822 59,191,257 
Leather and Tanned Skins: 
Goat (tanned for morocco)........... 24,799 2,782,487 235,066 540 
Patent, japanned, varnished .or : 
EEE REI EL Bere 9,180 11,003 40,130 17,340 73,351 
Sole and belting..................... 228,510 54,726 806,824 1,949,901 489,474 
Upper Dressed: 
Calf and | SS errrrrrre Sere ere 211,715 42,836 535,189 1,088,528 241,550 
ES ere: 13,453 1,962 552,313 351,798 2,178 
Tere 19,014 8,562 472,509 281,934 39,479 
ae SS ae ONE ee 5,475 2,609 142,023 74,890 163,854 
pn EL ee eT OTe 249,657 55,969 1,702,034 1,797,150 447,061 
ee a 37,036 10,245 166,855 240,193 138,498 
EXPORTS 
Hides and Skins: 
Re etter. 4 2 alba « Lo hits 176,124 sibs 472,454 818,501 46,433 
ERE ee rte er ee 63,979 186,306 1,248,366 1,476,045 326,623 
a a:b nee i855 eae daca, bona hw : 6,000 Rea ee 32,638 11,832 ,864 
nd Aa ane i Se eee ae oe oe 72,235 44,581 219,622 S77,357 103,491 
, | RN eee eee ee 318,338 230,887 1,973,080 2,883,535 484,411 
Leather and Tanned Skins: 
RR ER a pA ghd ey AER a ay 409,312 992,568 4,799,420 3,184,941 3,283,480 
WRG < din.waio Sedans SOR POR Meee 2,003,271 2,156,177 31,386,820 9,233,961 11,305,882 
Upper: 
ee ee ee eer 950,442 1,897,153 5,021,615 4,508,701 5,820,628 
Grain and split........ 185,979 432,252 Fiat 852,428 1,586,439 
Stee <, SndrSiaa heen rasa a ee 765,181 2,000,573 18,678,212 10,736,605 7,317,622 
All other upper. . ; 901,216 1,297,729 9,501,988 6,357,790 5,617,118 
ce ee eee eee ee 522,284 503,857 4,350,721 3,125,021 2,347,161 
Total leather....... ey ees 6,254,427 9,702,060 76,522,868 10,985,046 40,121,816 
Boots and Shoes: 
Men’s... 2,993,400 4,395,069 10,910,972 14,742,819 11,979,788 
St ere re 805,312 1,369,272 7,471,872 5,481,748 6,351,945 
Children’s. ee ees eer eee a ete 397,169 393,438 1,955,913 2,596,527 2,222,210 
Total... EE re ne ee 1,195,881 6,157,779 20,338,757 22,821,094 20,553,943 
29,466 48,101 264,566 207,463 213,519 


Slippers. . 
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To Buy or Not To Buy! 


That Is the Question That Is Agitating the Minds of the Great Majority of 
Retail Shoe Merchants of the Country Today — 


it is a question whether they are going to develop into 

black clouds that will bring storm and disaster, or 
whether it is merely a fog which will pass away and be fol- 
lowed by sunshine and fair sailing. One of these doubts is 
as to the trend of prices, whether for a definite period prices 
will remain fairly stable or whether they are due for a sharp 
decline. The other question of doubt is whether labor will 
be steadily’ employed at the present wage scale or work be- 
come scarce and the wage scale therefore show an appreciable 
decline. 


fet great doubts are looming up on the horizon, and 


Four Definite Conclusions 


A questionnaire sent to a great number of shoe manufacturers 
and shoe wholesalers and the replies received thereto all 
point to four definite conclusions. First, that during the next 
six months the shoe factories of the country will show an 
increased production over the past months, or as against the 
corresponding period of last year. Second, that the wage 
scale in none of the manufacturing shoe centers has been 
reduced, but in many places it has been materially increased. 
Third, that the price of kid leathers, calf leathers and sole 
leather has shown marked advances, and that there is no 
surplus of either in the market. Government statistics show 
that 98 per cent of the kid skins, 50 per cent calf skins, 65 per 
cent sheep skins, 45 per cent heavy hides which were tanned 
in this country before the war, were brought from the four 


corners of the globe. The war has depleted Europe of cattle, - 


consequently of hides and of leather, and we are therefore up 
against stronger competition than ever before in buying 
hides arid skins in the foreign markets of the world, which 
in a large measure accounts for the high prices of leather 
which prevail today. Fourth, that on account of the in- 
creased price of leather and the present high wage scale that 
the shoes being produced today must necessarily be marketed 
at prices higher than those which prevailed six months ago. 


The Country Hide Question 


These are the actual conditions which confront the shoe 
buyer as he goes into the market to buy shoes for next Fall 
and Winter selling season. In some sections of the country 
where the take off of hides by local butchers is of considerable 
extent, merchants are called upon to explain why shoes are 
so high in price and country hides are not bringing as much 
as they have brought heretofore. It is probable that the 
experience of a shoe manufacturer making high-grade work 


shoes “for men might throw some light on this condition. 
When asked if he used country hides in his tannery he ex- 
plained that he had tried the experiment, that he realized 
he could buy country hides much cheaper, and so contracted 
with the dealers in this class of hides to supply his tannery. 
He found, however, that so many of the hides were cut and 


‘slashed that the wastage when made into leather was so 


great that it overbalanced the additional price paid to the 
packers for hides which are pulled off and are therefore free 
from cuts and slashes. In addition to this, he found it im- 
possible very frequently to supply his needs through the 
dealers in country hides, in the particular grades and weights 


necessary for his use. Very often when the merchant is . 


‘ asked to make an explanation of the condition above, it is 


to satisfy some woman customer who wants to buy a kid 
shoe. As a matter of fact, however, the only cowhide about , 
the shoe in question is the sole leather in the bottom of it, 
for it should be borne in mind that 98 per cent of all the kid- 
skins tanned in this country are imported. 


What Merchant Associations Have Said 


In the several state conventions of shoe merchants held 
during the past three weeks the policy to be pursued in buying 
for next Fall season is one of the points that has brought 
out the most animated discussion. The opinion of good — 
buyers is that 50 per cent to 60 per cent of a merchant’s 
anticipated needs should be bought early, but before any 
buying is done ‘a composite sheet should be made of the stock 
on hand. This size sheet should be so taken off as to show 
on one sheet all the sizes and widths in women’s dress 
shoes, another showing women’s comfort shoes and kindred 
lines, another sheet showing the men’s better grade dress 
shoes, another for men’s medium grade dress shoes, and still 
another for work shoes. Styles and sizes should be bought 
to fit in with the stock on hand. Where stock is heavy on ° 
certain sizes, few sizes should be bought to fill in, 
but on sizes that have sold out, heavier buying should be 
the rule. 

The careful and wise buyer in figuring out the quantities 
of next Fall’s purchases will have before ‘him his records ‘of 
sales for each month of last Fall and Winter’s selling season 
so that when he figures out his 50 per cent to 60 per cent ‘of 
buying, which he is going to buy in advance, he will’ pro- 
portion them month by month by his last year’s selling 
schedule. He will then have plenty of leeway to fill in on 
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his later buying with any new styles and new ideas that may 
have a strong call as the season advances. 

During the past season or two certain styles, leather and 
fabrics, have gained a prominence, in fact have become a 
rage that even the best posted buyer did not anticipate 
would gain such prominence when he did his first buying for 
the season. This has been particularly true of black suede 
and black satin pumps and oxfords. 

Such conditions are very apt to confront the buyers in 
the middle of next Fall season. It should be borne in mind 
that we have just passed through a period of restricted lasts 
and restricted colors and now we are likely to face a period of 
styles and patterns that will be more or less determined by 
choice. 

A Big Season Promised 


In most communities, every indication points to an un- 
usually large volume of business for the Spring and Summer 
season and little doubt exists in the minds of most merchants 
that the Fall and Winter season will also be very satisfactory. 

No indication of a decline in labor scale or labor employ- 
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ment is apparent, while on the other hand definite reports 
had from the leading shoe manufacturing centers show that 
there has been an increase in labor prices during the past 
sixty days. The report from these manufacturers also show 
that their prices on their shoes have been advanced from 
25c to $1.25 per pair according to grades, and there is nothing 
in sight to indicate that prices will be or can be any lower 
for six months, and possibly for a year in advance. 

Good business, prosperity and contentment, depends upon | 
the optimistic attitude of the merchants, manufacturers and 
business men of the country. It is therefore the patriotic 
duty of every man in the shoe industry to spread the gospel 
of good prosperous times ahead, and to do everything in 
his power for the betterment and upbuilding of his business 
and his community. He should get together with his fellow 
merchants and map out a campaign of business boosting for 
his community. 

In the language of one of the South’s most progressive 
shoe merchants, “It is time for the merchant to use his 
head for somethjng besides the place to PARK his hat.”’ 


=f gooTeSHOE 
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A Survey of Prices, Materials and Labor 
By Manufacturers of Shoes of Various Types and Grades 


RAW MATERIALS GOING HIGHER 
Opinion of a Manufacturer of Men’s Shoes 


E have summarized the situation about as follows: 

W The hide and skin market has been very firm and 

steady all through the period of Government regu- 

lations, and immediately upon the removing of the regulations 
all prices have gone much higher for raw materials. 

This, together with the fact that labor is now receiving the 
highest prices ever paid for shoemaking, leads us to believe 
there will be no lower prices on high grade shoes for some time, 
and a strong probability for higher prices in the near future. 

We don’t think this is a market for the retail merchant to 
speculate on, but we feel he should anticipate his wants, as 
high-grade shoes will be hard to get in the open market. Our 
information is that all factories making men’s high grade 
shoes are being offered all the business they can take care of, 
and there is no question but that the higher prices being paid 
for labor in all lines, and for all kinds of agricultural products, 
will cause the consumer to demand and pay for that which he 
knows is good, making a large market for good shoes. 

Owing to this heavy demand, the factories will be crowded 
to their utmost in making deliveries. In our own case, we 
have been able to increase our output about 10 per cent 


during the past six months, and we are planning our Fall 
business on a further increase of 10 per cent. 


This Manufacturer Says Women’s Shoes Will Be 50c 
to $1.00 Per Pair Higher 


Last season notwithstanding the fact that labor condi- 
tions were at their worst, we made more shoes than ever in the 
history of our business, and we have every reason to believe 
that we will eclipse it by a small amount this particular 
season. 

We are increasing our production right along, and have 
not laid down on account of the bad condition of the labor and 
material market, in fact we have put more punch back of our 
efforts and have grown in spite of all these conditions. 

Frankly, I believe that we will make more shoes on our 
Fall run, which I presume will start about May Ist, than we 
have made any season in the past. 

Regarding the price of labor, can only say, that for the 
Spring season of this year we have had an increase which 
would average approximately 20 per cent over the preceding 
season, and as to what it will be for Fall we are not in position 
to state, for the different branches of the Union always put 
in a new scale in March or April, effective on the Fall run. 
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In other words we settle the price of labor every six 
months. 
Glazed Kid Goes Higher 

All materials are very much higher with exception of cotton 
goods. Glazed kid is averaging approximately about 20 per 
cent higher than six months ago, and if we were to be in the 
market for calfskins, at the present market prices, will say 
that they are about 20 per cent higher also, as compared witha 
few months ago. 

Colored kid, glazed kid, patent leather, and in fact anything 
that enters into the upper stock of women’s shoes is at the 
highest-point we have ever known it to be. 

Personally, I think that women’s shoes will average at 
least 50c a pair higher, and colors undoubtedly will be from 
75c to $1.00 more than the prices quoted last season. 

These figures are about as accurate as I can give you, 
knowing the increased cost of labor and upper stock. 

It is my personal opinion after talking over the leather 
situation in the East in January, that there is nothing what- 
ever to bring about any re- 
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These conditions must. necessarily affect the price of the 
finished product. The shoe manufacturer who is really an 
assembler is dependent for his cost on material and labor. 
The high cost of labor means not only a high cost for the shoe 
manufacturer, but also for the manufacturer of the materials 
that go into shoes‘and consequently means high priced ma- 
terials. With both labor and material up shoes positively 
cannot take a drop. I believe that this condition will con- 
tinue for a matter of six months, possibly a year, and then 
there will be a gradual decline in prices although I cannot 
believe that shoes will ever become cheap again—that is shoes 
of quality. 

THE SPIRIT FOR TODAY 


A Manufacturer of Men’s Medium and Fine Shoes, 
Says *“‘Buy Conservatively, But Buy”’ 


It is the spirit of the American to demand quality. This is 
being evidenced in a more decided manner daily by the con- 
tinued increasing demand for the higher priced shoes and the 

accumulation of the cheaper 
* materials, so that with a 





cession in price on women’s x 
shoes, at least for the Fall 
cun. 


To my mind the retail 
merchant needs _ enlight- 
ment on this one point 
more than any other, and 
it should be drilled home to 
him in the most emphatic 
way possible. 

The source of supply of 
all kid in black or colors 
that go into women’s shoes 
is so far away, and the ship- 
ping facilities so acute that 
it will take possibly six 
months to a year for leather 
prices to soften up. 

This in a measure holds 
good with the calfskin mar- 
ket, as undoubtedly you are 
aware of how little of the 
calfskins that are raised 
here enter into the making 
of women’s shoes. 

I would estimate that 
glazed kid, black and colors 
and the small amount of ‘ 


than ever before. 





The supply of cattle in the world, in ratie to 
population, has greatly decreased during the war. 
There is no surplus of hides, skins, leathers or 
shoes, and in fact a shortage exists in a majority 
of the European countries. 

There is no surplus of sole leather of good 
quality, and this also applies to upper leather. 
Kid skins are in short supply and evidently are 
going to advance in price. 

Cost of production, including labor, is higher 


It would seem, in view of these conditions, that 
merchandise on hand and ordered, is certainly 
worth one hundred cents on the dollar, and if the 
export business should expand to the extent pro- 
vided, such merchandise will be worth even more. 

We cannot therefore escape the conclusion that 
prices will remain at least on the present basis 
throughout the year 1919. 

Resolutions Passed by 

National Boot and Shoe Manufacturers’ Ass’n. 


200 per cent demand for 
the top grades and a 50 per 
cent supply someone must 
necessarily pay the price 
and it ultimately finds its 
way to the consumer. The 
price of labor today is the 
highest it has ever been. We 
hardly feel there is any 
disposition on the part of 
any shoe factory to attempt 
to reduce the cost in the 
face of the high cost of 
foodstuffs and a tendency 
toward shorter hours. This 
in connection with no early 
relief in sight as regards the 
price of good quality leath- 


decline in the near future. 


While we have no right 
to predict beyond a period 
of six months, and no one is 
particularly interested in 
discussing a time of greater 
length, we earnestly believe 
that there is going to be as 
x big a business this year for 








calfskins we might use in x 
Russia and black, would 
comprise virtually 75 per cent of our entire output, the other 
25 per cent being made up of patent leather, and other ma- 
terials not mentioned. 


SHOES WILL NEVER BECOME CHEAP 


Opinion of Manufacturer of Men’s and Women’s Shoes 


We anticipate to very greatly increase our output the next 


six months, also during the next year. This, however, is due 
entirely to the return of men from service which naturally 
provides a chance to fill our ranks to full capacity. 

I do not anticipate that this increase will be due at all to 
increased ‘business, as I really look for pretty slow trade for 
the next several months, that is until prices have become 
permanently fixed in the retailer’s mind. 

Labor prices remain just about the same as they havé been 
for the past year; leather, however, we find is higher and the 
market (if you can call it the market) is very firm, in fact 
some materials are difficult to obtain. 


the retailers of men’s shoes 
as they have ‘ever experienced. ; 

The number of pairs of men’s shoes on hand is less than 
ever before—the good selling styles are extremely short and 
with the return of men from Service there will be a greater 
demand for civilian shoeés,°as heretofore they have been 
supplied by the Government with regulation Army shoes 
and will want civilian styles as quick as they can get 
them. - 

While prices are extremely high and conservation should 
be the watchword, there being absolutely no occasion to 
speculate, we shall urge our regular customers to purchase 
their usual requirements as it will be impossible to take care 
of their wants were they to defer buying until later in the 
season. 

The dealer who buys his requirements from time to 
time, is able to take care of his customers when the demand 
is on and will show a greater profit than the merchant who 
defers making purchases with the thought of a possible reces- 
sion in price and as a result loses business. 


er, will not permit of any- 
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HE shoe manufacturer who is really an assembler is dependent for his costs upon materials and leather. 

The high cost of leather means not only a high cost for the shoe. manufacturer, but also for the manu- 
facturer of materials that go intg the shoes and consequently means high priced materials. 

With both labor and material up, shoes positively cannot take a drop. I do not believe that shoes will 


ever become cheap again—that is shoes of quality. 


Opinion of a Western Shoe Manufacturer. 








LABOR WILL NOT DROP 
Opinion of Manufacturer of Men’s Work Shoes 


In my opinion prices of shoes will not be lower in the 
future, as I do not believe labor will drop, at least I believe 
labor should stay as it is. Then as quick as the embargoes 
are lifted to foreign countries there will be a demand for 
leather, which will naturally hold up the prices and perhaps 
they will even be higher than during the period of the war. 
On investigating advances on other materials during the war, 
I find that cotton advanced 400 per cent to 500 per cent while 
shoes advanced from 25 to 75 per cent only, which just about 
takes care of the advance of labor. 


WORLD SHORT ON SHOES 
Opinion of Manufacturer of Men’s Dress Shoes 


Everyone knows there has been no merchandise of any 
consequence manufactured on the other side for a period of 
four years except for military purposes, and there are many 
European buyers now in the market looking for shoes. We 
have had two very large concerns approach us in this respect, 
offering large orders which we were not in a position to handle. 

The price of labor recently advanced, the increase in pay 
dating back to the first of November. The labor cost in 
manufacturing shoes within the past year and a half, shows 
an increase of approximately 40c per pair over 1916. 

The calf market has just made a further advance and we 
believe it is now selling at the highest price at which it has 
ever sold. Black kid of superior quality is almost out of the 
market except at fabulous prices, and colored kids are averag- 
ing around a dollar per foot. Sole leather and all other ma- 
terials with the exception of linings and a few incidentals are 
still very firm in price. We do not look for any decline in 
price for the next six months to come but we do feel there 
will be a slight recession in linings, trimmings, findings, etc. ; 
as near as we can see at the present time the price on the 
new samples with which our salemen will start out on the road 
about March Ist, will average 35c per pair higher than last 
season, notwithstanding our desire to reduce the price with 
the idea of creating a larger volume. 

On account of these higher prices and the general feeling of 
the public at large, the prices must recede but we do not 
believe that there will be any business transacted in great 
volume and that the buyers generally will pursue the hand-to- 
mouth policy, which we feel is the proper thing to do under 
existing conditions. 

We think it advisable that ‘““The Recorder’ urge all the 
retailers to place all their orders for Fall 1919 as early as pos- 
sible, as there is not much likelihood of any lower prices and by 
placing their orders early they will have the advantage of 


delivery, etc. We would also urge that they buy conserva- 


tively and not attempt at this time to speculate in shoe 


stocks. 
There is no doubt in the mind of the writer but that we 


will eventually see lower prices as conditions gradually adjust 


themselves but it is not likely that we will be able to buy any 
cheaper shoes before Spring of 1920. 


CHOICE LEATHERS ARE HIGH 


Opinion of Manufacturer of Women’s High-Grade 
Shoes 


We see no prospect of leather declining so that prices for 
Fall, 1919, may be in any way affected. We have never known 
choice leathers to be so high, this is due to the lack of tonnage 
and to the worldwide demand. In this center, we have 
recently granted an increase in wages of practically 25 per 
cent for the year 1919, therefore there is no question but 
that the finished product will be even higher than ever before. 
This sums up the situation as we sée it. 


BIG PROSPECTS IN FARMING COMMUNITY 


Opinion of manufacturer of Men’s and Boys’ Work 
Shoes 


We believe that the chances for good business on a work 
shoe line are better than on any other kind. Especially is 
this true of a line adapted to farming communities. I see a 
reasonable chance for continued good business. 


“NO BREAK OF PRICES IN SIGHT”’’ 
Says This Firm of Good Shoemaking 


Our anticipated output as compared with six months ago 
is from 200 to 400 pairs daily larger, our output at that time 
being around 3,800 to 4,000 pairs a day, which we now ex- 
pect to run from 4,000 to 4,200 a day. 

The comparative. prices of labor show very little change 
at this time. The comparative prices of heavy leather run 
about the same. The comparative prices of light weight 
leather, such as calf and kid, are higher. Findings are a 
trifle lower than they were six months ago. 

The price of our finished product runs up to 5 per cent 
advance in prices over those of six months ago and all of our 
salesmen are on their respective territories selling shoes for 
at once and Fall delivery at prices practically the same as 
they were when they finished their trip last Fall for Spring 
delivery. 

Our prices of some commodities, such as cotton goods and 
foodstuffs, are lower, but the prices of leather and shoes 
remain rather firm and it is our opinion, that although they 
may decline slightly during the next six months or a year, 
natural causes and conditions will keep the prices of shoes 


rather firm. . 
A Brisk Business Ahead 


We are told on good authority that the country is yet 
short a large amount of labor. Information is coming in to 
us that the sale of men’s shoes in particular will be very good. 
We feel that retailers throughout the United States will 
enjoy a good brisk business during the Spring months. We 
understand that England has just modified her embargo on 
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HE number of pairs of men’s shoes on hand is less than ever before. The good selling styles are ex- 
tremely short in number and with the return of men from Army and Navy service, there will be a 
greater demand for stylish civilian shoes. There is absolutely no occasion to speculate. The merchant who 


- has the shoes will show a greater profit than the man who defers purchasing and gets disappointed in deliveries. 
Opinion of Western Manufacturer of Men’s Shoes. 








shoes. Most of the countries of Europe have placed no em- 
bargo on shoes and it is, of course, common knowledge that 
vast amounts of them are needed. It strikes us that these 
conditions, as well as a number of others, will have the effect 
of holding shoe prices rather firm. 

No wise retail merchant should ever carry a dollar more 
stock than is necessary, unless it be in a strong advancing 
market, which in his opinion will hold for a number of 
months. Whenever a merchant carries more stock than is 
necessary, it prevents the proper turnover which automati- 
cally affects his net profit, and this is not in keeping with 
good business practice. 

At the same time it is rather disastrous for a merchant to 
permit any prospective customers to go out of his store 
because he cannot supply them with the merchandise they 
need. Therefore, in order to strike a happy medium between 
excess stock and lost sales, diligence in merchandising is 
required on his part. When business is good and mer- 
chandise is moving it is necessary that he buy quickly, but 
carefully, the merchandise that is needed to replace his 
broken lines and to also place orders for a portion of his 
wants for future delivery to insure early shipment and avoid 
delayed deliveries at a season of the year when everyone 
wants shoes and the manufacturers are overtaxed. 


A Guarantee Against Decline 


The fact that we are selling shoes for shipment in late 
Spring and Summer on Fall dating and that we are guaran- 
teeing our prices against decline should be sufficient protection 
and insurance to justify the placing of orders at this time by 
retailers. 

It is our opinion that, although merchants are a little 
conservative just now, natural conditions will compel them 
to place their customary orders during the season and by 
the ‘close of this season natural business conditions will prove 
to have warranted good normal buying. 


**Labor Prices Higher,’’ Says Manufacturer of Women’s 
Shoes 


With reference to comparative prices of labor, leather, 
etc., wish to state, that in this section our labor during the 
next year will be on the average of about 30 per cent advance 
over what we have been paying during the past year. This 
is by contract which will be effective for one year from last 
November, so that you can see from this that there is no 
prospect of cheaper labor for making shoes for some time to 
come. As for the leather market, as you know, that is very 
firm today; what the future holds, we do not know, but we 
do know this, that when our men go out on the road this 
season with new samples for Fall delivery, our prices will 
be higher than they have ever been before—how much higher 
they will be, we'do not know, but we feel quite sure that 
they will be anywhere from 35 to 50 cents a pair over what 
they were last season. This figure, however, is largely an 
estimate because as stated, we have not gotten down to 
actual figures as yet on any of our new shoes. 


Anything that the trade papers can do toward bringing 
this condition before the retailers, seems to us as very de- 
sirable, because it seems to be the opinion of a great many 
retailers that shoes are going to be cheaper, whereas they 
are going to find just the contrary to be the case and it is 
going to take a lot of educating to get them to see the matter 
in the proper light. 


*“*Export Business Will Tend to Keep Prices High,”’ 
Says Men’s Shoe Manufacturer 


We understand, just a few days ago, some of the large 
Eastern manufacturers have put advances on _ their 
shoes from 50 cents to $1.25 throughout their line per pair. 
In this connection, the embargo on exported shoes finished 
in this ‘country to the Scandinavian countries has been 
lifted. Also their shipping, which was requisitioned, will be 
returned to them immediately. This will enable Norway, 
Sweden, Denmark, Holland and Switzerland to purchase an 
unlimited amount of shoes in this market and transport 
them in their own bottoms. They are able to do this for the 
reason that they have made enormous profits in manufactur- 
ing and delivering to the Allies as well as Germany, war 
materials of all kinds. We firmly believe that as the Peace 
Program progresses, the embargoes on various countries will 
be gradually lifted and that our export business will be very 
near as great as our own domestic business. 

From all information we can gather from actual con- 
ditions that exist, we cannot possibly see any reason fot 
lower price on shoes for a matter of a year of eighteen months, 
possibly longer, maybe two or three years. We firmly 
believe that there will be advances and these advances will 
be held for several months to come, possibly a year. Our 
factory is being run today at a very much larger capacity 
than it was six months ago, for which we have at least 50 
per cent less raw materials on hand than we have ever had 


heretofore. 


Situation as Seen by Manufacturer of Misses’ and 
Children’s Shoes 


We feel that if we can get orders early enough, so as to 
get the factory started on Fall business just as soon as we 
finish up immediate goods, we will be able to put our plant 
back on nearly a normal basis. For the past six months we 
have been running at about 60 per cent of our usual ca- 
pacity on account of the scarcity of help. 


The price of calfskins in both black and colors is higher 


by 10 cents per foot than it has ever been in the history of 
our business, and they are now asking 90 cents per foot for 
A quality colored calf, the other two grades lower, are about 
5 cents per foot higher than ever before. Colored kid top 
quality is about $1.10, black kid about 70 cents to 80 cents. 
Sole leather today is the highest it has been in the past three 
years, with the scarcity of No. 1 and No. 2 A and B quality 
soles; in fact, the sole cutters are not taking orders for 
deliveries on these grades until July and August. A shoe 
manufacturer can hardly place orders today on any kind of 
material for any delivery in the leather line. 
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HE calfskin market has just made a further advance. 


Black kid of superior quality is almost out of 


the market. Colored kids are averaging around one dollar a foot. Sole leather is firm in price. There 
will be a slight recession in linings, trimmings, findings, etc., but notwithstanding our desire to reduce the 
price to create a larger volume, shoes will average with us thirty-five cents per pair higher than last season. 


Opinion of Western Manufacturer of Dress Shoes. 








Labor today is bigher in the city of Cincinnati than it was 
six months ago, as we have just finished a wage scale, which 
increases the labor from 10 to 30 per cent. 

Naturally when you take the increased cost of labor and 
materials, it is going to affect the sale price of the finished 
product. There is only one thing that will enable us to keep 
the prices down, and that is an increased capacity, but if we 
cannot produce the orders early, or if the retailers will not 
place their business early, we naturally cannot make all the 
shoes in three months when it takes six months to produce 
them under ordinary conditions. Consequently, our output 
will still be reduced and will not be up to the normal market. 


Early Buying—Better Conditions 


Now, we believe that if the retailer will buy his merchandise 
fairly early, or at least a part of it, so that the factories can 
get started and get to running, that shoes will be cheaper 
earlier in the season than they will be later. But if they put 
off buying their orders until the eleventh hour, it will not only 
be a question of price, but again a question of delivery. 

We feel that we want to give the boys work just as soon as 
they return from the Army, but if we have no orders we will 
not be able to do so, and we know that we are figuring our 
shoes closer for next season than we have ever figured them 
in the history of our. business, so as to get: them all back to 
work, and back into normal condition. However, even 
after allowing for increased capacity we feel that shoes will 
naturally cost from 25 cents to 50 cents per pair more than 
they did when we sold them six months ago. 

Practically all the manufacturers in the West with whom 
we have talked and also the tanners here in Milwaukee state 
that just as soon as there is an abnormal demand on these 
factories for merchandise, there will, without a doubt, be a 
shortage, which, of course, will cause abnormal prices. 


‘*Business Outlook Good,” Is Opinion of Manufacturer 
of Women’s Shoes 
If there is any change in our capacity it will be a slight 
increase over what we have been doing for the past six to 
nine months. Our labor is costing us more than it ever has 
in the history of this business, and the prospects for some 
time to come, as far as we can see it, is that the present high 
level is going to be maintained. 
Leather, as you know, without any exception, so far as our 
. information goes, is maintaining a firm level, with no indica- 
tions, so far as we can detect, of any reduction in price for six 
months at least. The cost of every other material that we 
use is on the upward trend, with but the one exception of 
cotton piece goods, which in the last few weeks has shown 
some weakness; but the cost of this material in proportion 
to the total cost of the shoe is so slight that it is hardly notice- 
able in the prices quoted to the trade. It will thus logically 
follow that our shoes will be as high, if not higher, this coming 
season than they were in the past. 
We see a very good outlook for business next season even 
in the face of a gradual increase on the unemployed area, be- 
, cayse our information is that stocks are down to a minimum 


and it will require a good healthy chunk of production to 
restore these to normal, which, of course, will represent added 
business to the number of pairs that are normally consumed. 

The first of the year we were a little inclined to the belief 
that it was going to be a buyer’s market this season, but since 
the revelation of a number of investigations that have been 
made into the raw material and finished product supply, it 
would seem that there is a growing doubt as to whether there 
is going to be enough material to supply the demand, which 
would have a tendency to reverse. conditions as they were 
seen at that time, thus continuing a demand largely in favor 
of the seller. 





Chicago National Shoe Exposition 
At Morrison Hotel, July 7-11, Inclusive 


The Shoe Travelers’ Association of Chicago is planning 
to have a Chicago National Shoe Exposition during the 
month of July, from July 7th to 11th inclusive at the Mor- 
rison Hotel. 

All of the lines represented in Chicago by the Chicago Shoe 
Travelers will be exhibited, also all of the wholesale lines, 
manufactured lines and kindred lines made or carried in 
Chicago. Its object is to make Chicago the shoe buying 
headquarters for merchants all over the country. 


A Five-Day Style Show 


Several floors in the Morrison Hotel will be devoted to the 
exhibit. Rooms will be rented and the exhibit ‘will run for 
five days. The rooms are to be cleared of furniture and each 
room provided with ample space for the lines. The rooms 
will simply be made ready and the lines spread as they would 
be spread out in any hotel. 


Seventy-Four Exhibits Arranged 


This SHOE SELLING MARKET, which is being planned 
and will be carried out by the Shoe Travelers’ Association of 
Chicago, is not for gain or profit but simply to display under 
one roof everything pertaining to shoes, so that the retail 
merchants of the country may have the opportunity of in- 
specting and comparing all competitive lines simultaneously. 
The project has the hearty endorsement and active support 
of the Association of Commerce and it is confidently ex- 
pected that it will succeed in making Chicago the largest 
SHOE SELLING MARKET in the country. 

Already seventy-four exhibits have been assigned, and it 
is expected that one hundred and fifty different lines will be 


represented. 


Dr. Scholl in Europe 


Dr. William M. Scholl, president of the Scholl Manufac- 
turing Company has landed in England for a tour of his 
offices in Europe. He contemplates a stay of about six 


weeks. 
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Fall Styles 
in 
St. Louis 
Market 








A Survey 
of a 
Great Central 


Style Trend 








ITHIN the past few years, St. Louis has come to the 

; \ \ front rapidly, both in the development of styles and 

in high-grade shoemaking. More thought and at- 

tention this season has been put upon the finish and neatness 

of appearance of the output of local factories than has ever 
heretofore been evident. 

The sample lines of the factories, making high grade shoes, 
are split about fifty-fifty between Louis heels and low heels. 
There is a general feeling among the manufacturers that heels 
will be either of the 18 or 19 eighths Louis type, or else a low 
heel not exceeding 12-eighths. In other words the 13 to 16- 
eighths Cuban heels are passe. Woman’s garment styles 
have had a direct bearing in the shoe styles and shoes with 
heavier soles and of the heavier leathers both in black and 
color for morning wear, will be of the low heel type, while the 
ultra dress shoe is and will remain of the long-drawn vamp of 
the Louis LXV type. 

In several factories, shoe travelers are now in convention, 
preparing their sample lines for an early start for their terri- 
tories. Other factories have already sent their travelers 
abroad to garner the orders for next Fall delivery. 


Longer and More Varied Lines 


Every factory is sending its men out with a longer and more 
varied line of samples than ever before in the history of St. 
Louis shoemaking. The thought in the minds of the St. 
Louis shoe manufacturers apparently is “‘Style all the while.” 
In colors, samples are being shown in both high heels and low 
heels, in white, ivory, field mouse, beaver, cocoa brown, light 
gray and medium gray, bronze, besides patent leather, black 
kid and black satin. For early orders to be shipped in June 
and July, it is expected that ivory, the two shades of gray, 
and beaver, will be the prominent sellers, both in full breast 
Louis heel and wood Cuban heel, while for the later selling 
darker shades and blacks will be the prominent sellers. 


Black Suedes and Satin Boots 


There is a general feeling that the rage on black satins and 
suedes, pumps and oxfords, that is now sweeping the coun- 
try, will be strongly reflected in the boots bought for Fall 
selling. However, manufacturers believe that merchants 
should buy very <onservatively on both satins and suedes in 
boots, that unless a merchant is in position to merchandise 
this class of footwear in the proper way, that he should be 
very cautious about loading up on them to any considerable 
extent. It is a well-known fact, that black satins wear better 
in pumps than in oxfords, betause of the fact that in a pump 
the foot crowds down into the toe and thus prevents. the 


wrinkling that occurs in an oxford, or in a boot. It is also a 
well-known fact that in satin boots a split is very likely to 
occur near the back seam at the ankle. For this reason it is 
pointed out that satin boots should be bought cautiously. 
Black suedes will probably be good during September and 
October, but more or less trouble is always experienced when 
rubbers are worn over this leather, because the nap of the 
leather mats down and the shoe assumes a shiny, grimy 
appearance. . 

It is anticipated that patent leathers with dull tops in 
8% and 9-inch lace patterns, both in welt soles and turn 
soles, will be very good. Several of the factories are showing 
all-over, patent, whole quarter boots, both in welts and turns. 

St. Louis has achieved a wide reputation for light, close 
edge imitation turn style shoe, and several of the factories 
here are building this class of shoe, which are so flexible and 
so closely lasted that it takes an experienced buyer to deter- 
mine whether they are really McKays or turns. 


Most Samples in Solid Colors 


Most of the sample shoes leaving this market for the in- 
spection of buyers are of solid colors, although quite a 
sprinkling of two tones are to be seen in each of the lines. 
One striking shoe of this character was a cocoa brown kid, 
three-quarter vamp with a beaver kid top. Another one 
was a black glazed kid vamp, with a field mouse top. Several 
distinctive styles, patent colt vamp, with black suede tops 
are also being shown. 

Several new lasts have been added to each of the lines, 
but in no instance are these lasts radically different from 
those which have been shown in seasons past. 


New Lasts in Demand 


One type of last that has been added to several lines is a 
long, drawn-out forepart with rather a narrow toe, made to 
carry a 10-eighths heel. This is to be used largely for a grow- 
ing girl’s last, but also to fill in a long felt want for a snappy, 
stylish shoe for the young woman who prefers a low heel. 
Where Louis heel lasts have been added to the lines, they 
have generally been of the long forepart type and carry an 
exceedingly high heel. These lasts are wide across the bottom 
and very thin through the instep and heel. While there has 
been some talk about stage lasts of Louis heels, St.Louis 
manufacturers have not as yet seen fit to adopt this style. 
The feeling prevails that so long as skirts are of the present 
style, that short pluggy lasts will not prove popular. 

Patterns, as a rule, are plain and elegant; free from gew- 
gaws and fancy effects. Many of the shoes are being made 
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E have never known choice leathers to be so high. This is due to the lack of tannage and to the world- 
wide demand. We recently granted an increase in wages, practically 25 per cent for the year 1919. 
All combine to make the finished product higher than ever before. 
Opinion of Western Manufacturer of High-Grade Shoes. 








with full quarter backs and long vamps that extend well 
back toward the heel. Some circular fox patterns with cir- 
cular heel foxings are being shown, but as a general thing 
whole quarters or three-quarter vamp patterns prevail. On 
samples made with lower heels, quite a sprinkling of wing 
tips are in evidence. There is a tendency however, towards 
straighter tips and plain toes. 

A departure from the real plain patterns is noticeable in 
a few lines. A notable example of this is a three quarter fox 
boot, having a blucher effect, the lacing of which begins 
well up on the instep, the tongue being broad at the bottom 
and attached to the vamp seam. 


A Showing of Button Boots 


Each of the factories are showing several samples in button 
boots. While it does not seem to be the intention of the 


factories to push button boots, there seems to be a feeling 
that the merchant will demand this type in a few leathers. 
Most of the samples are being made on Louis heel lasts, in 
patent vamps and dull tops, or suede tops, although there is 
quite a sprinkling of glazed kid and dull kid also being shown. 
A few samples of button boots are being shown on a lower 
heel last. Most of the button samples are eight inch top, 
although occasionally they are being made on 84-inch pat- 
terns. It is generally conceded by the manufacturers that 
button boots will be bought very conservatively, if at all, 
because of the difficulty in fitting the ankle in calf leather 
where buttons have to be moved to any great extent. ° 

Besides the regular boot samples, each traveler will carry 
a goodly number of pumps and oxfords, as it is felt that 
there will be both immediate shipments and early Fall busi- 
ness on low cut shoes. 





Iowa Retail Shoe Dealers’ Association 
To Meet March 10, 11 and 12 at Des Moines 
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The Iowa Retail Shoe Dealers’ Association will hold what 
promises to be the most interesting convention ever given 
by that live-wire organization. This will take place in 
Convention Hall on the ninth floor of the Chamberlain 
Hotel, Des Moines, March 10, 11 and 12. The Local and 
State Reception Committees will certainly be “on the job.” 

In connection with the program, which we are printing 
herewith, there will be a special program for the ladies. 
The man who has this program in charge says that he knows 
what he is talking about and personally guarantees that every 
woman who attends this convention will go home saying. 
“They surely entertained us royally.” 


Special Program for the Ladies 


On Monday, March 10, the visiting ladies will go to the Mezzanine Floor 
at the Chamberlain Hotel and register. < 

In the evening at 6.30 they will be given a dinner at Younker’s Tea Room 
through the courting Alexander-Sandberg Company and the United States 
Rubber Company; Des Moines branch. 7 

In the evening at 8.15 there will be a theatre party at the Orpheum given 
by the Chamber of Commerce. s 

On Tuesday, March 11, from 9 A. M. to 2 P. M., shopping tours have been 
arranged for the fair sex. ; 

At 3 P. M. an automobile excursion will take place, through the courtesy of 
the Des Moines Retail Shoe Dealers’ Association. 

At 6.45 P. M. the annual banquet will be held at Younker’s Tea Room, 
which is a part of the general convention program, but in which the ladies are 
most cordially asked to participate. ; 

Following the banquet, there will be a dance at the Hotel Chamberlain 
which will iven by the Des Moines Shoe Men. __ , 

On Wednesday, March 12, it is stated that the ladies will find plenty to do 
to keep them busy. 

Travelers ““There Strong” 
The Traveling Salesmen’s Aaziliary “iwill be theré strong.” Ar 
The Traveling § n's: Auxiliary will attend the convention in large 


numbers. The “Recorder” has been advised that this part of the program is 


really where the fun comes in. It means that everyone should be registered 
early on Monday, March 10, in order to enjoy the first evening’s entertainment. 
_ “The Smoker and Jazz” will take place at 7.30 P. M. on Monday, March 10, 
in the Auditorium. This promises to be the biggest and best entertainment 
the traveling men have ever given. It is suggested that all of this is too good 
to miss. 

On Tuesday, March 11, from 4 to 6 P. M., there will be a mally con- 
ducted excursion with expert guides in attendance. Any of the boys on the 
road may be consulted for full particulars. 


Convention Opens at 1.30 P. M., March 10 

At 1.30 o’clock on Monday, March 10, the convention will be called to order 
by the President. There will be patriotic songs and an address by Tom Fair- 
weather, Mayor of Des Moines, which will be responded to by the President 
of the Iowa Shoe Dealers’ Association, Milo A. Slade. ; 

Echoes of the National Convention, by members who attended, will be 
heard. Any member who has a question to ask will be given the cogestanky 
to ask same. Three full hours may be spent after the eiioenaaens at 4 P.M. 
one Sv with the traveling salesmen who will have over one hundred lines on 
exhibit. 

The time that the retail shoe merchant spends in inspecting the lines is time 
well spent. In no other way can so much first hand information be received 
as by comparing lines and allowing the salesmen to tell of their construction 
and their fitting qualities. 

; Round Table Program 

The following is the Round Table program for Tuesday morning. This 
interesting session starts at 9 o'clock. 

“Merchandising Broken and Discontinued Lines’’—Frank W. Wilson, 
Washington, Iowa. : 

“How to Determine Style and How to Buy Women’s Style Shoes,’’—Robert 
a oy Des Moines, Iowa. 

“The Help Problem: (a) Training Clerks; (b) Compensation; (c) Is the 
PM System a Good One?”—Ed. W. Hertzler, Burlington, Iowa. 

“Store Records.” —G. M. Woodruff, Mason City, Iowa. 

“What Effect Will the Army Shoe Have on the Style of Lasts for Young 
Men?’’—Hal Stewart, Iowa City. 

“Advertising; How Much Should I Spend and How Should I Spend It?”— 
W. S. Arant, Des Moines. 

“Does My Repair Department Pay? How Can I Make It Pay?’’—Roy E. 
Stevens, Ottumwa. 

Tuesday Afternoon—1.30 O'clock 

“Store Service’’—Homer J. Buckley, President Buckley Demet Company, 
Chicago, Illinois. 

Reg ren Tax, Income Tax, and Excess Profit Tax’—Clayton B. 
Stiver, Income Tax Expert, Des Moines, Iowa. 

“How to Keep Accurate Accounts of Your Purchases and Sales”—John 
Gregg, Cherokee, Iowa. 

Wednesday Morning—9.00 O'clock 

“The Retailer’s Duty. Towards the National, State and Local Organizations”’ 
—A. F. Sloane, National Secretary, N.S. R. A., Oxford, Ohio. 

“‘Readjustment—How It Will Affect the Retail Shoe Merchant”—E. C. 

n, Western Editor of “Recorder,” Boston, Mass. 

“Firm-Membership and the Benefits of Mutual Insurance’—Frank P. 

Moxey, y ee Illinois Retail Shoe Dealers’ Association and Secy.-Treas., 


“Fashion Publicity”—Oscar M. Stearn, New York City. 
Wednesday Afternoon—1.30 O’clock 
Subject to be announced in supplementary program—James H. Stone, 


Boston, Mass. 
“What Perce: of Increase in Volume Do I Expect on my 1919 Busi- 


ness Compared with my 1918 Business?’’—G. S. Delaplane, Cherokee. 
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Death of M. N. Arnold 


Founder of a Great Business, Veteran of Civil War 
and Sturdy Citizen 


Moses Noyes Arnold succumbed to an attack of heart 
failure at twelve o’clock, Friday, February 28, at'the Massa- 
chusetts General Hospital, where he had been treated for 
the past week for a serious affection of the heart. Mr. Arnold’s 
75th birthday was celebrated by his family only a month ago. 

The efforts of the best specialists were unavailing and he 
passed away peacefully, with his wife and family close by. 


A Valiant Soldier in 1861 


Moses Noyes Arnold was born in 1844, in Abington, the 
son of Jonathan and Abigail Arnold. His father was a native 





THE LATE MOSES N. ARNOLD 
Of M. N. Arnold Shoe Co., North Abington, Mass. A brave 
soldier in the Civil War and a prominent figure in New 
England shoe manufacturing 


of Abington and for many years a schoolmaster and mem- 
ber of the school board of the old town of Abington. Mr. 
Arnold received his early education in the Abington schools, 
and at the outbreak of the Civil War in 1861, enlisted at the 
age of eighteen in Company G, 12th Massachusetts Volun- 
teers. He was in the thick of the fight from the first, partic- 
ipating in the battle of Fredericksburg, Chancellorsville, the 
Wilderness, Gettysburg and Antietam. When his company 
was charging the enemy across an open field, in the battle 
of Antietam, he was seriously wounded. Upon his recovery 
and discharge from the hospital in 1863, he re-enlisted for 
the duration of the war. His splendid courage and judgment 
won him rapid promotion and for conspicuous bravery in 
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action was advanced to the rank of Captain, and during the 
last year of the war served on General Baxter’s staff. 

Upon his return to civilian life, at the age of twenty-one 
years, with a capital of seven hundred dollars, he commenced 
manufacturing shoes in a small shop near his father’s house, 
on Adams Street, North Abington. Three years later he pur- 
chased the Sam Wales shop, and in 1870 transferred the busi- 
ness to larger quarters in the building now occupied by Reed’s 
sawmill. 

In 1875 the main wing of the present brick factory was 
built, and as the business increased five additions were made 
until the present plant, which is one of the largest in New 
England, was completed. 

Associated with him were brothers William B. Arnold, 
Thomas Arnold, and Wallace W. Arnold. 

In 1905 the business. was incorporated and Mr. Arnold’s 
sons, W. Percy Arnold and James D. Arnold, became directors, 
the former advancing to the position of vice-president and 
general manager and the latter to assistant treasurer. 


Prominent in Town Betterment 


Mr. Arnold was prominent in the upbuilding of the town 


and was never too busy to give unsparingly his time for the 
welfare of his native town. He was often urged to run for 
political office, but preferred to devote his time to his business 
and family. 

He was one of the organizers and a director of the Abington 
and Rockland Street Railway Company, and the Electric 
Light and Power Co. 

He was influential in preparing the plans and executing the 
erection of the new Abington High School, and suggested 
and was active in the building of the Soldiers’ Memorial 
Bridge and Arch. 

For many years he was president of the Abington National 
Bank and a director of the Shawmut National and the Fourth 
National Banks of Boston. 

He was a charter member of the Algonquin Club of Boston, 
a member of the Exchange Club of Boston, and of the Boston 
Art Club. 

He was a past commander of the G. A. R. Post, a member of 
John Cutler Lodge of Masons, Pilgrim Royal Arch Chapter 
and Old Colony Commandery of Knight Templars, and the 
Loyal Legion. 

He was actively interested in the affairs of the Grand Army 
and always held an annual reunion at his home of the boys 
of Company G. A few months before his death he was the 
sole surviving officer attending the reunion of the 12th Mas- 
sachusetts Regiment. 

Mr. Arnold retired from active business five years ago, 
leaving the management to his two sons, W. Percy Arnold 
and James D. Arnold. 

Mr: Arnold was a man of rare ability and judgment and 
many of his employees and friends mourn the loss of a loyal 
friend and wise counselor. 

Mr. Arnold is survived by his wife, Martha Ford Arnold, 
two sons, W. Percy and James D. Arnold, and three daughters, 
Abby N. Arnold, Mrs. Albert Annett of East Jaffrey, N. H., 
and Mrs. C. N. Annett of Moorestown, N. J. 


A Brave Man to the End 


A brief memorial service was held at the factory offices on 
Saturday morning, attended by executives, foremen and over 
fifty employees who have been with the company over twenty- 
five years. W. Percy Arnold told in a simple way of his 
father’s early struggles and success, of his kindly interest in 
his employees and friends, and what magnificent courage 
he displayed at the last. 

The funeral services were held at the residence of the 
deceased, 325 Adams St., at two o’clock, Monday, March 3d. 
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The Williams Boys of Portsmouth, Ohio 


The Excelsior Shoe Company of Portsmouth, Ohio, through 
two of its principal officers, has made a record for itself in 
the service of Uncle Sam. . The president and general man- 
ager of the company, J. E. Williams, gave three of his five 
sons and the treasurer, W. G. Williams, gave every boy in his 
family. 

Captain Evan C. Williams, of the Regular Army, Com- 
manding Headquarters Company, 77th Infantry, Camp 
Eustis, Michigan, is the eldest son of John E. Williams. 
Captain Williams received his appointment at the close of 
the First Officers’ Training Camp, Fort Benjamin Harrison, 
Indianapolis, Ind. He has been in service since May, 1917. 

First Lieut. James D. Williams, is the second eldest son of 
John E. Williams. He is attached to General Headquarters, 
and was instructor at the McNab School of Fire, France, 
receiving his appointment at the Second Officers’ Training 
Camp, Fort Benjamin Harrison. He has been in the Service 
since August 1, 1917, and in France since June, 1918. 

Sergeant J. E. Williams, the third eldest son of J. E. 
Williams, is stationed at Fort Oglethorpe, Ga., in the Camp 
Personnel Office, enlisting in January, 1918. 

First Lieut. A. G. Williams is the oldest son of W. G. 
Williams, treasurer of the Excelsior Shoe Company. Lieu- 
tenant A. G.-Williams returned home January, 1919, from 
service with the Marines. Before going into the Service, he 
was an all-star halfback on the University of Pennsylvania 
Football Team of 1917. 

Private Paul Williams of the Marines, is another of the 
three sons of the treasurer of the company, W. G. Williams, 
Pvt. Paul attended the Officers’ Training School at Utica, 
N. Y. and returned to Quantico, Va., after completing work 
for a commission. Due to the signing of the Armistice he is 
at home on an indefinite furlough. 

Sergeant F. L. Williams, son of W. G. Williams, left New 
York with a hospital corps and went to the Officers’ Training 


School in France; he received a commission in the Light 
Artillery, returning home February 2, 1919 





Manchester Shoe Retailers to Re- 
organize March 11 


The Manchester Shoe Retailers will be reorganized on 
Tuesday evening next, March 11. This meeting will take 
place from 6.30 to 9.30 P. M. at the “Bell-In-Hand,” 141 
Nutfield Lane. A plan of organization will be taken up and 
a short talk given on ““Trade Acceptances.” 


After Manchester the State 


W. C. Roose, General Store Manager of the Beacon Shoe 
Company, is sending out a strong letter to all of the mer- 
chants of Manchester stating the reasons for organization. 
Mr. Roose is altruistic in his motives as he has no other 
object in view than to see the retail shoe business bettered 
in his own State, New Hampshire, as all of the retail stores 
are bettered in sections where there is a retail shoe merchants’ 
organization. 

Mr. Roose hopes that after Manchester is lined up in good 
shape for organization that the State of New Hampshire will 


follow. 





Conciliation Urgently Needed 


Brooklyn—Commissioner of Conciliation John B. Colpoys. 
has been assigned by Labor Department to seek adjustment. 
of labor troubles among shoe factories of greater New York. 
Department says crisis approaching. More than fifty fac-- 
tories and fifteen thousand employees involved. 
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The Sun of the new day of ‘REAL shoe linings has risen. Don’t let a few 
pennies keep it from shining into your store. 


6 e 4 . . . 
Your shoe manufacturer can put Redtinesn lining in any of your shoes 
at a cost of only a few cents extra per pair. Your customers will 


appreciate it. 
For your hard-service and waterproof grades specify SAunhwv' Wear P00F 


—it’s moisture-repellent. 


FARNSWORTH, HOYT CO. 


BOSTON 
MAKERS 
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THE LINE THAT'S 
MILES AHEAD OF 
COMPETITION 


More Than a Dozen 
Styles of These Shoes 


IN STOCK 


On widths. We have yet to learn 
of anyone that can show a line 
of Goodyear Welts for boys 
equaling the : 

“MY BOY’’ LINE 


When our superintendent brought in a sample 
Gun Metal Bal. Mapel Last. of this shoe for consideration oh was no ef- 
Boys’ 24-6 A, B, C, D, $3.85 Less fort made to subdue the expressions of amaze- 
Discount ment that so fine-a piece of shoemaking could 

; ; be produced to sell for the prices placed on the 
Youths’ 12-2, A, B, C, D, $3.50 Less “My Boy” line. Dealers that have placed 
orders on the “‘“My Boy”’ line have repeated. 









Stock No. 550. 


s , 
pemcageasd ‘ Why not strengthen your position with your 
Also twelve other samples in Tan Gun trade? Use the coupon below. It’s the first 
Metal and Army Elk stock. Each shoe step to a better line of shoes for boys—to big- 
carried in stock in Boys’ and Youths’ ger sales—to a larger number of satisfied 
customers. 


on four widths. 
Try Carter’s Co-operation 


J. W. CARTER CHICAGO CO. 
CHICAGO, ILL. 


SLIP THE COUPON INTO AN ENVELOPE AND START IT ALONG TO US WITHOUT DELAY 














2's adnan 3 


J. W. CARTER CHICAGO CO. 
CHICAGO, ILL. 


Gentlemen—We are interested in seeing your ‘““My Boy” line of Goodyear Welt shoes. Without 
obligation we would like for you to send samples or have salesman call. 


ee 
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12 Potter Bldg. 


Boston 
31 Bedford St. 


SS y 


Buffalo 
305 


eS 
Chicago, fll. 
1827 
Republic 4 
209 So. State 


Columbus 
260 13th Ave. 


Me, ae 


aS 
4 ee 


Dallas 
Waldorf Hotel 


Detroit 
63 University 
Bldg. 


Kansas City 
506 Ridge Bldg. 





| 


Indianapolis 


20 Se. Cap. Ave. ; 


New Orleans f 
314 
Hennen Bldg. 


Ellicott Sq. Bldg. | 


Washington 


New York i 
] 509-510Evening 


428 
Fifth Ave. Bldg. | 
200 Fifth Ave. | 


|| Philadelphia “| San Francisco St. Louis 
| 1023 Filbert St 950 Union : 1117 2] 519 Wainwright 
ear Arcade Bldg. | Hearst Bldg. [ Bldg. 


epee chs « ocd ae 


OSIERY is a natural auxiliary in a 
Shoe Store. You have the cus- 
tomer in a most receptive mood, and 
with good Hosiery you can add materi- 
ally to your profits and prestige. 


Monito, 
HOSIERY _ 


is especially desirable for Shoe Stores— 
because it is a standardized product. 


We can give you a well-balanced assort- 
ment of Men’s or Women’s Monitos at 
$300, $600 or $1,000—or a combined 
assortment at $500, $700 or $1200. 


Not much of an investment; but a big 
lever for extra business. 


Write for Details and Samples. ° 


MG@ORHEAD KNITTING CO. /nc. 


HARRISBURG @ = - PENN. 


























Double Sole 


Double Pressure 


Double Strength 


HE FOUR-BUCKLE, all-rubber 
"& “Tllinois,’ shown here,is one exam- 
ple of that close study of special 
requirements which is evident all 
through the Firestone line, 
Firestone designers have provided 
for every need with infinite care, 
and Firestoneworkmanship carries 
through these special features to 
commercial perfection. 


Add to these advantages the results of the 
Firestone Double-Pressure Process and it 
omes clear why the name “Firestone” 
- glready leads in this field, as it has lon}, 
led in the tire industry. That Double-Pres- 
sure, like the temperin, of steel, insures a 
tensile strength, a resistance to wear, here- 
tofore unknown in rubber footwear. 


Don’t stock up until you have seen the 
man with the Firestone line. He has 
ample stocks in light and heavy, and will 
ship promptly. 




























FIRESTONE TIRE AND RUBBER COMPANY 
FIRESTONE PARK AKRON, OHIO 





a /EORE) 


Firestone 


Rubber Footwear 


.of-—_——[_ II Sa Se It _|E@aE: 
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ONTINUING a subject we dis- 
C cussed several weeks ago in 
these advertisements—that is, 
the value of following-through in the 
Bates Factory—we have another 
thought to give to present and future 
Bates Dealers. 5 
It is this: The excellence of super- 
intendence in our Webster plant not 
only brings new efficiency into our 
follow-through system but it -gives 
extra value to each of our old-estab- 
lished efficiencies. 


e 


For instance, we have always put 
standard leathers into Bates Shoes. 
But today our leathers —Gallun’s, 
Creese & Cook’s, Lawrence’s and 
other well-known stocks—are better 
handled in our cutting, fitting and 
lasting rooms than they used to be. 

_ All along the line they receive, 


Intensifying the Efficiencies 
of the Bates’ Plant 





A. J. BATES COMPANY 


Central Distributing House 






from our improved superintendence, 
those little corresponding improve- 
ments in manipulation that are di- 
rectly reflected in the finished shoes. 

The occasional errors inevitable in 
hand work come under the observa- 
tion of intensified inspection—also due 
to improved superintendence—and 
thus are corrected before they have 
even a chance to become flaws in the 
finished Bates product. 


rs 


Our own knowledge of these 
things justifies our enthusiasm 
over today’s Bates Shoes. It war- 
rants our activity in offering the 
Bates Agency franchise to repu- 
table retail dealers who recognize 
the business advantages of cater- 
ing to American men’s Sensible 
demand for reasonably-priced 
shoes. 


328 WEST MONROE ST., CHICAGO, ILLINOIS 


General Offices, WEBSTER, MASS. 
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One Slip — then “DIAMOND GRIP”’’ 


is a slogan that aptly describes Diamond Grip Heels. 
Pressure exerted each step brings the “Diamond Grip” 
into play (See cross section below)—the result of action 
being the real non-slip Heel at last! 


“DIAMOND GRIP” 


**Don’t Slip os” 
QUALITY RUBBER HEELS 
for Men and Women 
are made of a superior grade of rubber which gives unusual comfort in 
walking. Put on without.cement. 


Ask your jobber, or 


CROSS SECTION write for Special 
ae oo oe Trade Proposition 


“EVERY STEP You“DIAMOND GRIP” 


ROBERT E. MILLER, Inc. 
11-13 Broadway, New York 











Makers of ‘‘U-Put-On”’ and ‘‘Diamond Grip”’ Heels 











HOTEL 


Continental 


Broadway & 4lst St., N. Y. 


Center of New York’s 
Activities 


300 OUTSIDE ROOMS 


Each with Private Bath, 


EUROPEAN PLAN 
$2, $2.50 or $3.00 
a ee ee $3.50, $4, $4.50 and $5 


5 minutes from P. R. R. and N. Y. Central 
‘ Terminals. Within easy excess to principal 
stores and surrounded by Leading Theaters. 


HENRY S. DUNCAN 


Managing Director 








: 
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KOU want to blow into town 
do business and get out. A 
oe layover is annoying. Time 

counts. You know it means 
a loss or a profit. It’s discouraging to 
put up with delays. The ‘“Essex’’ is 
located within the circle where the shoe 
business is done in Boston and is daily 
saving dollars to travelers by making 
it possible for them to make the most 
of their time. 
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Hotel Essex 


BOSTON 


DAVID REED 
Manager 


ee ee 
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We have reserved 
for you a copy of the 


La France Catalog 
showing twelve snappy 


Oxfords, on the floor, with 
“style to boot.” 





Want it? 
SAY SO! 


Williams Clark & Co. 


Lynn, Mass. 
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BLACK GLAZED KID 





FORD SHOES 
In Stock, Spring 1919 


For your convenience our Stock Depart- 
ment carries the season’s shoes that will 
be most in demand—an assortment 
of both boots and low cuts in attractive, 
splendid fitting styles. 

We believe the range of materials, 
lasts and heels — all important 
factors this season—will take care 
of your requirements right 
through the season. 


Our “In Stock” Catalog 












i Style B598............... $7.75 is now ready. 
| Eight-inch Height, All H 
{ Brown Kid, 14-8 Military Heel Terms: Net 30 Day Ss Sighs BOW ...... ..- tp eens $6.25 
i Perforated Vamp, ‘Goodyear Welt, Eight-inch Height, Black Glazed 
i 4, ee ip, Blind Lil Ponforated jitation Tip 18-8 
| AAA, 4% to 8; AA, 4% to 8; A, 4 eae aE ele i. 207 Last. 

to 8; B, 3 to 8; C and D, 2% to7. ¢ iG aa aaa -* ae Rs 8: A 

> O O. te: B 3 to8: Cand D, 234 to7. 
a ROCHESTER,N.Y. 
pre New York Office, 127 Duane St. E.H. Talbot 
\ — ———————— = i ie nam a — —_ 






























































Making M 
Quoted from a retailer’s letter of thanks. 
“Then last September we celebrated our fourth | 
anniversary by opening in the best spot in the town, 
ground floor, splendid modern front, just four doors 
away from our sliffest competitor, gnd now we are 


in the fight for fair. Thanks to you, we have been 
able to do business with the live houses, as the old 


i way of rating would have classed us as being worth 9 Sh 
| More Men’s Shoes 





less than nothing.” 


By helping retailers we are helping business. Will Be Needed in 1919 


Buy reliable shoes with best leathers, 
manufactured by shoemakers of 
long experience: 
ARMY BLU.—Goodyear Welt, Soft Box, 
Leather Counters, White Rubber Middle 
Sole, KORRY KROME Outsoles. 

No. 1132. Choc. Veal Unlined . . $4.50 

. No. 1133. Choc. Vanity Calf Lined 4.50 
Th Cr di Cl . H No. 1134. “.  Sepaieraaecgie Calf am 

ne ae Sa ee ae ° 

“ oat ae — C, DorE widths, sizes 6 to 10 and 7 to 11 


j (Made on order—not carried in stock) 








Mona 





‘*‘Builder of Better Credits’’ 


Offices in all important cities RELIABLE SHOE CO. 



















Executive Offices: 440 Fourth Ave. New York, N. Y. NATICK, MASS. 
































What does 
this shoe 
indicate 
to you? 


If you have had a special 
training in scientific shoe fit- 
ting and have studied Prac- 
tipedics, you wchiil instantly recognize this as a severe case of flat foot. 


Reading shoes is most interesting for they frequently tell a wonderful story. 


Nine times out of ten “kicks” about poor wearing and ill fitting shoes are the 
result of foot trouble and not the fault of the shoes. By studying Practipedics 
and by scientifically fitting 


Dr Scholls 


Foot Comfort Appliances 


you can overcome practically all shoe complaints and in addition you can relieve 
and correct the foot trouble which is the cause of the shoe trouble. 


Result? You establish a reputation for yourself, keep your customers satis- 
fied, you build up a permanent business and your profits are materially increased. 


Note the illustration below. That shows how Dr. Scholl’s Foot-Eazer bridges 
the arch of the foot, protects the shoe, gives instant relief 
and corrects the weakened condition. 


Write today for our new catalog and let us tell you 
all about this interesting foot comfort, business building 
proposition. 


THE SCHOLL MFG. CO. 
Largest Makers of Foot Appliances in the World 


213 W. Schiller St., Chicago 
339 Broadway, New York 


Toronto London 
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“ONYX” Quality has a 


ism which keeps continually 
attracting more and more 


wearers, 


Absolute proof of the 
Quality of “ONYX” 1s 


by the ever increasing sales. 


All Together — Let’s continue production and 


insure prosperity. 


U. S. Department of Labor. 





Emery & Beers Company Ine. 


Sole Owners of “Onyx” Hosiery 
BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Philadelphia Office: 
831 Bedford Street 1083 Chestnut Street 


Hostery 


Magnet- 


superior 
recorded 


Chicago Office: 
The Lytton Building 

































Reg. US. Pat. Off. 
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This Will Be 
A Big Spat Year 


yw 


ASHION  says—*‘Wear spats 
this year.” Fashion leaders 
say—‘*Wear ‘Standard’ Spats.”’ 

1919 will be a big spat year and the 
Fall of 1919 the biggest of all seasons 
for “Standard” Spat dealers. There 
are more ‘“‘Standard”’ Spats sold than 
any other make because ‘“‘Standard”’ 


better fitting and better known. 








—is the latest “Standard’’ model—a model which will be 
prominently featured in our magazine and newspaper adver- 
tisements. It is one of the smartest spat designs ever placed 
on the market—gracefully shaped, and fitting smartly and 
snugly in flowing lines over heel, arch and instep. 


Made in all the advanced shades 
of fashion: Fawn, Light Fawn, 
Dark Fawn, Drab, Brown, Leather 
Tan, Chamois, Champagne, Pearl, 


lh Smoked Gray and White. ~ 
Write for interesting particulars of the “Standard” 
styles for Fall delivery. Your customers will see these 


models advertised as the leading spat styles of the 
year. 





NEW “STANDARD” STYLES 
—will be featured in our big 
advertising campaign for 
Spring and Fall. Watch for s R UH & ¢ O M P NY 
the “Standard” announce- “2 A A 
ments as a guide to the latest The largest and foremost manufacturers of Spats in the World. 


and most advance e ideas 1 7 
ume 310 SIXTH AVENUE - NEW YORK CITY 


in spats for men and women. 














Spats are better made, better looking 


ener rrnrceren gs grmarererrtttscwrerrenneer eer 
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E merit your business in 

direct proportion to how 
successfully we study your needs. 
In presenting our new line for 
FALL we offer you something 
more than unusually Smart 
Styles. 
Our raw stock purchases were 
made Well in advance of present 
market prices, so that we are in 
a position to sell shoes at very 
much less than market prices 
would be today. 
We are going to divide this 
advantage with our customers. 


Sznith Briscoe Shoe Go P | 


—— oe Shoes porte fen 
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The Spring Black 
Satin Gaiters 


THE BETTER BUY 


We make them up 
in the best of fash- 
ion for fit, looks and 
wear—they are-in a 
class by themselves. 
Castor, fawn, taupe, 
pearl, gray, brown, 
black and white. In 
Kersey cloth or felt. 


Prices $10 to $30 


Dozen Pairs IMMEDIATE DELIVERY 


THE SIMON HALPERIN CO.. 


Formerly 


Halperin, Phillips Co., Inc. 
121-123-125 West 17th St., New York City 


























Make Buyers Out of Passersby 


Although our factory is the largest of 
its kind in the world, we can supply 
only a small part of the fixtures used in 
America’s retail stores. 

We do furnish, however, the best—the 
superior quality fixtures—fixtures that 
are distinctive—that lend character and 
dignity to window and store displays. 
Write for catalogs. 


HuGH LYONS & COMPANY 
0-0 .@ 2a 10 2 2 O10 be ee ©) ee 7-0-9 -9 8 9 


LANSING - MICHICAN 
NEW YORK SALESROOM CHICACO SALESROOM 
i bo i, Ae a ale| ee ~ 2 234 S. FRANKLIN ST. 
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TLE SHOES 
little ‘Dears 


White Dearskin 
MARY JANE 
Pussyfoot Soles 


















[TLE SHOES 
[tLe Dears 


White Dearskin 


ANKLE 
STRAP 


Pussyfoot Soles 
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[rte SHoES 
[rrle ‘Dears 


White my n 
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[TTLE SHOES 
LitTLe Dears 
White Dearskin 
OXFORD 
Pussyfoot Soles 





Buy these yout jo rb ber 
- if he does not handle 
thom write us direct. 

sold in 








lA paw Cases only 


MAY FLOWER 
wo) 5 (O) DOO) 


415 Lisbon Street 


Lewiston, Maine 







[LTT Le SHoES 
[trLe Dears 
White Dearskin 


BUTTON 
Pussyfoot Soles 
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MILWAUKEE 








HEN you purchase Milwaukee shoes and leather, 
you’re dealing with the premier ‘‘quality first” 
Market! A Market Distinctive for Quality, for Values, for Service 
to you! Distinctive in its purpose that each sale shall give Satis- 
faction! Distinctive in Reliability, Courtesy, Good Will! In facil- 
ities for Great Volume of business without confusion. 


TALWART quality in linings, insoles, laces, eyelets; 

high value in all seen and unseen parts and materials; 

and an Invincible guarantee of satisfaction—these are the things 
you can always be sure of in the ‘‘Quality First’’ Market. 





ALBERT H. WEINBRENNER CO. 
WEYENBERG SHOE MFG. CO. 
ALBERT TROSTEL & SONS COMPANY 
BRADLEY & METCALF CO. 
EDMONDS SHOE CO. 
HARSH & CHAPLINE SHOE CO. 
F. MAYER BOOT AND SHOE CO. 
MENZIES SHOE CO. 
OGDEN SHOE CO. 
PFISTER & VOGEL LEATHER CO. 





Albert H. Weinbrenner Co. 
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RADLE 


& METCALF CO. 


—— ESTABLISHED 1843 —— 


MILWAUKEE 
















Manufacturers 


Work and Dress 
Shoes 
for 


Men — Boys — Youths 
BRADLEY FAMOUS LONG DISTANCE SHOES 


have given 

SERVICE AND SATISFACTION 
for 

Seventy-six years 
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IT DOES THE WORK 


Whether from Missouri or Elsewhere, 
You Want to Be Shown 


PHOTOGRAPHED FEET FURNISH THE FACTS 


and attest the value in cure 
_and comfort of the 


CRAWFORD 









This remarkable X-ray photograph shows the location 


Saar. the foot when in shoes fitted with the Arch-Supporting 






Shank 


The Why and Because 


of the 


CRAWFORD 






This pastageer. elec erage — ~ one 

shown above and of the same foot, shows the wonderful 

result wrought by the Crawford Arch-Supporting Arch - Supporting Shank 
Shank. 















It is a rigid, steel, scientifically shaped arch, locked to the insole, that is immovable and precludes friction 
and abrasion. As it is an integral part of the structure of the shoe, it conserves the shape, line, and fit of 
it, prolongs its life and gives the feet a firm foundation that takes pressure and weight from the foot 
arches, that enables them to preserve their strength and integrity, without break or weakness. Locked 
to the insole, it never comes in direct contact with the foot and cannot wear through the outsole. — 








The hundreds who have used them will not discard them. Any shoe can be equipped with 
THE CRAWFORD ARCH-SUPPORTING SHANK 


and you should get your manufacturer to add them to your orders. Inexpensive, they add to popularity 
and increase trade. You make the trial; we will bank on the results. 







United Shoe Machinery Corporation 


Boston, Mass. 











For the Best Wearing 
Shoes on the Farm 


Ammonia-Proof Leather is the only kind 
that will give satisfactory service to the men 
around the farm. 


Other leathers are soon burnt through by 
the action of manures. 


The wearing qualities of FARMUSE GRAIN 
are not excelled by any other heavy leather. 
It makes a strong, neat-looking shoe, soft 
and comfortable on the feet. 





Farmuse Grain}has been extensively used 
for Army shoes which means that it is well 
known for extraordinary wearing quality. 


Order your Farm shoes of FARMUSE 
GRAIN and demand the FARMUSE ecertif- 
icate as a guarantee of the leather to’ you 
and your customers. 


Send for samples. 


Pfister & Vogel Leather Co. 


Milwaukee, Wis. 
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The Lid Is Off! 


O need for more boots for more soldiers’ 
feet---the big need oz is more boots 

for home folks’ feet. 
The zd’s of f---our plants are back on pro- 
duction of U. S. ‘“‘Protected’’ Rubber Foot- 


wear for home folks, full blast. 


Complete Your Stock---There Is 
a Big Market---People Need 


Rubber Footwear 


They're making money and sone it for their needs 
and comforts---the things they former 


Heavy rubber footwear in your store today is probably 
scarce as hen’s_ teeth. Nearly all stocks are shot to 
pieces. : 

Get out your pad and pencil and rush your order to 
your distributor. 


couldn’t get. 
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Boots and Shoes 


Despite the fact that we are well into 
March, and common sense and experi- 
ence tell us that if Winter isn’t over it 
soon will be, there are sections of the 
country which are snow covered, and 
other and larger sections which are mud 
covered. These are the days when im- 
pecunious and otherwise economical 
individuals are prone to buy a pair of 
rubbers and thus put off the more ex- 
pensive purchase of new shoes. There 
is a good sale for light rubbers, as is 
noted by the demands coming to the 
jobbers for size-ups and small lot orders. 
It is surprising how closely the depart- 
ment store buyers gauge the demand 
from a two days’ storm, be it snow or 
rain. These stores, or at least some of 
them depend upon the jobbers for all 
except their initial early Fall delivery 
orders. 

Let there be a fair snowfall, or 
a heavy rain, and the jobbers can de- 
pend upon receiving early, imperative 
orders for immediate delivery, orders 
which demand precedence.. And unless 
the storm be unusually severe, or long, 
there is seldom a second order from 
any one of these houses, except here and 
there a few size-ups. 

The mills are all busy. Most of them 
have orders sufficient to keep their 
plants running for several months. 
They are increasing production by add- 
ing to their forces the employees who 
have returned from the fields of war- 
fare in France, or from the camps in this 
country. Practically every manufac- 
turer has found places for all of his 
former employees who have been serv- 
ing their country. With the larger 
forces, the daily output is materially in- 
creased, yet few manufacturers are 
specially anxious to receive any addi- 
tional heavy orders at present. 


TENNIS LINES 


Jobbers Well Stocked Up in Antic- 
ipation of Heavy Demand 


The March deliveries have been going 
forward for some time, and the goods 
are coming in fairly actively. The gen- 


Weekly 
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The Rubber Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 





eral feeling is one of satisfaction as to the 
style and workmanship, for the various 
manufacturers are competing with each 
other in the value of their product, and 
the result is an increased value to the 
dealer as regards quality, which the 
sensible dealers are working to their 
benefit by charging somewhat higher 
prices than a year ago, believing that 
the public is willing, in these days of 
general prosperity, to pay a little more 
than formerly. Of course it is too early 
to retail tennis shoes, but time flies, and 
the wide-awake dealer is already per- 
fecting his Summer plans. 


CRUDE RUBBER 


Spot Prices Lower, and Similar 
Reductions in Forward 


Since last report there has been a 
little flurry in crude rubber, with slight 
advances caused by speculators who had 
to buy to cover shorts. The trading 
among dealers and brokers brought 
some purchasing by manufacturers, but 
this demand was soon satisfied, and 
prices eased off a little. Spot stocks are 
not large, yet sufficient to supply im- 
mediate demand, and quotations are 
moderately steady with first latex 
quoted 56c and smoked sheets 55c. 
Forward quotations for first latex pale 
crepe are 54)c for March, 53c for 
April, 5214c for May, 52c for June, and 
5le for July-December. Smoked sheets 
quoted lc under each of these figures. 
Paras and other South American rub- 
bers show but slight changes from our 


last report. London and Singapore 
markets strong. We quote spot prices: 
Upriver fime pera: .:.........5.. $0.58 
Oe oe ree .49 
ee ae .35 
PE ees se ETS. .22 
Caucho ball upper..............  .35 
Caucho ball lower?............. none 
Oe Re ee ae Og 23 
First latex pale crepe............ .56 
IIIS oes oaks kc a cine .55 
pO Eee ere .49 
Centrals and Mexicans....... 37 to .39 
Guayule (20 per cent moisture).. .34 
Guayule washed and dried...... c. ae 
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Scrap Rubber 


The scrap rubber market continues 
quiet, but reclaimers claim that the 
dealers are holding scrap boots and 
shoes too high. A prominent reclaimer 
is reported to have said, in an interview 
last week, “‘During the last month there 
have been repeated expressions made by 
reclaimers and scrap dealers that the 
price of rubber is too high. This is due 
to the low price of crude rubber, which 
makes it impossible for reclaimed rub- — 
ber to compete, unless the price of scrap 
rubber declines substantially, so there 
will be a parity of value between the 
crude, reclaimed and scrap rubber. Un- 
less this takes place promptly the re- 
claiming and consequently the scrap 
rubber industry -will suffer mate- 
rially.”’ 


Boots and shoes: Boston, $6.50 to 
$6.75; New York, $6.50 to $6.65; 
Philadelphia, $6.25 to $6.75; Chicago, 
$6.75 to $6.90. j 


Trimmed aretics: Boston, $5.50 to 
$6.00; New York, $5.50 to $5.75; Phil- 
adelphia, $5.25 to $5.50; Chicago $5.00 
to $5.50. 


Untrimmed arctics: Boston, $4.00 to 
$4.50; New York, $4.00 to $4.25; Phila- 
delphia, $4.00 to $4.25. 


Imports Into Italy and 
France 


The Tanners’ Council sends out a 
bulletin announcing that it has been 
advised by the Italian High Commission 
of a cable from Italy, received recently, 
stating that leather and shoes covered 
by import licenses may be shipped to 
Italy. This also applies to parcel post 
shipments. This means that exporters 
in this country must be sure that an 
Italian import license has been granted 
before making shipments. 

It is also announced that the U. S. 
Government has officially confirmed 
the fact that restrictions against Ameri- 
can leather have now been removed by 
the French Government. 

















[or OS SO — 
SOOO 














0 8 A 0 A 6 6 EE 6 EE 6 E> © © E> © a 2 a ¢ 2 ee © 


BOOT AND SHOE RECORDER March 8, 1919 




















A Black Kid Lace Boot, Louis 
Heel on our new 112 Last 


UST one of Johnson Bros.’ new 
models for Fall, 1919. The new line 
has two new lasts—one a high heel and 
one a low heel—the colors include brown 
and gray Nubuck, black and brown kid, 
field mouse and patent. 
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JOHNSON BROS. SHOE MFG. CO. 
Hallowell, Main e. 
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The members of the local retail trade 
centered their attention upon the an- 
nual convention of the Ohio Retail Shoe 
Dealers’ Association at Columbus this 
week. Cincinnati had a larger repre- 
sentation this year than ever. .A 
greater manifestation of interest in the 
good that accrues from the co-operative 
spirit dominating the state association 
has prevailed among the local shoe or- 
ganizations in their energetic work 
towards alarge attendance at Columbus. 


The “Get Together Meeting”’ 

The ‘‘Get-together Meeting on Feb-. 
ruary 27, at the Gibson Hotel was an 
example both of the interest in the con- 
vention and of the co-operative spirit 
among our local organizations. After 
an enjoyable dinner, D. E. Hayman, 
president of the Retail Shoe Selling 
Group, acting as toastmaster intro- 
duced V. C. Wene, president and L. J. 
Bergmann, secretary of the Columbus 
Retail Shoe Dealers’ Association. Both 
later give interesting talks on the work 
that had been done in preparing for the 
convention. 

Other speakers of the evening were 
Frank Helmers of Helmers, Bettmann 
& Co.; A. F. Sloane, field secretary of 
the National Shoe Retailers’ Associa- 
tion; Beecher E. Hess, secretary of the 
Retail Merchants’ Association of the 
Cincinnati Chamber of Commerce and 
August Bode of the Cincinnati Shoe- 
men’s Association. In speaking on the 
“Future of the Shoe Business’ Mr. 
Helmers said: 


Regarding Advanced Shoe Prices 

“Shoes will come down in price, but 
when? For eight years after the Civil 
War, shoes remained at a high level, 
when only our own country was con- 
cerned, but now that all the great in- 
dustrial powers of the world have been 
involved in the World War, it is reason- 
able to believe that the readjustment 
will take relatively longer.” 


Mr. Helmers further stated: “The 


merchants will have plenty of time to 


Manufacturing, 
ments im America’s Shoe 
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Cincinnati 

market the stocks they now have, and 
will acquire in the near future, at a 
profit. The reduction in price of foot- 
wear will be so gradual that it will be 
hardly perceptible.” Mr. Helmers next 
went into an analysis of the expense of 
production of a pair of shoes at the 
present prices of the materials used in 
them. He pointed out clearly where 
there is no possible chance for anything 
but a slight advance in price of 50 per 
cent in the lines for the Fall, 1919, 
season. ’ 

He reported the price of linings, find- 
ings and trimmings, with bottom stock, 
insole and heel stock slightly reduced; 
while upper stock is advanced 25 cents 
and sole leather recently quoted 4 cents 
a pound higher. ‘This,’’ said Mr. Hel- 
mers, ‘‘in addition to labor being at top 

‘notch makes sure that there will be no 
early fall in price.” 

From the standpoint of labor, Mr. 
Helmers said: “In 1903 a Cincinnati- 
made shoe cost 47 cents, today it costs 
$1.10. And labor never will go down. 
Nobody profits by a low labor market.” 

Speaking of glazed kid, Mr. Helmers 

~said it was in a class by itself, that he 
believed its price at present to be unduly 
inflated. 


A. F. Sloane Talks on Conditions 

A. F. Sloane gave a short talk on the 
conditions as he has seen them in vari- 
ous parts of the country during his re- 
cent travel. Mr. Sloane is under the 
impression that merchants as a whole 
are justified in holding off before plac- 
ing their orders for Fall 1919. He as- 
serts that stocks are not low, that mer- 
chants do not have to buy very heavily 
for next Fall. 


W. A. Julian Candidate for 
United States Senate 
Political affairs of Ohio are develop- 
ing into the form of expressions of manu- 
facturers, merchants and politicians of 
the state to the effect that W. A. Julian, 
president of Julian & Kokenge Company 
is being prominently mentioned for 
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United States Senator on the Demo- 
cratic ticket. Impetus is givén to the 
suggestion of Mr. Julian’s appointment 
to the Senate in the report from Colum- 
bus that his prospective candidacy is 
strongly. supported by Governor Cox 
and other Ohio leaders, who declare Mr. 
Julian’s activities in the party should 
receive suitable recognition. 

As one of the organizers and principal 
financial backers of the Woodrow Wil- 
son Business Men’s League during the 
President’s second campaign, Mr. Julian 
achieved nation-wide fame as an astute, 
successful political marshal, and the 
work of his independent organization is 
said to have contributed materially to 
the general result in Ohio. 

Mr. Julian was recently elected presi- 
dent of the Duckworth Democratic 
Club of Cincinnati. 


Shoe Manufacturers Studying For- 
eign Trade 

That the boot and shoe manufacturers 
of Cincinnati are beginning to grasp the 
vast importance of looking into the 
future possibilities of the proposition of 
foreign trade is evinced by the recent 
visits of local manufacturers to New 
York and in one case even to Europe. 
W.S. McKenzie, president.of the Helm- 
ing-McKenzie Shoe Company is now in 
Europe, a member of the “Boot and 
Shoe Recorder’’ party. F. X. O’Brien, 
sales and advertising manager of The 


.Holters Company was in New York last 


week studying the outlook for the Cin- 
cinnati industry. Much attention will 
be given to foreign trading by the mem- 
bers of this market as soon as the com- 
mercial conditions 
normal. 


Potter Shoe Company Give 
Welfare Dance 
The Potter Shoe Company gave a 
welfare dance for the employees and 
their wives, sweethearts and mothers, 
at the store last Wednesday night. 
They have their second floor so arranged 
that they can remove the fitting benches 





abroad become . 
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Tober-Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 
IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Av., St. Louis, Mo. 








The House of Service 
Novelty Footwear 
IN STOCK 
In Narrew Widths 


VINSONHALER SHOE CO., 
1811 Washington Ave., St. Leuis 








St. Louis,Me 


Novelties in Stock 
For At Once Shipment 
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Lane Brothers Co. atten Ave. Boston 


ONCORD SHOE ne Oe 
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and convert it into an up-to-date dance 
hall. More than seventy couples at- 
tended, and it was pronounced the best 
dance the company has ever held. The 
welfare work carried on by the Potter 
store has brought about very close co- 
operation between the employees and 
the officials. 


Cincinnati Notes 


The Travers Company, one among 
Cincinnati’s busiest factories, continues 
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to increase its production. The past 
season has been reported as the biggest 
season in the history of the company. 
R. T. Drukker, vice-president and 
general manager of the company re- 
turned this week from the East. 
Friends of W. E. Geisting, manager 
of the Regal Store, will be pleased to 
learn of his rapid recovery after a 
severe spell of influenza and other com- 
plications which at one time had caused 
the doctors to virtually give up hope. 


Philadelphia 


Weather conditions, always a vital 
factor in the public’s purchases of foot- 
wear, have caused some rapid action in 
the retail trade here in the past week. 
For, barring a temporary flareback of 
Winter, the cold weather is over, and 
as a result, a rush of clearance sales has 
developed. 

In many cases merchants are quoting 
radical reductions to move the remains 
of their Winter stocks, and the alacrity 
with which the public has responded 
establishes beyond doubt that price is a 
decided and increasing factor influencing 
the volume of retail sales in Philadelphia 
today. 


Men’s and Women’s Sales 


In women’s footwear the new stocks 
are marked by conservative styles and 
colorings. Extreme contrasts did not 
sell so well during the Winter. 

The fact that sales in men’s oxfords 
were unusual during the Winter may 
have some retarding effect on the new 
sales of these goods, but it is the con- 
sensus of opinion that they are becoming 
more popular in this section all the time, 
and whatever is lost in the early part 
of the season will be made up before it 
is over. 

The trade generally reports adequate 
stocks, but not over-heavy ones. 


Featuring the Silhouette 


One prominent merchant is featuring 
the “‘silhouette” slipper in his new dis- 
plays. It has an exceptionally attrac- 
tive outline when viewed from the 
side, a high vamp with a long straight 
line running down to the pointed toe. 
Comfort as well as appearance is 
claimed for it. . 


Preparing for Convention 


A recent visitor to headquarters of 
the National Shoe Retailers’ Associa- 
tion, on business connected with the 
convention of the Pennsylvania dealers 
in Johnstown on March 24 and 25, 
was W. S. Gardner, of Gardner & 


Gerheim, who is general chairman of 
the convention. As a result of his con- 
ference with Secretary-Commissioner 
T. C. Mirkil, of the National Associa- 
tion, the final impetus has been given 
to the publicity drive which both the 
National and the State Associations are 
making to make this convention a 
success. 

The Philadelphia Association will 
meet on March 12, to take action re- 
garding convention matters. It now 
seems assured that the Philadelphia 
delegation wi!l have a special train to 
Johnstown. 


Not Using Headquarters Facilities 


In speaking of the steady growth of 
activity at . headquarters, one Phila- 
delphia merchant recently remarked 
that it was unfortunate that so many 
retailers failed to give the right kind of 
co-operation even in matters where they 
were calling on the aid of headquarters. 

He quoted an instance where a 
dealer, sued for a bill twelve years old, 
had put his defense in the hands. of 
headquarters, at this late date. He 
claimed that he had never received the 
goods for. which he was billed, and 
though the terms had been the usual 
ones of f.o.b. factory, he had made no 
particular effort to trace them himself, 
and had contented himself with simply 
refusing to pay the bill. At this time it 
is throwing a rather heavy and unfair 
burden on the National Association to 
ask it to take up his case. Prompt 
action is the only solution in cases like 
these. 

Personal Mention 


A. C. McGowin, of Wanamaker’s, 
recently was in New York on busi- 
ness. 

Among the visitors in Philadelphia 
who called at headquarters in the last 
few days were George F. Schoener, of 
Canton, Ohio; C. O. Hoffman, of-West 
Chester, Pa., and Joseph Strassburger, 
of Washington, D. C. 
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THE LEADING COLOR 
FOR FALL I9I9 
LEVOR — N°8& 





OUR OTHER POPULAR SHADES ARC 


cocor | LEVOR WHITEST WHITE 
COLOR 23 LEVOR TRUE GRAY | 
coLor 63 LEVOR HAVANA BROWN 


PRODUCED IN THEIR USUAL HIGH GRADE UNIFORINITY BY 
~ GLOVERSVILLE, N.Y 
NEW YORK- + 88-90 GOLD ST. 


ST.LOUIS LEATHER EXCHANGE BLOG. BOSTON-I45 SOUTH ST. 
ARTHUR S. PATTON LEATHER CO. THE G.LEVOR CO. 


MILWAUKEE - THE A.R AUELLER CO. 
258 FOURTH ST. 
































BOOT AND SHOE RECORDER 


itemores 
Shoe Polishes 


QUALITY VARIETY 


Sold in the Market Places of the World 


Travel wherever shoe stores are and 
you'll find Whittemore’s shoe pol- 
ishes are known. Isn’t a line of shoe 
polishes so widely and well known 
worth your time arid effort to sell? It’s 
a fact easily proved in practice that it 
takes little time and little effort to sell 
Whittemore’s. A comparative test, if you 
wish to make it, may surprise you. In the 
Whittemore factory are chemists which do not 
let anything get by them. Constantly alert as 
they are to public requirements, our customers are 
kept well supplied with anything that’s new, or 


with the old standbys improved, if improvement is 
The dealer that is buying Whittemore’s 


possible. 
has his money well invested. 
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DRESSINGS FOR ALL LEATHERS 


BOSTONIAN CREAM—The idea 
for kid and calf. You'll need a 
jtock of the brown for brown 


all colors of glazed Russia calf, vici or 
dongola kid or patent leather — also 
light and dark gray and any other color 


or shade. 


Nobby Brown Paste, 

Oxblood Paste, 

Albo White Cake, White 
Bag Powder, Oil Paste 
Black Polish, Suededen 
Powder (colors), Cleanall. 





DRESSINGS FOR ALL WEATHERS 


Whittemore Bros. Corp., Boston, Mass, 


Ask your jobber salesman or write us for complete catalog 
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ET your trade off the low 
price idea and onto a qual- 

ity basis. 
You then have a class of custom- 
ers that will stay with you. The 
“Price Trade” can be relied on 
no more than transient trade. 
MAYER HONORBILT SHOES 


build permanent business. 


F. Mayer Boot & Shoe Co. 
Milwaukee, Wis. 
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THE ADVANTAGES OF 


P erfection 


Circlettes 


With the Sharp Shoulder and Broad Wear- 
ing Surface 


They don’t scratch floors They do protect 

They don’t wear slippery They do stop uneven wear 

They don’t drop out The do prevent runover heel 

PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 2. 
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Buyers’ wn ree aint 








Duane @noe 


143 Duane St., NEW YORK 


Factory, Brooklyn, N. Y. 
Manufacturers of the celebrated 


Duane Shoe De Luxe 


The ultimate in Women’s Turned Footwear 


IN STOCK 


Sample Pairs gladly sent on request 











The feel wins favor. 
Established. brand. 
Uniform tannage. 
Dependable Quality. 
Steadily used by produ- 
cers of men’s, women’s, 


and children’s shoes 
Expert attention to 
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ESTABLISHED 1884 


Everything in 
Wood Heels 














Our experience and time at your service 
BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. -R. WADE & CO. 


HAVERHILL, MASS. 





seen 





Our Spring Line 
—of— 
BAREFOOT SANDALS 
OXFORDS and PLAY SHOES 


In Stitchdown and Welt is now in Stock. 
Many Styles at PRICES RANGING FROM 


60c to $2.75 
WRITE FOR SAMPLES 
Laing, Harrar & Chamberlin 
43 N.3dSt.,. PHILADELPHIA 




















, Bancroft Walker Comp pany 
a 


Famous for CLEAN shoes 











Oxfords Are in Demand 


We have ready for ship- 
ment a full line in all the 
wanted leathers 


TURNS, WELTS AND 
McKAYS 


Samples Cheerfully 
Submitted 


PowellsCampbell, “forte 





Cfogue Style 


PREMIER SPATS 


[SATIN AND SILK MOIRES IN THE LATEST 
SHADES. ALL THE PREVAILING 
COLORS IN WOOL KERSEYS 


FOR IMMEDIATE DELIVERY 


Cfhquef| ovelty @ a 4 


STerfectorere Ologue Style [Vorbis Em.Valentine 


Cincinnati, Ohio. ee 














CORDO TAN DYE 


A tt dye that changes a faded tan or light colored leather, 
calf or kid oa deep, rich cordovan brown, od the popular shade 


y- 


CORDO bate yt is the result of exhaustive 
research, and is absolutely guaranteed to do all we ——- = it. 


Send for trial ‘50c —s Sih 10c oe for parcel post— NOW 


\ Pints ay = $1.50 
4 Me TP alton 5.00 


ARISTO PRODUCTS 
602 Myrtle Ave. 
or - - - - NEW YORK 


We have taken over the business of the New York Shoe Dyeing Co. 
ARISTO BLACK DYE will dye any leather a permanent jet 
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BEALS-PRATI SHOE 
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"acetes BEALS-PRATT Shoes are popular sellers because of 

stetets the splendid style, excellent quality and unusual 

stecete comfort that is found in every pair. 
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otete any shoe even at a higher price. 
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Oxfords for Easter 


Mail Your 
Order 
Today 















STAUNCH AS A BOOT 
FLEXIBLE AS A MOCCASIN ] 


Here—Mr. Dealer is the boot your true sportsman wants—so light 
and pliable that you can tramp all day in it without getting footsore, 
yet built to give years of gruelling service. 


Russell's “Ike 
Walton” 


Made from chocolate chrome, the finest of 
waterproofed cowhides, with flexible, long- 
wearing Maple Pac Soles. 


1109—Black Kid Oxford, Plain Toe, Lea. Louis Heel and Plate, M 
Kay. A, 4-8; B, 344-8; C and D, 24-8 .... z hg. ~ tS $3.85 
1111—Havana Brown Kid, as above........................ 4.25 
1325—White Kid Oxford, Plain Toe, Full Loui ered Heel, - 
Turn A, 4-8; B, 3-7, C and D, 214-8. je dle ok wees » Sie dilbotd ae . 5.00 





ised consistently in leadi . , 
porno Ny = oy A etal 1311—Black Kid Oxford, as 1325............................ 4.00 
Write for Dealers’ Prices and Catalog S 1318—Black Satin Oxford, as 1325..................ccce cee 4.50 
1005—White Polar Cloth Oxford as 1325 ..................... 3.75 


W. C. Russell Moccasin | Co. 


Berlin, Wisconsin 





WOMENS SHOE SPECIALTIES 
1508 WASHINGTON AVE. 
St. Lous, Mo. 
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Lynn 


Styles That Are Selling 


Oxfords will be the apex of a drive on 
Spring shoes, to begin March 25. So 
predicts a Lynn salesman just home 
from a big city trip. March 25 will be 
the opening date for Easter trade in 
many a store. Pumps will follow up 
oxfords. Boots, too, are selling for 
Easter trade. A few button boots are 
among them. 

Oxfords and pumps of patent leather 
are numerous in the workrooms just 
now. Sleek looking and shiny shoes are 
they, made over the long slim lasts. 
Some have high heels. Others have low 
heels. A veteran manufacturer says 
he has just put into his shop the lowest 
heel last he has used for years. At the 
same time he is making more high heel 
shoes than ever. 

White boots, oxfords and pumps all 
are selling for Easter time. Most of 
them are of white buck leather. One 
shoe man, who has made white shoes by 
the thousands of cases in times gone by, 
says that there will not be an old time 
drive on white canvas shoes among his 
customers this year. Pumps with cut 
steel buckles, machine made, are being 
produced in Lynn, to compete with 
pumps having cut steel buckles ‘made 
by hand. One sells at $6, and the other 
at $60. 

More turn, or imitation turn shoes 
are being made in Lynn. Light, dainty 
lines are still the leading characteristics 
of Lynn footwear. It is really feminine. 


Better Grade Leather Still High 


Supplies of the better grades of 
leather, particularly kid, continue high 
and hard to get. Buyers for Lynn 
factories are scouring the markets for 
kid leather for immediate cutting. 
Later when the ships come in with kid 
skins, leather will be more plentiful. 

Lynn manufacturers are giving their 
attention chiefly to immediate business, 
and are doing but little planning for 
Fall trade. 


New Styles Use Much Leather 


“Twenty-five feet more leather do 
we put into a case of stylish boots than 
we used to put into our regular high 
boots of a few years age,” says a Lynn 
manufacturer. “With leather at an 
average price of 60 cents a foot, and 
that is low, the leather in a case of 
stylish boots costs $15 more than it 
would cost if the shoes were of regular 
height and pattern. : 

“Our stylish boots are nine inches 
high, more than two inches higher than 


our regular heights. That extra height 
calls for much extra leather. 

“Our stylish boots also have long 
toes. We use lasts with an extension 
of 2% sizes. That extension takes 
extra leather. 

“‘Besides, we have to buy soles, both 
insoles and outsoles, with an extension 
of 2% sizes. This extension takes much 
extra sole leather. 

“Also, we have to use more trim- 
mings, and linings, and findings. 

“Altogether, we are putting 60 cents 
worth more material into each pair of 
our shoes, over and above what we put 
into. shoes of regular heights and pat- 
terns. But we do not regret it. The 
stylish shoes are the beautiful shoes, 
the kind that sell, and that give satis- 
faction to the women who buy them.” 


New System in Creighton Factories 


The factories of A. M. Creighton are 
being graded up to a new basis of 
efficiency. Osmund H. Casavant is 
directing the task. He was for some 
time with the Thomas G. Plant Com- 
pany. New machinery is being set up, 
and new systems put into action. 

Buyers will be interested in the detail 
of one of the new systems. It is the 
system which provides for the daily 
progress of shoes through the work- 
rooms. On each rack of shoes is placed 
a red pennant, bearing the date on 
which the rack went into the depart- 
ment. On one rack is the date March 1, 
on another March 2, and another 
March 3, and so on. The number 
sticks up as plainly as the number on 
a locomotive. 

The foreman has only to glance at 
the date on a rack to make sure that 
the rack is going through his depart- 
ment on time. The time schedule is 
outlined on the day sheet. 

- By this system, shoes are made up 
on time, and deliveries to buyers are 
made on time. 


Shoes for Buyers Abroad 


Lynn shops are making many shoes 
for buyers abroad. Some of them are 
of the very newest styles. Others are of 
styles of years gone by. Boots of regu- 
lar height are among them. So are 
button oxfords with bulldog toes. 


Has Seen Many Changes 


Martin Welch, of the Welch Shoe 
Company saw the first machine on 
which uppers of shoes were stitched in 
Lynn. He also saw the first McKay 
machine, the first lasting machine, and 
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the first of the welt machines. Indeed, ° 
he has seen the complete revolution of 
shoemaking from a hand to a machine 
process. 

He says that a shoemaker can level 
a shoe with a machine these days 
quicker than an old time shoemaker 
could reach for his rub stick. He will 
do it better, too. Mr. Welch also adds 
that shoes were never better made, and 
that shop conditions and wages are a 
vast improvement over shop con- 
ditions of other days. He thinks that 
improvement in shoes in the future will 
be even faster than it has been the past 
50 years, even though the improve- 
ments of the past 50 years have been 
greater than those of the 5,000 preceding 
years. 


Why Not Woolworth Height? 


“Second story shoes.”” That is what 
some Lynn shoemakers call high boots 
now. They certainly look high in con- 
trast with oxfords. ‘‘A regular Wool- 
worth height,” said one shoe maker, as 
he picked up an extra high boot. 


At the Watson Factory 


Cards came to the Watson Shoe 
Company factory from Bert Blake, 
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last week. He is with.the ‘“‘Recorder”’ 
expedition in Europe. He attended 
the Roosevelt memorial service in 
Westminster Abbey. 

The Watson factory is going at 
capacity on Easter footwear, chiefly 
white shoes. 


To Make Turns 


Lynch Shoe Company is fitting up an 
additional floor in its factory at 196 
Broad Street, Lynn. It will make a 
line of fine turn shoes for women. 


@ To New Quarters 


Standard Shoe Company has moved 
from 737 Washington Street to 30 
Willow Street. It is increasing its out- 
put. It makes welt shoes for misses, 
children and growing girls. 


Leading Leather District 


Peabody is credited with a produc- 
tion of $30,000,000 worth of leather 
annually by a leading tanner. Add to 
Peabody’s product the leather made in 
Salem, Danvers and Lynn, and a total 
product of $50,000,000 is had. This 
makes the North Shore district the 
largest leather producing district in the 
country. 


Chicago 


Clearance Sales 


Clearance sales in Chicago are rapidly 
winding up and only a few instances of 
the last stages of special sales are to be 
noticed. These will end this week. 

Superseding the general sale on all 
merchandise of an unseasonable nature, 
new Spring oxfords and pumps are being 
presented to the public. Practically all 
the stores have made special announce- 
ment of newly arrived Spring footwear 
of which very clever creations in colonial 
pumps with cut steel buckles in all 
leathers, as well as black and colored 
suede, black kid and tan kid oxfords are 
being displayed. Already O’Connor & 
Goldberg, Cutlers’, Morrison Boot Shop, 
I. Miller, Grossmans’ and F. E. Foster 
& Co. have announced showing of a full 
line of Spring shoes. 


Business Ahead of Last Year 


Business is ahead of last year, and 
merchants throughout the city are in 
unity in stating that the months of 
January and February were record 
breakers both in volume of shoes sold 
and total business done. Selling of 


Spring shoes during the past few months 
began unusually early and was well 


maintained from the beginning. Un- 
usually cold weather coming at a time 
when it was least expected had a tend- 
ency to somewhat retard normal busi- 
ness; however, this was overcome by 
exceptional activity soon after people 
were acclimated to the atmosphere and 
shoe selling right now is being main- 
tained at a very satisfactory standard. 
All merchants are confident that Spring 


business will be very active and the 


manner in which they are preparing to 
meet the demand is an accurate baro- 
meter of general good business. 


I. Miller Organization Holds Big 
Banquet 

One of the most progressive shoe- 
store organizations in Chicago, com- 
prising eighty-five employees of the I. 
Miller store at 29 South State Street, 
held an elaborate banquet on Saturday 
evening, February 22d in the Blue 
Room of the Randolph Hotel. This 
big occasion was the commemoration 
of the “‘fourth-month” birthday of the 
Millerites, which is the name of this as- 
sociation, and the installation of the 
newly elected officers. The following 
were put into office: Ben Bernstein, 
president; Joe Klawans, vice-president ; 
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Wm. Goldman, treasurer and Francis 
X. Wider, secretary. 

The banquet, which began at 8.15 
P. M., was supplemented by dancing 
and other festivities which lasted until 
1 A.M. A splendid spirit of co-opera- 
tion exists among the individual mem- 
bers, and together they co-operate with 
the store which employs them. The 
purpose of the Millerites Association is 
to develop a better store service and to 
establish higher principles of shoe sell- 
ing among all the sales people. The 
progress that has been made so far has 
proved of exceptional benefit to both 
the,company and employees. S. Sess- 
ler, who has been manager of the Broad- 
way store of I. Miller’s in New York 
for five years, acted as toastmaster of 
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present store on the corner, and will 


have a balcony on both sides of the 
store extending to its full length. The 
present space on the seventh floor of the 
building which the company now occu- 
pies as an additional sales room will be 
retained. 


Rubber Sale at Feltman & 
Curme’s 

Feltman & Curme took advantage of 
the stormy weather that visited Chicago 
last week and capitalized the oppor- 
tunity by holding a special sale of 
Beacon Falls first quality rubbers for 
Friday and Saturday only, advertising 
all styles of men’s rubbers at $1.00, all 
styles of women’s at 75c, and women’s 
footholds at 50c. Response to this sale 











Millerites Banquet in Blue Room, Randolph Hotel, Chicago 


the banquet. M. A. Mittleman, man- 
ager of the store, was unable to be 
present on account of a recent death in 
his family. 


All Returning Soldier Employees 
Reinstated 


Fourteen of the employees of the I. 
Miller store, who left their jobs to go 
into military service have returned 
and all have been given their former 
positions. 


I. Miller Increasing Store Area 


This store of I. Miller has taken the 
lease for the ground floor space on 
Monroe Street adjoining their present 
store, extending all the way to the alley. 
This will be ready for occupancy May 
lst, after extensive alterations are com- 
pleted. This additional space will be 
finished in the same manner as the 


was far beyond the expectations of the 
store. 


Stetson Boot Shop Moves into 
Beautiful Quarters 


A store which has been accredited by 
many to be the most beautiful and at- 
tractive in the Chicago loop was occu- 
pied by the Stetson Boot Shop on Mon- 
day, February 24th. The former loca-. 
tion of this store was across the street in 
very cramped quarters, and the new 
quarters which are on the northwest 
corner of Adams and Dearborn Streets, 
makes a pleasing contrast. The store 
fronts 28 feet on Adams Street, extends 
85 feet on Dearborn Street and has a 
total of eight windows. The store has 
three entrances, one on Adams, another 
on Dearborn and one from the lobby of 
the Marquette Building, in which the 
store is located. 
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GUARANTEED 
HUB TWO YEARS 
(e10)'437 Hub Gore means Quality and 
A Service, because the Best of 
Materials and Highest Skilled 
Labor are Used 





BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 
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TANDARD KID 
TRUE TO [TS NAME 
IT’S STANDARDIZED 

Standard Kid Mfg. Ce. 
207 South St., Besten, Mass. 














Creese & Cook Co., Sinek> iss 
ries at D: 








PROMPT DELIVERY 
Tip-Tite 
poe 


IN ALL COLORS AND LENGTHS 
Send for Samples and Prices 


Gordon Mfg. Co nd Providence, BI, LD 








Insoles of all kinds 


Made by the House that 
makes good on deliveries 


Our brand ts in demand 














Manufacturers of 
Exclusively 
Fine Calfskins 


HUNT-RANKIN 
LEATHER CO. 
BOSTON MASS. 














Ewcrybody in the SHOE TRADE 
knows us; originators of labels 
for Shoe Cartons. Send for sam 
ples which speak for themselves 





ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass 
Telephone Beach 4960—4961 








CATALOGUES 
Telephone Main 3408 


HOOPER PRINTING COMPANY 
14 INDIA STREET, BOSTON 








“4 Splendidly Equipped Plant” 
The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 











SHOE ILLUSTRATORS 
Cc. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 








wr ey 


SUMMER ST. BOSTon, Ma 

















Telephones: Fort Hill 1006 and 1007 
DESIGNERS AND 


PRINTERS 


of High-Grade Catalogs and 
Advertising Literature for the 


SHOE TRADE 


74 INDIA STREET .. BOSTON 
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The interior walls are of genuine Cir- 
cassian walnut with light tan painted 
ceilings to match. The seats, which 
are equipped with arms, are constructed 
of light brown rattan, have very soft 
Spanish leather cushions and are the 
most comfortable chairs ever seen in a 
shoe store. To carry out the general 
harmonious effect, all the boxes are light 
drab in color. The stools are of light 
rattan, in same style to match the chairs. 
Directly in the center of the store is an 
elaborate desk which is occupied by the 
cashier. The floor is finished in brown 
tile with a sprinkle of rich rugs in the 
most desirable places. The windows 
have Circassian wood backgrounds and 
inlaid wood floors with handsome wood 
fixtures to match. The valances for the 
windows were supplied by Altmans of 
New York at a cost of $750. The win- 
dows are beautifully trimmed in dis- 
tinctive Stetson style. The _ store 
handles only Stetson shoes and new lines 
of both men’s and women’s have been 
added. 

Carnations and American Beauty 
roses were presented to all customers on 
the opening day. 


Modern Repair Shop to be Installed 


Extensive alterations are being made 
in the basement directly under the store, 
and one of the most modern repair shops 
in the country will be established here 
May Ist. 


Death of Eli Perry Chatfield 


Eli Perry Chatfield, formerly secre- 
tary and manager of the J. E. Tilt Shoe 
Company, died suddenly at St. Peters- 
burg, Fla., aged seventy-two. Mr. 
Chatfield was born at Plattsville, N, Y. 
He was with the Tilt company for 
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twenty years, but retired some years 
ago. He is survived by a widow, one 
son and a daughter. 


Important Resolutions at Chicago 
Retailers’ Luncheon 

At the Chicago Shoe Retailers’ Lunch- 
eon, resolutions were passed con- 
demnjng the Luxury Tax on shoes. 
The same was wired to A. H. Geuting, 
president of the N. S. R. A., also to 
Senators in Washington. 

The Standing Committees and direc- 
tors of the Chicago Shoe Retailers’ As- 
sociation were announced. It was de- 
cided to invite Milton Florsheim to ad- 
dress the next meeting, also to bring 
head salesmen. It was decided to 
increase the membership of the associa- 
tion and to put on a campaign for 
membership. 


To Exhibit at Iowa Convention 


Carl F. Meier of the Adler, Jones 
Company, D. A. Polay of the Polay 
Jennings Fixture Company and Mose 
Fireside of the SmithWallace Shoe Com- 
pany have left for Des Moines to arrange 
their exhibit at the Iowa Shoe Retailers’ 
Association Convention on March 10, 
11, and 12th. 


Chicago Notes 


W. T. Dickinson of the P. Sullivan 
Company, Cincinnati, Ohio, was in 
Chicago last week showing the trade a 
few new snappy stylesin Oxfords and 
Pumps. He reported a lively business 
and said that this class of merchandise 
was in great demand in Chicago. 

Stanwear Shoe Company, Lees Build- 
ing, Chicago, announce that they have 
added to their sales force Mr. Joe Lewis 
who has recently returned from Army 
service in France. 


Detroit 


Dr. Walter P. Bronston, formerly 
salesman with the Stone Shoe Co., 
Cleveland, O., has opened an office in 
Detroit for the practice of the science of 
chiropody and orthopedic deformities 
of the human foot. He is consulting 
specialist with the Dr. Reed Shoe Store, 
where a special orthopedic department 
has been opened to care for the feet of 
the customers of the store. 


Practically all stores are at this date 
displaying orthopedic appliances in 
their windows taking advantage of the 
efforts of specialists lecturing to differ- 
ent organizations in the city on the care 
of the’ feet and the correction of deform- 
ities. 


Michigan Shoe Dealers’ Convention 
August 25-26 


Great enthusiasm is manifest in the 
preparations for the Annual Convention 
of the Michigan Shoe Dealers to be 
held at Saginaw, August 25-26. Fred 
W. Adams, general chairman of the 
convention committees and of state 
publicity, writes: 

“The Saginaw Retail Shoe Dealers’ 
Association has instituted a series of 
monthly banquet meetings with the 
view in mind of making the Michigan 
Convention on above dates one of the 
big conventions of the country. If 
present plans are effected, this conven- 
tion will be a hair raiser. The com- 
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mittees in charge of the convention 
proper are starting early to perfect 
plans, with the result—a world of detail 
has been satisfactorily disposed of. It 
is the endeavor of the various com- 
mittees to have the Michigan Conven- 
tion a model of efficient management— 
thus acquiring the utmost satisfaction 
for the exhibiting firms as well as the 
visiting merchants. 


No Program Advertising 

During past years a convention pro- 
gram has been issued and advertising 
has been sold to the manufacturers and 
jobbers. This year this will be discon- 
tinued. All efforts are to be concen- 
trated on rooms, and booths, which are 
priced moderately, and further, with the 
best interests of the manufacturers and 
jobbers in mind, it is the endeavor of 
the committees to so arrange the pro- 
gram of the convention that a minimum 
of interference with the sales efficiency 
of the exhibitors will be caused by the 
convention proper, and vice versa. The 
entire Bancroft Hotel and roof garden, 
where the convention will be held, is 
being taken over by the local Associa- 
tion with the idea of grouping exhibitors 
most advantageously on the lower 
floors, and offering an added protection 
to the exhibitors by not permitting 
other lines who do not have space‘to 
open their trunks at Convention Head- 
quarters. The Municipal Auditorium, 
close at hand, with a seating capacity 
of 6,700 will house a style show of 
startling proportions wherein will be at- 
tempted novel features. 

Fifty seven exhibitors have already 
spoken for space. All firms will be re- 
quested to place the Saginaw stickers on 
their mail coming into Michigan. These 
will go forward at an early date. Return 
post cards will be forwarded to all per- 
sons anticipating being in Saginaw on 
the Convention dates and it is hoped 
thus to care for all sleeping reservations 
at an early date and avoid confusion. 


All Saginaw Valley Organizations 
Co-operating 

All shoe organizations of Saginaw 
Valley, and notably the strong Bay City 
organization, are co-operating with the 
local association, in an earnest endeavor 
to achieve everything planned. 

In order to arrange space for all ex- 
hibitors who desire to show their lines 
and who might possibly be overlooked, 
the committee in charge of the same 
will be pleased to receive notification of 
their intention from such firms as desire 
space. Notification should be addressed 
to O. L. Huff of this city. 

The co-operation of the traveling 
fraternity coming into Michigan and 
efforts upon their part to personally 
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solicit the attendance of their customers 
at the convention will also be appre- 
icated by the Convention Committee. 


Detroit Retail Shoe Dealers Meet 

The Detroit Retail Shoe Dealers’ 
Association held a well-attended meet- 
ing at the Hotel Statler this week. The 
principal business done was the appoint- 
ment of committees to present a list 
of names in nomination for election of 
officers which was held March 4, and to 
secure the co-operation of the Better 
Business League in the prosecution of 
fake shoe sale advertising. 


Reports from Various Sections 

Reports from every quarter indicate 
that the mild Winter has been a benefit 
to the shoe merchant in Detroit instead 
of being bad for business. Barring the 
fact that most dealers are overloaded 
with rubber stocks the sunny days have 
meant greater business to the shoe 
stores. 

Thomas B. Meath, manager Queen 
Quality Boot Shop, says the last six 
months of their business has been the 
best ever experienced. He reports the 
sale of a large volume of novelties in 
low cuts, many made of satin and 
suede. Naturally the life of these shoes 
is not as long as that of the more 
seasonable lines and the customers have 
to buy oftener. Mr. Meath reports a 
slight dropping off in business during 
the last week of February. This might 
be contributed to several causes, that 
the customer has reached the point 
where she hesitates whether to purchase 
high or low shoes, that the large number 
of special sales being held in practically 
every large store in the city is attracting 
the public’s attention, that the few snow 
flurries that came and went during the 
week may have had a deterring effect. 

All merchants report the best pros- 
pects for Spring trade of many years. 

Shoe merchants in outlying districts 
have generally all been having sales. 
Most of these report business good and 
prospects excellent. 


Women’s Tailored Boot 
Department 
Berke’s Boot Shop has added a 
woman’s tailored boot department. This 
is Ben’s first venture into the woman’s 
field, he having sold men’s lines exclu- 
sively up to this season. 


Removal of Shoe Department 

The shoe department of the New- 
comb-Endicott Co., has been removed 
to the second floor of the old main 
building, where it is located immediately 
at the entrance to the elevators. Harry 
A. Reichenbach, manager, says his 
quarters are badly cramped for the vol- 
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470 Park Ave. 
Worcester - Mass. 








LATEST STYLES IN 
COLONIAL BUCKLES 
Slipper Bows, 
Ornaments, Buckles, ete. 


D. T. DUDLEY & CO. 
66 Washington St. Haverhill, Macs. 
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Fox 2-Ply Shoe 
Tome Fol 
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the 2-ply Feature. 
Made Exclusively by 


THE FEDERAL OVERGAITER CO. 


16-18-20 E. 12th St., New York, N. Y. 








SALES LETTERS 
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F. S. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST.. BOSTON 











DO YOU KNOW? 


that you can buy > 
sell it — through 

“Where to Buy” ie 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 
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Where to Buy 


MEN’S SHOES 





MAKERS OF MEDIUM PRICE 
McKAYS and WELTS 
Specialty of Flexible Welts 

Factery WARD HILL, MASS. 


~«KNIPE BROS.-: 











4 Men’s Welts 


cl ——j 1UNBRANDED UNION MADE 


_ IN STOCK 
DIAMOND SHOE CO. 


F Salesreom 
vad New York, N.Y. 








ana Sark Breckten 


Where to Buy 


Men’s, Women’s and Children’s Shoes 











ELIAS BERLOW 
Selling Agent 
“FISKE”—MEN’S SHOES 
* ASBORN” CHILDREN’S SHOES 
DUSTEN WOMEN’S SHOES 
TWEEDIE BOOT TOPS 





110 Duane St., New York, N.Y. 








DISTINCTIVE 
RUBBER 
FOOTWEAR 
CAMBRIDGE RUBBER C® CAMBRIDGE MASS| 





HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 





Trade Sales Every Wednesday 
and Friday 











The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 











ume of the business being done, but 
hopes when the new building now under 
construction on Woodward Avenue and 
Grad River Avenueis completed, to have 
plenty of scope for his department. 
This firm handles only women’s and 
children’s shoes. The entire third floor 
of the new building will be occupied by 
the shoe department. 


Back From ‘“‘Over Seas’”’ 

Charles Scarborough, just back from 
“over seas,’ has resumed his duties as 
salesman at the Queen Quality Boot 
Shop, where he has held forth for about 
five years. 

Detroit Notes 

Shoes at 88 cents apiece are not 

usually offered to the public, but that 
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is the way Crowley-Millner Co., priced 
them in their windows on 88c day of 
their Mill-End Sale. The card did not 
say whether the customer could pur- 
chase one shoe on that day and wait till 
later to purchase the other. 

Shoe merchants are preparing for 
their Spring Openings which will take 
place in March in most instances. The 
Eighteenth Annual Auto Show, March 1 
to 8 is expected to bring great numbers 
to the city and the stores selling the 
better grades of shoes expect to profit 
by the influx of auto fans. 

The building formerly occupied by 
R. H. Fyfe & Co. is being torn down 
to give place to a new eight-story build- 
ing to be occupied by Heyn’s Bazaar, 
department store. 


Rochester 


Wilson Process Incorporates 

Incorporation papers for the Wilson 
Process, Inec., Rochester, New York, 
with a capital stock of $500,000, have 
been filed with the Secretary of State. 
The directors are Sidney C. Wilson, 
Eugene Raines, George R. Raines and 
John Raines, Jr. 


Truitt Bros. Enlarging Factory 

Truitt Bros., Inc., of Binghamton, 
N. Y., are building an addition to their 
factory which will enable them to in- 
crease their capacity to 1800 pairs a 
day; thus doubling their present capac- 
ity. When the new buildings are com- 
pleted they will manufacture in addi- 
tion to their ‘““Youngster’’ line of welt 
stitchdowns, a complete line of misses’, 
children’s and infants’ McKays to be 


merchandised under the name of “‘Tru- 
Bilt.” 


Albion Shoe Man Dies 


Orville H. Taylor, for over twenty 
years engaged in the shoe business in 
Albion, N. Y., died at his home on 
February 26th. 

Since his retirement from active busi- 
ness several years ago Mr. Taylor has 
served as superintendent of the poor in 
the town of Albion. He was also Sec- 
retary-Treasurer of the Association of 
Civil War Veterans of.Colonel Peter A. 
Porter’s Famous Eighth New York 
Heavy Artillery, and a member of Cur- 
tis-Bates Post G. A. R. of Albion. In 
the Civil War Mr. Taylor served. as 
Quartermaster-Sergeant, Company C, 
Eighth New York Heavy Artillery. 


Des Moines 


Milo A. Slade, proprietor of the Slade 
Bootery, Des Moines, is making very 
extensive changes in his store. He is 
planning a new front and will erect a 
balcony in the rear of his store, remodel- 
ing the entire area. 

Mr. Slade has two men from the serv- 
ice in his employ, one from the Army, 
E. T. Toether, and Hubert Smith from 
the Navy. The Army and Navy are, 
therefore, well represented in Slade’s 
Bootery. 

Heggins’ Shoery, the new shoe store 
on Seventh St., Des Moines, Iowa, 
expects to open up for business about 
March 10. 

George Breck Making Store 
Improvements 


George Breck, manager and pro- 
prietor of the Walk-Over Shoe Shop, Des 


Moines, is making extensive changes in 
the interior of his store, building a bal- 
cony, redecorating the interior and add- 
ing new carpets in the vestibule. He is 
also adding some furniture. This vesti- 
bule will be used-as a waiting room for 
the ladies, a telephone having been in- 
stalled and other conveniences. 

Other Store Changes 

Joe Limoges, proprietor of the W. L. 
White Shoe Store, Des Moines, is mak- 
ing extensive preparations and putting 
in new fixtures, getting ready for the 
Spring trade. 

Elwell-Field Shoe Co., Des Moines, 
has also made extensive interior changes 
in its store in preparation for the Spring 
trade. Robert Sturgeon is one of the 
members of Elwell-Field Shoe Co. and 
was one of the principal speakers at the 
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IAG TR ATA 


USrrect Dodg e 
For All Occasions 


IN STOCK 
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TYPICAL STYLES FROM OUR 
NEW IMPROVED LONG VAMP 
OXFORDS AND OPERAS. 


The following is condition of our Stock, March First: 


224 black satin opera, new improved long 
vamp, narrow toe, 263—$4.00 


225 few left, improved long —. narrow 
toe, 267—$4.00 


230 new improved long vamp, narrow toe, 
253—$5.00 


235 sold 
236 
237 
238 
243 


244 new improved long vamp, narrow toe, 
265—$5.00 


251 sold up to delivery Apr. Ist. All shoes 
352 bought we can get from factory before 
June Ist. If you want any of these 
253 | after Apr. Ist, order now. 


254 few left 
255 sold out 
~~ 
259 sold out, 
260 
261 
262 few left 

| sold up to Apr. Ist delivery. All shoes 


“lock, stock and barrel.” 


at once 


263 
264 


bought we can get from the factory 
before June Ist. If you want any of 
these after Apr. Ist, order now. 


265 ready Apr. Ist. 
266 black velvet opera ready Apr. Ist, $4.25 
267 white satin opera, 4.00 


268 white Sea Island opera, “Baby” 4% LXV 
heel, 3.60 


Prices Subject to Change Without Notice 


zi Nathan D. peren Shoe Co. 
Newburyport, Mass. 


Bostcn New York 
183 Essex St. 851 Marbridge Bldg. 


Montgomery 
20 Galena Ave. 


Philadelphia 
600 Denckla Bidg. 


Chicago San Francisco 
20 W. Jackson Bivd. 417 Pacific Bldg. 


Great Northern Bldg. 


Kansas City, Mo. 
537 Ridge Bldg. 


Au goods sold F. O. B. Newburyport; terms net 30 days. Single pairs, 25¢ a pair extra. 
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REVEALS FEATURES THAT NO. 170 


MAKE THEM SELL IN DOU- IN STOCK NOW 
BLE-QUICK TIME. Over The Top Last, Cordovan, Brogan 

Oxford, Cable Stitch on Vamp, Tip and 
Quarter, Wingfoot Rubber Heel, Widths 
AA to D, Sizes 6 to 10. 


$6.75 


Big oxford sales are predicted. Good business 
strategy calls for heavy buying now. Don’t put 
off a duty that should be performed today. Place 
yourself in position to obtain the business of 
the first customers as well as the last. Our rapid 
service in stock styles will please you. 


There’s a heaping measure 

of satisfaction in “Just 

Wright” shoes. A more 

proper name for this line 

could not have been found. 

The graceful lines of the 

lasts, the careful work- 

manship and the superb 

finish within and without 

gets men. Getting them 

on these points it gets them 

on price. Men are willing 

to pay for what pleases 

most. There’s money in No. 120 

“Just Wright’s” for you. IN STOCK 

We catalogue our shoes. Torpedo Last, Cocoa Calf Oxford 
Send for copy. Widths AA to D. Sizes 6 to 10. 


$5.00 


All our Salesmen are out with the Smartest, Snappiest line of “Just Wrights” ever shown 


E. T. WRIGHT & CO. Inc. 


ROCKLAND, MASS. 


Boston, 183 Essex St. Philadelphia Detroit, Washington Arcade 
New Yerk, Marbridge Building 1215 Market Street San Francisco, Pacific Building 


! 
| 
| 
: | 
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Retail Shoe Dealers’ Convention at Des 
Moines. His subject was “How to 
Determine Styles and How to Buy 
Women’s Style Shoes.” 
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The Des Moines Retailers’ Associa- 
tion hold weekly meetings featuring 
educational talks to the interest of 
every salesman. 


Columbus 


A. E. Pitts Back at Store 


A. E. Pitts, president of The A. E. 
Pitts Company, who has been confined 
to his home from illness for the past 
several weeks is now back in harness 
again and can be found at his desk at 
the store. 


Walk-Over Store Again Open 

It took just two weeks for the Walk- 
Over Shoe Store to recover from the 
effects of a very disastrous fire that put 
them out of business temporarily. 
Considerable of their stock was damaged 
by fire, the balance was damaged by 
smoke and water. 

Pursuing their usual policy of square 
dealing with their patrons they disposed 
of the entire stock, rather than put it 
out to the trade on local markets. 

Only a part of their Spring goods had 
been delivered to them previous to fire— 
the balance of their order was given 
right of way through the factory and 
was delivered to them by express 
in record time. 

As it was impossible to put the entire 
room in shape in so short a time, they 
had the front part of the store repaired 
and redecorated, and reopened in this 
part, while the balance of the store was 
being put in shape. 


Local Convention Committees 
Deserve Much Credit 


The ambition of the local committees 
to make this convention the greatest in 
its history was fulfilled when the Ohio 
Retail Shoe Dealers met for their Ninth 
Annual Convention at the New South- 
ern Hotel, March 3d, 4th and 5th. 

The enthusiasm which had been dis- 
played by these men in making the 
arrangements was reflected at the con- 
vention by the complete program of 
entertainment, which had_ heen ar- 
ranged for the visiting merchants and 
their friends. From the opening address 
on Monday to the closing on Wednesday 
the visitors were kept busy keeping up 
with the big doings. 

There were about 1,000 hotel reserva- 
tions made previous to meeting and by 
Monday night all the available space in 
the leading hotels in the city was filled 
by visitors to this convention. 

The speakers at this convention were 
the best that could be obtained and cer- 
tainly fulfilled all expectations that the 
most sanguine could have wished. 


Poster “‘Brought Home the Bacon’’ 


Credit for the large attendance at 
this meeting must be given to the pub- 
licity committee of which L. J. Berge- 
man was chairman and his associates 
were A. E. Pitts and Dr. Chas. Spatz. 
The plan of operation of this committee 
is well worthy of note. Beginning a 
month previous to meeting they sent to 
every merchant in the state, a weekly 
letter, which set forth all the advantages 
which were to be gained by attending 
this meeting, and as a climax to their 


*campaign, they mailed to each and ev- 


ery merchant in the state, a large col- 
ored poster on which was again set 
forth the advantages that were to be 
gained and entertainments that were to 
be held at this meeting. 


Dunlap Shoe Co. Entertains 
Employees 
The Dunlap Shoe Co. entertained 
their employees with a banquet at the 
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Athletic Club, Feburary 28th. _ Harvey 
R. Young of the Columbus Dispatch 
was toastmaster, Professor Sheldon of 
the Sheldon School of Salesmanship 
gave a very interesting talk along the 
line of salesmanship in the retail store. 
R. C. Dunlap thanked his employees 
for their co-operation in making the 
business of this concern the largest. in 
their history, and outlined a plan of 
profit sharing which he intends to put in 
force whereby all the employees of this 
successful firm will share in the profits 
of the company. There were about 
forty seated around the banquet table 
at this dinner. 


Factory Notes 


Salesmen for several of the local man- 
ufacturers are out on the road with 
their Fall lines. 


One company making growing girls’, 
misses’, childrefi’s, boys’ and youths’ 
McKay shoes reperts that its men are 
sending in about the same quota of 
orders as in the past year, this in face 
of the fact that prices are a little higher 
than formerly. ‘ 

This concern has orders enough on 
hand to keep it going full force 
until July Ist. 


Haverhill 


HAVERHILL MANUFACTURER IN 
EUROPE 


Writes Concerning His 
Experiences 


George W. Dobbins of Witherell & 
Dobbins Company, president of the 
Haverhill Shoe Manufacturers’ Asso- 
ciation and a member of the “Boot and 
Shoe Recorder’s’” European party, 
writes an interesting letter to Superin- 
tendent Thierault of the factory, con- 
cerning some experiences. This letter 
is dated Paris, February 15. Mr. Dob- 
bins speaks of going to Chateau Thierry 
battlefield in charge of military guides. 
‘Believe me,” writes Mr. Dobbins, ‘‘it 
was some sight, with not a house stand- 
ing; nothing but piles of brick and mor- 
tar. We went all over the battleground 
and through the famous Belleau Wood. 
No one can describe the destruction, 
with every tree cut off and the ground 
in the woods and in No Man’s Land in 
front of the woods literally torn to 
pieces for miles and miles. It was grati- 
fying to see that the American soldiers 
had been decently buried in plots with 
from 50 to 150 graves in each, each with 
metal plate and an American flag nailed 
to a small wooden cross.” 


Didn’t Pick Up Unexploded Shell - 


“T started,” continued Mr. Dobbins 
in his letter, ‘to pick up a 75-pound 
unexploded shell, but the guide said, 
nothing doing, that he wanted me to 
get back to Paris all in one piece. We 
are going to see Paris, then to the town 
of Rheims, then Nice, Rome, Genoa 
and Milan, the latter the show place of 
Italy. I am not selling shoes, but I 
believe there are great possibilities over 
here and that our Mr. English can come 
over later with a full line of samples and 
sell them like hot cakes at good prices. 
We expect to sail on March 8 for the 
old U.S.A. after some wonderful ex- 
periences and a most remarkable trip 
in every way. 


ORDERS FOR PARTY 
SLIPPERS 


Coming in for This Class of Goods 


Haverhill manufacturers making spe- 
cialties of women’s party slippers, are 
receiving substantial evidence of the 
fact that these goods are coming back 
strong as regards sales. Many orders 
are being received by local concerns 
from leading retail and department 
stores all over the country. Satins and 
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MR. RETAILER! 
MEET THE ROBINSON SHOE CO. 


KANSAS CITY, MISSOURI 


Champions of concentration on 
fast-selling lines; biggest shoe 
house in a city of 300,000 people 


It takes a real merchandising policy, and real merchandise to sell over a 
half million dollars’ worth of shoes a year in a town of 300,000 population. 


And this is the accomplishment of the Robinson Shoe Co., of Kansas City. 


Started in 1901, this enterprise has grown to be the biggest retail shoe 
store in Kansas City. In fact, few (if any) shoe stores in the Middle West can boast 
of a volume of business as large as that of the Robinson Shoe Co. And no store is 
better known for its far-sighted, sound merchandising policies, its good-value 
merchandise. Fifty-three people are employed to take care of the trade that 
Robinson’s Store attracts. 
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Concentration on fast-selling lines has been a basic factor in the success of 
this store. Instead of scattering their efforts over many unknown makes the 
Robinson Co. has selected a comparatively few standard brands that their expe- 


rience has shown to be the livest. 


In their women’s department, for example, they sell as many Red Cross 
Shoes as all other lines combined. It is their feature shoe—the one they do business 
on. And this in spite of the fact that they carry all grades from the most inex- 
pensive, serviceable models to the finest custom made styles. Yet so complete 
is the Red Cross Shoe line, so varied its styles and so universal its “style with com- 
fort” appeal, that it is possible for Robinson’s to concentrate on this one known 
shoe to the extent of over half their total women’s business. 


The benefits of concentration that the Robinson Shoe Company enjoys ° 


can be yours, too. No matter in what size town you are located, no matter what 
local conditions may be, concentration on the proper lines added to the same 
amount of energy and mental effort that you put into your business today, will 
increase your sales—will show you a quicker turnover and a larger net profit. 


In your women’s department, this is especially true, ‘since you can add to 
the advantages of concentration the good reputation of a known brand—Red 
Cross Shoes. Push—plus concentration—plus consumer acceptance! These three 


will increase any business. 


You have the first. 


You should adopt the second. 
You can get the third in the Red Cross Shoe—“the most salable 


shoe in America.’’’ 


May we not send a representative to talk it over—to show you concretely 
what our proposition offers you in your town? 


The Krohn-Fechheimer Company | 


709 Dandridge Street Cincinnati, Ohio 





~ Success like this can be made in any 
_ size town. Next week we will tell 
you the success story of Owenton, 

. Kentucky—population 1,024. 
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Have a Look! 


‘HOLTERSHOES” 


For Fall 
Nineteen-Nineteen 
Are Ready 


@ You won’t be disappointed. 


@There is style, service and 
comfort in every pair. 


@ Many new patterns which are 
pleasing to the eye and 
priced properly. 


@ Quite a number of these new 
ideas are exclusive with us. 


@ There is just enough of the 
novelty about them to give 
the appearance of high style, 
yet they are conservative and 
thoroughly practical. 


| a a Salesmen are now on the 
poe road. Resolve now to look 


Building b . 
— at our line before completing 


your purchases. 


The 
Holters Company 


Cincinnati 


Ohio 
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kids in various colors are being ordered, 
particular emphasis laid upon the pump 
patterns in upright effects. The latter 
feature buckle designs, which are des- 
tined to be so popular the coming season. 
Best grades of these goods are wanted, 
the question of price being secondary to 
quality and immediate deliveries. It 
may be added that Haverhill manufac- 
turing concerns identified with this 
class of goods are showing, for the com- 
ing season, the strongest lines of popu- 
lar evening and dress footwear they 
have ever brought out. 


NEW DEVICE BROUGHT OUT 
To Revolutionize Buckle Attaching 


There will soon be brought to the 
notice of the trade, by a concern in this 
city, a new device which it is believed 
is destined to revolutionize the attach- 
ing of buckles and bows to women’s 
pumps. it does away with the tongue 
and affords a firm support for the 
buckle, giving that upright effect so 
much desired at the present time in 
that class of women’s footwear. 


WILL CARRY SHOES IN 
STOCK 


Men’s Footwear for Immediate 
Delivery 


The Civilian Shoe Company of Ward 
Hill, makers of the Civilian Goodyear 
welt Rite-Easy line of men’s shoes, 
carrying the K-B patented inner sole, 
are carrying these goods in stock at the 
factory for immediate delivery. A 
new catalog has been gotten out, illus- 
trating and describing, these stock 
styles, featuring the flexible qualities of 
this patented process footwear. Sales- 
men representing the Civilian Shoe 
Company are now out for the Fall 
season with new samples. 


WILL TAKE MORE FACTORY 
SPACE ' 


Local Concern to Increase Output 


Malbon Shoe Company of this city 
will, after May Ist, occupy 36,000 
square feet in one of the cement factory 
buildings on Essex Street, this space 
being vacated at that time by the Hamel 
Machine Company. The Malbon Com- 
pany will then have fully four times the 
amount of factory space available 
at their present location. The re- 
mainder of the space vacated by the 
Hamel Company will be utilized by the 
Webber Shoe Company. 


Returned from Vacation Trip 


Messrs. George Knights and J. Wal- 
lace Allen of Knights-Allen Company, 
shoe manufacturers of this city, re- 
turned last week from a fortnight’s trip 


. to New York and Old Point Comfort. 


They had an enjoyable vacation and 
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returned to find their business in a 
prosperous condition. 


Brockton 


CHOSEN TREASURER OF 
CONCERN 


Promotion for Young Trade 
‘Member ; 


Captain Harold C. Keith has been 
elected by the directors of George E. 
Keith Company as treasurer of that 
concern, succeeding his brother, the late 
Eldon B. Keith. Captain Keith, who 
recently returned from government serv- 
ice in Washington, was formerly as- 
sistant treasurer of George E. Keith 
Company. He brings to his new posi- 
tion a valuable experience and is re- 
garded as one of Brockton’s most 
promising young business men. 


New Hours for Shoe Clerks 


Clerks in Brockton retail shoe con- 
cerns will have, under a contract re- 
cently made with their employers, 
shorter working hours than during the 
past. Stores will open at 8.30 A. M. 
and close at 6 P. M., except Saturdays 
when the closing hour will be 9 instead 
of 9.30 P. M. They will have Tuesday 
afternoon holidays during July, August 
and September. Tuesday following 
Labor Day is an exception, when the 
stores will be open to accommodate the 
public. 

FANCY TOPS AND 
COMBINATIONS 


Attractive Styles for Fall 


“Snap is the feature of our line of 
men’s welts for Fall,” said J. Howard 
Field of Charles A. Eaton Company, 
speaking of the line of samples taken 
out by the 17 salesmen representing 
this house. Colored tops, fancy vamp 
patterns and perforated effects are 
shown. A few of many attractive 
styles include: cherry calf bal with 
field mouse buck top, square vamp, nar- 
row toe; button pattern with corded 
edge, cherry calf vamp, gray kid top, 
on medium narrow toe; cherry bal with 
plain toe, short end box and square, inch 
heel; tobacco brown kid, field mouse 
kid top on English last; cherry calf 
bal, brown buck top with bound edge 
to match vamp; black kid bal with 
Crawford arch support on the Etonic 
plan, without long counter, rubber heel; 
Tuxedo bal of cherry Cordovan with 
bound pigskin top, on long vamp last; 
cherry calf bal. Tuxedo vamp, gray calf 
top and white bone bottom finish; col- 
lege bal with wing tip, perforated vamp 
and lace stay and brass eyelets; cherry 


oil tan blucher with inverted welt and 
fibre doubler on Trooper last; wing 
vamp bal of cherry calf with cherry 
pig top; English blucher on new Punch 
last with natural tanned horsehide lin- 
ing and fibre middle sole, for heavy 
weather; vici kid blucher, tan: vici lin- 
ing and half double sole on the Reserve 
last. ness 


Increase in Stock Department 


Charles A. Eaton Company has sub- 
stantially increased its stock depart- 
ment this season to include both the 
Brockton and Augusta lines, carrying 
50 styles of men’s shoes for immediate 
delivery. : 


NEW SHOE CONCERN 
Manufacturing Men’s Footwear 


Ralph B. Poole and Frank E. Johns- 
ton will manufacture a medium grade of 
men’s welt shoes, under the style of 
Poole & Johnston. They have leased 
factory space in the Edward Keith 
building on Montello Street. Mr. Poole 
was formerly in another line of business. 
Mr. Johnston has been purchasing agent 
for M. A. Packard Company in this 
city. Production by the new firm will 
begin about the middle of March. 


SHIPMENTS MAKE GOOD 
SHOWING 


Increase For Month of February 

Shipments from Brockton shoe fac- 
tories during the month of February 
were 61,832 cases compared with 54,140 
cases for the same month last year. 
This gain, following a substantial in- 
crease in January makes a good start 
for 1919. The total’ shipments from 
Brockton shoe factories thus far during 
the present year have been 129,164 
cases against 103,868 cases for the cor- 
responding period in 1918. 


DEMAND FOR RIDING BOOTS 


Manufacturers Have Calls for 
These Goods 


As a result of Brockton shoe manu- 
facturers’ activities in connection with 
the production of Army footwear during 
the great war, several concerns here 
fitted up for the manufacture of Army 
boots as well as Army shoes. A consid- 
erable number of these boots were pro- 
duced for officers’ use in field, riding 
and dress styles. There is now a con- 
siderable deraand for civilian boots for 
riding purposes. Several orders have 
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The Only DETACHABLE Heel 


That fact alone ensures the inter- 
est of every one of your women 
customers, while the high quality 
rubber, giving a sense of ease and 


‘comfort, brings them back for 


‘UP ut-On" 


Detachable 


RUBBER HEELS FOR WOMEN 


are made in black, tan, gray and white 
to fit all sizes French, Louis or Cuban 
Heels. Retail at 50c per pair with 
liberal trade discounts. 


Ask your jobber, or address, for 
generous TradejProposition, 


ROBERT E. MILLER, Inc. 


Sole Manufacturers 
11-13 Broadway, New York 

















ONE OF OUR SPRING STOCK 
STYLES 


For Boys and Little Men 





Stock No. 15 





No. 15—Boys’ Tan Bal, Goodyear Welt, 
Leather Sole, West Point Toe, Sizes 1 to 6. 


WN ko S osdede caaedscuaeemennee $3.50 


“HONEST WEAR IN EVERY PAIR” 


MARSTON & BROOKS CO. 
HALLOWELL, MAINE 
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DIRECTORY 


OF 


Wholesale Shoe Bailes: 
Wholesale Findings, 


Department 
Stores 


Part I— Shoe Wholesalers 
A list of shoe Jobbers with names and addresses of 
firms handling general lines, specialty lines, job lots, 
commission manufacturing agents, etc. 


Part II— Wholesale Findings 


A list of wholesale dealers in Shoe Findings, Shoe Store 
Supplies and Leather. 


Part III— Department Stores 
A list of Department Stores selling shoes, including 
the Large General Stores. 
Gives names and addresses of firms and names of Shoe 
Buyers in nearly all cases. 
Three parts bound in flexible red leather to fit vest 
pocket. About 200 pages. Price $2.00 postpaid. 


American Shoemaking Publishing Co. 


683 Atlantic Avenue, Boston, Mass. 











March 8, 1919 
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recently been received by local con- 
cerns from Southern and Southwestern 
Winter resorts for men’s and women’s 
riding boots. A few years ago such 
orders would have been deemed alto- 
gether out of Brockton’s line. They are 
now of interest to Brockton concerns 
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for the reason that local manufacturers 
have lasts and patterns suitable for this 
class of work. There is no doubt that 
this civilian boot business, hitherto un- 
important in Brockton, will develop in 
the near future to considerable propor- 
tions. 


Boston 


Thomas F. Atkinson of S. Rosen- 
berg, wholesale shoes, Boston, has just 
rec@ived a cablegram from his son 
John advising him of his having been 
commissioned captain. 

Captain Atkinson is a Plattsburg 
graduate and has been 15 months in 
France where he saw active service at 
Soissons, the Argonne and Chateau 
Thierry. 

He was commissioned first lieutenant 
in September, 1918. 


Shoe Manufacturer Lacks 
Matches 


J. A. Monroe, vice-president of E. T. 
Wright & Co., Inc., Rockland, Mass., 


and a member of the “Boot and Shoe 
Recorder’s’”’ European party, writes on 
a picture postal from London, showing 


- a representation of Buckingham Palace: 


“Wish I had brought more matches. 
They are scarce here and the same is 
true of France. We have to report to 
the police every day, with other red tape 
exactly as when the war was on.” 


Tanners to Meet April 3-4 in Boston 

The Tanners’ Council has announced 
that it will hold its Spring membership 
meeting April 3 and 4 next. This is a 


_ change from the original date, on 


account of the Easter holidays inter- 
vening. This meeting will take place 
at the Copley Plaza Hotel. 


New York City 


Charles Bloom a Benedict 


On February 23, Charles Bloom, son 
of R. Bloom, retail shoe merchant of 
Orange, New Jersey, was united in mar- 
riage to Rose Rabinowitz.. 

This wedding took place at the Con- 
gregation A. A. A. 

Charles Bloom is the new manager 
of the New York store of R. Bloom at 
2308 Third Avenue. 


‘Little Darlings Shoes’’ 


Sachs Brothers. 10 South Hanover 
Street, Baltimore, Md., was formed on 
January 1 to specialize as manufacturers 
in children’s shoes under the trade name 
of “Darling Shoes for Little_Darlings.” 


‘shoe merchants. 


Retail Shoe Salesmen’s Protective 
Association to Hold Ball 

The Retail Shoe Salesmen’s Protective 
Association of New York, having their 
headquarters at 263 Grand Street, an- 
nounces that it will hold a ball at 
Webster Hall on East 11th Street, on 
March 30. 

At the last affair of this organization 
of similar character, there were 3,800 
present, and they expect a very large 
attendance on this occasion. The Pro- 
tective Association is an organization 
primarily to look after the interests of 
the retail shoe clerks, and is one that 
works co-operatively with the retail 
It also has beneficiary 
features. 


Milwaukee 


Future Buying Hesitant 

Reports received from shoe travelers 
representing Milwaukee shoe factories 
throughout the country indicate that 
while the retailers are buying in fairly 
good volume for immediate and near 
‘ delivery, there still is evident a certain 
degree of hesitancy{about placing re- 
quirements for Fall shipment, and so 
far trade in the latter class is quiet. The 


season is yet too young to get a very 
definite line on the situation. 


A Manufacturer’s Viewpoint 


The following interview given out by 
a leading manufacturer of shoes in Mil- 
waukee, based on conditions as they are 
now existing, doubtless will be of inter- 
est to the retail trade, as well as other 
manufacturers and wholesalers: 
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“Manufacturers selling the retail 
trade are sold up fully two months 
ahead. There is no excessive supply of 
stock shoes on hand, so wholesalers tell 
us. Retailers are not overstocked — 
their stocks are below normal. In sum- 
ming up, it would seem that there will 
be no lower prices. The real danger is 
higher prices, and that is contrary to 
what the public expects. They are get- 
ting the lowest possible prices, lower 
than other basic commodities. 

“It is believed by sharp traders in the 
leather market that the peak of high 
prices has not been reached. They hold 
to the view that the buying of the past 
few weeks which has sent prices up is 
the beginning of a world-wide demand 
that will be felt in all the leather and 
shoe markets of the world. The retail 
trade will await with expectancy the 
future trend of leather prices. We be- 
lieve that few if any members of the 
retail trade desire to see shoe prices go 
higher; on the other hand, the economic 
forces which are at work throughout the 
world hold out little hope of cheaper 
shoes.’ 


Attitude of Merchants Improve 


The retail shoe trade of Milwaukee 
has adopted a more optimistic attitude 
in regard to the present and the future 
because of the favorable state of busi- 
ness since the first of the year and ap 
almost daily development of encourag- 
ing signs. Merchants are almost unani- 
mous in declaring that the volume of 
business for the first two months of 
1919 has far exceeded the trade of the 
similar period of their best previous 
year. Buying is still going on, despite 
the fact that sale prices have been with- 
drawn and business is being done op 
the regular price basis. The public purse 
is still well-filled. Wages remain high 


* and unemployment is probably a less 


serious matter here than in other large 
industrial centers. The latest encourag- 
ing development is the starting of a 
boom in the building trades, which have 
been stagnant for along time. Nothing 
could be more satisfying than this. 


Feltman-Curme Store for 
Milwaukee 


The Feltman-Curme Shoe Stores, 
Chicago, have invaded the Milwaukee 
field, a tenth store having been opened 
at 143 Grand Avenue, on the main floor 
of the Plankinton Arcade Building, in 
the heart of the downtown section. 
The firm has taken a five-year lease on 
the store, which is under the manage- 
ment of Wilbor C. Jones, formerly of 
Chicago. As in other stores, the Mil- 
waukee store will specialize in $4 and 
$5 shoes. 
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COMFORT SHOES 
SELL CONSTANTLY 


Line up with a good live line of Comfort Shoes this season—Constant 
Comforts—made by a company that specializes on Black Kid Turn 
Shoes only. Forty Staple Styles in stock. Same day shipments as- 
sured. You are certain to have a demand for these money makers. These 
good comfortable, popular styles never lag on your shelves. So why sit 
quietly by and miss sales on sure shol shoes by not having constantly a 
full run of sizes in stock? 


Mail or wire your order today. Our prices are right, our shoes never so 
good. Tell us your Comfort wants. Salesmen or catalogue on request. 


AULT-WILLIAMSON SHOE CO. 


AUBURN, MAINE 























LEATHER . PEGGINGS - CANVAS 





TWO WINNERS 





No. 114:- 


One piece, 6 ounce Ma- 
hogany shade, smooth fin- 
ish, highly polished puttee. 
Reinforced top—faced and 
lined. Single Wrap Strap 
Style. 


Price $48.00 per doz. 





No. 230-S:- 





One piece, 6 ounce Ma- 
hogany shade, smooth fin- 
ish, highly polished puttee. 
Bound around- top and 
faced down front. Spring 
Style. 


Price $48.00 per doz. 





WE MANUFACTURE A COMPLETE LINE OF 
LEATHER AND CANVAS LEGGINGS 
Do you have our Catalog? If not, write for same today. 


HAGERSTOWN, MARYLAND, U. S. A. 


HAGERSTOWN SHOE & LEGGING CO. 
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Death of James D. Sheridan 


James D. Sheridan, veteran shoe 
salesman and one of the fathers of the 
National Shoe Travelers’ Association, 
died at his home in Randolph, Mass., 
on Saturday, March Ist, after a tedious 
illness; during the last few months he 
was confined to his home. His funeral 
took place from St. Mary’s Catholic 
Church, Randolph, on Tuesday morn- 
ing, March 4 at 9.30 A.M. A delega- 
tion from the Boston Shoe Travelers’ 
Association attended the funeral as 





THE LATE JAMES D. SHERIDAN 


1911 President of the 
Travelers’ Association 


well as many of the other shoe travelers 
and members of the shoe and leather 
trade. 

James D. Sheridan was born in 
Randolph, Mass., in 1858. He was\the 
son of Mrs. Sarah (McCormick) Sheri- 
dan and the late Michael Sheridan. He 
was educated in the public schools of 
Randolph and at an early age learned 
the trade of boot and shoe making at 
his father’s shop, one of those little 
wooden structures which at that time 
dotted’ every town throughout New 
England. 


; samples: 


Boston Shoe 
’ and Middle Northwest. 


Traveling, Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 
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Twenty-six Years with P. Cogan & 
Son 

Some thirty years ago, he decided to 
go on the road and made an affiliation 
with the firm of P. Cogan & Son, 
Stoneham, Mass., selling the “‘Bunker 
Hill” shoes for twenty-six years 
throughout the Middle West. For the 
last two years of his connection with 
the Cogan firm, he spent his time mainly 
in selling the trade in New York City 
and nearby sections. 

Mr. Sheridan was active in the 
formation of the National Shoe Travel- 
lers’ Association. In 1911, however, 
he accepted the presidency of the Boston 
Shoe Travelers’ Association. 

Mr. Sheridan leaves an aged mother, 
two married sisters and Miss Katharine 
E., a teacher in the public schools of 
Randolph. 

The Boston Shoe Travelers’ Associa- 
tion sent a beautiful standing floral 
pillow, with the insignia of the Associa- 
tion worked out in purple on a white 
centre. Among the other attractive 
floral tributes were those from the fam- 
ily of P. Cogan and the employees of the 
P. Cogan & Son factory. 


Goodrich Salesmen. on the Road 


The following traveling men, repre- 
senting Hazen B. Goodrich & Co., have 
started on their Fall trip with new 
F. A. Montgomery, Pacific 
Coast; F. M. Colburn, South; James 
E. Stevens, New York City and Middle 
Atlantic States; Frank W. Lord, Mid- 
dle West; W. A. Ramsdell, Chicago 
All these 
representatives have been for many 
years identified with the Goodrich line 
and are now showing the latest styles 
in women’s and men’s footwear pro- 
duced by this concern. 


M. O. Stern with Bull’seye in 

Pennsylvania 

M. O. Stern, who has received his 

honorable discharge from the United 

States Army, has taken the road again 

and will see his old friends again with 

the Bull’seye line of boys’, youths’, and 

little gents’ shoes. Mr. Stern will cover 
Pennsylvania‘as heretofore. 
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INCOME TAX POINTERS 
FOR TRAVELING SHOE 
SALESMEN 


Salesmen and other em- 
ployees receiving a per diem 
allowance in addition to their 
regular salaries are required to 
make a report of such allow- 
ance in their income tax re- 
turns, according to regula- 
tions issued by the Bureau of 
Internal Revenue. 

Living expenses are not al- 
lowable deductions even 
though incurred in carrying 
on a business. Amounts paid 
for board and lodging by per- 
sons who travel in the course 
of their employment are their 
living expenses. 

Any excess of a per diem 
allowance over living expenses 
is taxable income. 

A salesman who has to pay 
for the use of a sample room is 
entitled to deduct such pay- 
ment as a business expense, 
and any traveling man is en- 
titled to deduct railroad fares 
paid by him in carrying on his 
occupation. 











Rochester After N. S. T. A. Loving 
Cup 


If the Iowa Association plans to hold 
the Increased Membership Trophy for 
more than one year, they will have to 
set a higher goal and then beat that 
mark, for the Rochester Association is 
out to inscribe their name on the second 
line of the trophy, and has appointed 
two teams, the reds and blues, to secure 
members, and every man vows that 
he’ll get every shoe traveler he meets to 
sign “‘on the line.” 

The reds line up with Gus. Schaube, 
Harry Beatty, J. P. Bryne, Schneider 
and Rice. The blues, Ed. Evarts, 
Clarke Rowley, Jack Galloway, F. S. 
Brill and A. C. Edson. 
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Introducing Our Model 156 
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J. P. SMITH SHOE CO. 
CHICAGO 
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Milwaukee Shoe Travelers Hold 


**Booster’’ Rally 


The Milwaukee Shoe Travelers’ Asso- 
ciation, which has just been formed, 
proved itself a lusty infant March 1, when 
it held a general “booster” rally in con- 
nection with its first stated meeting. A 
luncheon was given at the Republican 
Hotel at 12.30 o’clock, the guests of 
honor including Frank B. King, presi- 
dent, and Dave Davis, secretary- 
treasurer, of the Chicago Association; 
Clarence H. Greeley, sales manager, F. 
Mayer Boot & Shoe Co., Milwaukee, 
and a number of other notables in the 
shoe industry. 

Organized with a charter member- 
ship of fifteen a few weeks ago, the new 
Milwaukee Association March 1 was able 
to report a total paid-up membership 
of thirty-five, with a goodly number of 
new applications on file and many 
prospects in the process of conversion. 

Covers were laid for thirty-four at 
the luncheon. At the first table were 
seated President George P. Utley, Vice- 
President William P. Mueller, Secre- 
tary-Treasurer Max Tenscher, Directors 
Arthur P. Schilling, August P. Holl, 
and the guests of honor. 


Craft Associations and Their Value 

An invigorating talk on “Craft Asso- 
ciations and Their Value,”’ was given by 
C. H. Greeley, who is secretary and 
treasurer of the Shoe Sales Association 
of Milwaukee besides being prominent 
in the industry as sales manager of the 
F. Mayer Boot & Shoe Co. He lauded the 
ambition of the local travelers to effect 
a permanent organization and greeted 
the new association as another body 
which will be effective in making the 
Milwaukee market one of the greatest 
in the entire world. The ‘new spirit of 
co-operation which is making Milwaukee 
such, he said, has found expression once 
more in a most laudable manner and he 
expressed confidence that the new 
association would always be among the 
first to support any movement to fix in 
the minds of the shoe trade that 
“‘Quality First—All Ways— Milwaukee,” 
is something real and tangible, rather 
than merely a phrase or slogan. It is 
within the power of the travelers, he 
said, to make or undo the great work 
which has been started to place Mil- 
waukee-made shoes on the highest 
pedestal where they belong by virtue of 
the highest class of workmanship, the 
very best of materials and the highest 
type of merchandising. In the last- 
named effort, he said, the travelers 
figured most prominently, as the repu- 
tation of Milwaukee goods depended 
to a certain extent upon the representa- 
tion given them by the salesmen. 
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Boston 1920—Milwaukee 1921 


Mr. Greeley recounted the efforts 
made by the Shoe Sales Association 
and the Milwaukee Retail Shoe Dealers’ 
Association to land the 1920 National 
Retail Convention for Milwaukee. 
“When Boston won at St. Louis,” he 
said, “Milwaukee immediately began 
to boost for Boston, at the same time 
putting under way an effective boom for 
Milwaukee in 1921.” He said the 
travelers’ association could do much 
effective work in bringing this about, 
and after having done so, would be 
responsible for a considerable part of 
the success of the convention when it is 
held here the year after next. 


Treasurer Davis of the National 
Talks 


Treasurer Davis of the National 


Association and secretary and treasurer 


since Chicago had amassed an en- 
rollment of 240 and. was in sight of the 
250-mark. Mr. King recounted the 
plans. which were being made for the 
big national shoe exposition which 
will be held June 7—11 at the Morrison 
Hotel under auspices of the Chicago 
travelers and said this was meant to 
be the greatest and most beneficial work 
which his association has yet under- 
taken in an ‘unselfish way to make 
Chicago a bigger and better shoe 
market. The only selfish motive in the 
entire project, he said, was to make the 
Chicago. Shoe Travelers’ Association 
known as standing for something worth 
while. 


Many Pledged Support to New 
Association 

Other members were called upon and 

pledged themselves to give their best 


effort toward the upbuilding of the new 





Photo of Milwaukee Shoe Travelers’ Association, taken Saturday, March 1, after 
regular meeting and luncheon held at Republican House, Milwaukee 


of the Chicago local, reviewed the work 
of the two bodies and congratulated the 
Milwaukee Association upon its in- 
tention to become affiliated with the 
National. ‘‘What this connection has 
done for Chicago,’’ Mr. Davis said, “‘it 
can do for Milwaukee.” He urged that 
no time be lost in making the affiliation. 


A 200 Membership Predicted 

President King reviewed the history 
of the Chicago Association from its 
inception ‘and said that Milwaukee 
offered perhaps an even more fertile 
field for an organization of this kind 
because of the exceptional prominence 
of the local shoe manufacturing in- 
dustry. He said he saw no reason why 
Milwaukee could not gather a member- 
ship of at least 200 within a short time, 


Milwaukee Association by individual 
work and support of the administra- 
tion. 

Officers Elected 

The officers of the Milwaukee Asso- 
ciation are: 

President, George P. Utley; vice- 
president, William P. Mueller; secre- 
tary and treasurer, Max.Tenscher, 538 
Seventh Street; board of governors, 
Henry D. Kuehn, J. H. Voelkel, Gust. 
Heil, Arthur Schilling, August P. Holl 
and Fred M. Schnurr. 

M. C. Prynn Now Traveling for 
Henry Kleine & Co. 

M. C. Prynn, formerly a shoe mer- 
chant of Iowa Grove, Iowa, is now a sales- 
man on the road for Henry Kleine & 
Co., covering Southern Illinois and 
Missouri. 
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No. 5418 














Boston, 183 Essex St. J, J. GROVER’S SONS CO., Lynn, Mass. 
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Quality Is the Keynote of 
FISHSON BUCKLES 


Whether of Silverite set with rhinestones, or 

enamel, or Sterling Silver, FISHSON BUCKLES may 

be judged solely by their quality, plus their moderate price. 
Write us for samples or our representative will call. 


Slay Feel Sas 


126 West 22nd St., New York. N. Y 
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No. 5418 


Paris Kid Polish Boot, No. 
168 Last, 8 in. height, 13-8 in. 
heel, Flexible Welt, Imitation 
Tip. Not in stock. 


No. 8099 


Paris Kid Polish Boot, No. 
690 Last, 714 in. height, 12-8 
in. heel, Flexible Welt, Imita- 
tion Tip. Not in stock. 


Traveling Representatives 
soon to be in their territories 


with the Fall 1919 Grover 


line. 














New York, 127 Duane St. 
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In-Stock Orders bis Bed This ce Can Be Filled 
‘P Promptly and Completely 


| 70 per cent of our stock orders are filled the day they are received 
and the larger part of all orders are now being filled promptly. Give 


our In-Stock Service a trial. 
Sixty lines of pumps, oxfords and straps now in stock and listed in 


No. 202 Catalog No. 15. 
meester laa L. B. EVANS’ SON CO., WAKEFIELD, MASS. 


Sizes 24-8, A-D. 











WANTED TO PURCHASE MISCELLANEOUS MISCELLANEOUS 











































































































“FISHER” Rolling 
be us Ladders 
Pat. OF. are made in a t many 
HEEL and to. suit all kinds of 
COUNTER shelving. They 
SUPPORT Lae = 
ee Weak Arakiee tow 08 your 
Srevenee the cn of Telly ant your store. 
oes from unning er. ap 
F De wey eA —_— 
We Buy for oy plied. No Repair Department she satiation 
The New Improved me ary —_ a 
jenn “r Ww.” ders as well as other store 
NO QUANTITY TOO LARGE = “8 
cco, a SHOE STRETCHER sii 
from retailers or manufactur- will adjust counters or stretch a 
ers. Send us particulars of hoes t hole without Manufacturing Co. 
what you have for sale. shoes two whole sizes Ing 
Short Term Taken nn St. eee 
We pay Highest Cash Value Cs Shoes can nee, strete hed ips St. Lewis, Me. 
VAN PRAAG & co. | a aaadaes height pos wid 
Shoe Dept., Martin Posner, Manager $2.00 each 
5387 Becodway, New pA ee 9 Y. . F. W. WHITCHER co. Every oan 5 Store Needs 
Cheese “MANCHESTER” 
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page per issue: 





13 times 


10.00 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


1 7 times 
linch..... $4.00 $3.00 $2.75 
2inch..... 8.00 6.00 5.25 
ee 12.00 9.00 1.49 
4inch..... 15.00 12.00 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth 


OSITIONS WANTED. Mipt, conte pee end Se 

Minimum amount accepted, sixty cents. For other “Want” ad- 
vertisements, five cents per for each insertion. Minimecs 
26times 52 times amount accepted One Dollar. Ads under this be received 
$2 50 $2 00 ap to Be ote ae = When advertisers answers to 
« ¥ come in care of this office, twelve words must be allowed in each adver- 
4.75 4.00 tisement for address. _, When advertisers desire replice forwarded direct 
to their address, ea ord of the address must be counted in the 
7.00 6.00 pi FW tL Answers to ads. must be sent 

9.00 8.00 | _ under letter postage. 











SALESMEN WANTED 


SALESMEN WANTED 


WANTED TO PURCHASE 





GALESMEN WANTED—To carry In-Stock line 

of women’s fine shoes, in the South and in 

= Ivania. Address B233, care + ne and 
ecorder, 207 South St., Boston, M 


WANTED—a- 1 salesman “able to handle turn- 
overs, and trim windows. Excellent 
offered, best of references required. Give 
particulars in first letter. Bendheim’s, Altoona, 


ANTED—Live experienced shoe salesman with 
office in Detroit, handle hi h-grade line 
jetrnte and growing girls’ footwear ichigan and 
Wisconsin. Witt ll turn over some active > 
Excellent opportunity for capable hustler. Dr. A 
oe Shoes, Inc., 140 West Broadway, N. 3 
ity. 


ALESMEN WANTED—Experien: ced mea with 
eefablished trade to carry PPro Shoes for 
Boys” im Ohio aia Iowa. Unusual line, in stock; 
commission only. - Address in confidence giving 
Mase. of experience. Federal Shoe Co., Low 
ass. 


ORK SHOE SALESMAN—For high- — 
““Made in Milwaukee” line of men’s and 

work and semi-dress Have open pc ol 

half Illinois, Louisiana, and North and South 





Carolina. Business established. Commission 
basis only considered. 100 per cent gain in busi- 
ness 1918. Building new factory. t oppor- 
tunity. Luedke Schaefer Shoe Co., Sales Manager, 
Milwaukee, Wis. 
PLEN DID opportunity for a salesman for 
New York and vicinity to on jobbers and 
’ getailers with a good line of ladies’ and misses’ 


knitted slippers. Only experienced men con- 
— Home Slipper Co., 118 W. 22d St., New 
or 


SHOE SALESMAN WANTED—We are organ- 
izing a salesforce to cover entire country. 
Product high grade canvas rubber sole dress and 
‘sport shoes for men and women. Salesmen inter- 
ested in handling a live proposition as a side line 
write at once. State territory wanted. Give 

ticulars regarding self. Cambridge Rubber 

Cambridge, Mass. 


ANTED—Live wire salesman, acquainted 
with shoe and Finding Trade, to Cotere 
« Pads, either straight or side Tine. Cotero 

oe Mfg. Co., Burr Bide. .. Scranton, Pa. 


SIDE ine | salesmen to repr two p euler i 
numbers arch supports. 

qiuten. Address B213, aes Sas and Shoe 
Recorder, 207 South St.. ‘Boston. Mass. 











Salesmen Wanted 


Salesmen who have had expe- 
rience selling Southern trade. 
State ‘territory preferred. We 
carry a large stock of ladies’ shoes 
on the floor. 


Harry M. Husk Shoe Company 
Women’s Shoe Specialties 
327 W. Monroe St. Chicago, Ill. 














Wanted--Shoe Salesmen 


Large Boston jobbing house, with an 
established trade in all parts of the country, 
wants to increase its sales force. To live shoe 
salesmen we will offer an unusual opportunity 
to earn big money. State full lars in 
your first letter. All correspondence treated 
confidentially. Address B236, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


WANTED FOR EXPORT 
YOUR Discontinued Numbers 


Entire Stocks. 
Ea Stocks 
FOR CASH 
NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 




















POSITION WANTED 


ee with mage | years’ experience, ‘selling 
ufacturers’ line of men’s and boys’ 4 

chew ts in Pennsylvania, wishes to make a ch 

would like to hear from factory making 

line. Reference from present employer. Po ond 

B235, Boot and Shoe R Recorder, 207 South St., 

Boston, ass. 











quick and highest price 
ora Bo pte 4 fe yy ty 
, Ah 


BROOKLYN PURCHASING SYNDICATE 
FRANE W. Proprieter 


‘Phone, 2825 Willlamabure 











| we wanted as buyer and 
shoe store or department. Ten years’ 
ence as buyer and => references 
furnished. Address, an, 318 West Cevallos 
t., San antonio’ Tex. 


EXPORT OPPORTUNITIES 











LINE WANTED 


VE line of turn dee ys and low 
ai Sepestinent stores high 

m basis only. aa 4 
Jersey and Eastern Pennsylvania. Answer 
a and Shoe Recorder, 207 South St., io 

Mass. 

Ls a line for Chicago and 
on vicinity. a employ assistant salesman if 
a . Three years’ experience as 
oo nee, fe B228, Boot and Shoe 








8t., Chicago. 
IDE LINE WANTED—Salesman with exten- 

















Boot, Shoe Manufacturers 
who would be willing to 
supply vamps, uppers, soles 
and heels for Export in large 
quantities, are invited to 
communicate with MEDI- 
TERRANEAN TRADING 
CO., INC., 29 Broadway, New 
York, who have direct con- 
nections with ‘largest con- 




















bo yg ae pe with full sumers. 
are G 
FOR SALE MISCELLANEOUS 
HOE STORE FOR SALE—In a acity near Bos- 
ton. Population of about 40 Best loca- Shoe Store Chairs, Settees, 


tion. Inventory $9,000 will pull it yy to about 
$6,000. Good reason for ing. Address B234, 
care Boot and Shoe Recorder, 207 South St.; 
Boston, Mi Mass. 


EXEcuToR's ‘SALE—Old established leather 
and shoe-finding business. Complete stock, 
comprising a full line of the oldest store in Reading, 
Pennsylvania, will be offered at public sale on the 
No. 719 Penn Street, Reading, Pa., on 
ursday, March 20, at 2 P.M. Established over 
° years ago. Formerly Linn Moyer, — sty om 
A er and M. Moyer & Son. 
ed or leased. Nettie I. Mo’ ‘ p amd 
bere William Kerper Stevens, 536 “Washington 
Street, Reading, Pa. 
R SALE—Five retail shoe stores handli 
men’s and boys’ popular-priced welts. Good 
locations. Attractive leases. The Daniel Shoe 
Company, Wichita, Kansas. 








FoR SALE—500 pairs Men’s knee boots, 
grades. Greatly reduced to read buyer. firet 
ire oR 229, care of Boot and Shoe Recorder, 207 
th St., Boston, Mass. 


Fitting Stools, Screens, etc., 
Wood Window Display Fiatares 


Caniee 
Request 


sat” 
1141 W. 4th yg A Ry Obie, U.S. A. 














Tn ee nD TT ae 
F. E. JONES COMPANY 
FANCY 


corors MAT KID 


95 South Street, Boston 
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‘Recorder’? Occupational Bureau for Returning Soldiers and ‘Sailors 


Just returned from France. Back to leather and work. 
Two and one-half years’ upper leather experience prior to 
1917. Age 24. Fluent in French and trained in upper 
leather. Eager to get located anywhere in America. Ad- 
dress S22, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


Position wanted by discharged soldier, ten years’ wholesale 
shoe experience, two years on the road, three years in retail 
shoe business for myself. Age 30, single, best references. 


Will go anywhere for good position. Address $19, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 





Expect to be mustered out of the service in the near future 
and would like to get a line of women’s shoes for the State of 
Ohio. Previous to entering the service I carried the Bielefeld 
and Spahn, of Scranton, Pa. Could use line of women’s 
shoes with my old line. Wide acquaintance with Ohio trade. 
Best of references. Address $21, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








Quality Spats That Fit 
Workmanship Guaranteed 


All Colors in Kersey, Broadcloth 
and Felt for immediate or future 
delivery. 


Write for Samples 
Grades from 36.00 to 10.00 


Federal Overgaiter Co., Inc. 
16-18-20 East 12th St., N. Y. 
Exclusive Makers of Fox Two Ply yyusTRATED HERE 


Shoe T P No. 11s Korse No. 521 Felt 
‘ongue Pads. Pat. Aug. 13, ’18 Se te taaeth 

















[poten MARTINIQUE 


Broadway, 32d & 33d 
Sts., New York 
Direct Saaienas to 





One Block from 
Pennsylvania Sta. 
Equally Convenient for 
Amusements, Sho 






















New York, N. Y., Nov. 16, 1917 

ay we have at last succeeded in making DARK 

BROWN “JAPAN OLE” as good as our “JAPANOLE” 
BLACK STAIN (that ought to be good enough). 


Very Dark Brown “JAPANOLE” 


Makes COLORED Leather BROWN. Makes BROWN Leather 
BROWNER. Makes OLD Leather like NEW. 


4 02., $2.00 a doz.; $23.00 a gross. Pints, $1.00ea. Quarts, $2.00 ea. 
““JAPANOLE” does not freeze in the coldest weather 


¢ “ JAPANOLE” Black Stain 


B 

The Wonderful Instantaneous Black Dye That Never Comes Off 
MAKES COLORED LEATHER BLACK 
MAKES BLACK LEATHER BLACKER 

4 o2., $2.00 a doz.; $22.00a gross, Pints, $0.50 ea, Quarts, $0.90 

‘or Sale Everywhere and by Us 
Most settee sell I Block. Brown and Ox-Blood * ‘Japanole,” if yours 
does not, write us and we will sell you direct. 
RESTORFF & BETTMANN, Mfrs. Established 1874 
79 Mercer Street, New York 
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o = wearer, in the right 
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which depends the progress of 





fitt p Son, the right 
merchants. The chief pur ee 
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Concord Shoe Co., New York Beye 4 
Dalton Co., Brockton, | ll 
Diamond Shoe Co., New York rey 74 
Dittmann — Co. » we. Eaus..... Front Cover 
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THAT FOX FOOTERY IS EQUALLY AS 
MUCH A FASHION SERVICE TO WOMEN 
AS A FOOTWEAR PROPOSITION TO RE- 
TAILERS. 


r) YOU CAN QUOTE TO YOUR CUSTOMERS 


FOX SLIPPERS, PUMPS AND OXFORDS 
ANSWER THAT DEMAND FOR DAINTINESS 
IN FOOTWEAR.--WITH CLEVERNESS, RE- 
FINEMENT AND ORIGINALITY. 


ALL FOX PRESENTATIONS HARMONIZE 
WITH THE HIGH STYLE IDEAS OF THE 
SEASON--AND THEY HAVE THE ADDED 
' SALE MAGNET WHICH COMES WITH POPU. 
LAR PRICES. 


IT IS A LINE WHICH BRINGS CINDERELLA 
DAINTINESS TO THE FEMININE FOOT AND 
THEREFORE SELLS WITH SUCCESS 
WHEREVER THE STORE. WHATEVER THE 
CLASS OF TRADE. FOR THAT ‘SOME. 
THING NEW” SEE FOX. 


CHARLES K. FOX, Inc. 
HAVERHILL, MASS. 
CHICAGO: Great Northern Building 
BOSTON: 54 Lincoln Street 


NEW YORK: Marbridge Building, Broadwa~ and 
34th Street, Room 632 
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THE DALTON CO., INC. 
BROCKTON, MASS. 
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Bright California Sunshine | 
with its hot, direct rays, dries 
and bleaches every fibre of 
wool used in CosyToes, the 
celebrated line of fine felt foot- 
wear. Artificial means of dry- 
ing and bleaching are taboo. 
Our exclusive method permits 
more brilliant and lasting colors 
a finer texture and far greater 
durability. 





We will gladly submit samples 


upon request 


STANDARD FELT COMPANY 


General Offices and Factories: WEST ALHAMBRA, CALIFORNIA 
NEW YORK CHICAGO SAN FRANCISCO 
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DANIEL GREEN 
Boudoir Slippers 


will make sales 







Their Beauty for you 
Their Quality wil rome friends 


This is 


Daniel Green 


No. 1700 


BLACK—Medium toe, sizes 1 to 8, widths C,D,E...................0065 $1.15 
BLACK—Broad toe, sizes 2 to 8, width D.................. 02 cee eee eee 1.15 
RED—Medium toe, sizes 2 to 8, widths C, D..............6 002 cee tee eee 1.25 
TAN—Medium toe, sizes 2 to 8, widths C,D................ 0.2 c eee eee 1.25 
LIGHT BLUE—Medium toe, sizes 1 to 8, widths C, D, E................... 1.60 
PINK—Medium toe, sizes 114 to 8, widths C, D..................0. 0000 oe 1.60 


Our salesman is headed your way with the new 1918 
line of COMFY FELT SLIPPERS. Sit tight on the 
order book until you see him and what he has to 


show you. 
@ew DANIEL GREEN FELT SHOE CO. jie 
7 Stock Department, 117 East 13th St., New York City j Felt Shoes 





2 Felt Slippers 
NTED JULY 28 Oe 
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THE 











| SHOE 


Spring and Summer Styles 
Carried In Stock 
Ready for Shipment—Now 








As cut in Tony Red 
S-1538 Russ. calf....$5.35 


As cut in dk. Cherry 
S-1512 Russ. calf....$5.75 


S-1533 As cut in brn. Cor- 


dovan Rus. calf top, 
$6.25 


§.1537 As cut in Oxford 


pattern dk. Cherry 
Russia calf...$5.25 


Cut Shows a “Classic” Last 
Bal Pattern, Single Sole, 
Brd. 8-8 Heel (Unbranded) 

















CATALOGUE OR 
STOCK STYLES 


WRITE FOR 
SAMPLES OF ALL 


AND IF IN ANY WAY INTERESTED SUGGEST A_REPRE- 


SENTATIVE CALL WITH COMPLETE SAMPLE LINE 
AND DETAILS OF THE “THOMPSON” PROPOSITION 


HOMPSON BROS. IN 


MEN’S FINE SHOEMAKERS ° 


——§B KO CK T 0 N———_- 
NEW YORK OFFICE BOSTON OFFICE CHICAGO OFFICE 
1018 Flatiron Bldg. 207 Essex St. 35 So. Dearborn St. 
Address all C icati to Brockton, Campello, Mass. 
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‘GLOVE GRIP > 


SPRING and SUMMER I, 
STYLES 1 f 
























The superior fitting qualities of our “Glove Grip”’ 
shoes for men won for them immediate and 
enduring approval. Dealer and customer have 
been so fully satisfied that we were encouraged 
to embody “Glove Grip” features in shoes for 
women. This season, for the first time, we 
shall carry women’s “Glove Grip” shoes in 
stock—three boot and two oxford models—each 
recognized as salesmakers. 











Price $7.50 

Model 801 Vogue Last 
Ladies’ Glove Grip 81-inch Bal; Gray Kid; Plain 
Toe; 15-8 Heel; Sizes AA, 4-7; A, 3-714; B, 214-8; 





C, 214-8. 
Price $4.75 
Model 634 Vogue Last 
Ladies’ Glove Grip Circular Oxford; Coco Calf; 
Imitation Wing Tip; 13-8 Heel. 
In STOCK: Sizes AA, 5 to 7; A, 4 to 7; B, 3 to 
73 _ 2% to 7: D, 2% to te Model No. 634 


M. N. ARNOLD SHOE CO., 
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WOMEN'S AND MENS MODELS 


CARRIED IN STOCK 


- fs 


GLOVE GRP 


ARCH SUPPORT 



















—) ho GS 
SHOE (Woe 
ao h4y MWA GAZ 
he he - 


The honest construction for which our “Glove 
Grip” shoes for men are noted has been retained 
with their superior fitting qualities, in current 
models. In face of rising costs and falling qualities, 
it should be comforting to know of a line that is 
up to approved standards. The twelve styles, 
Price $6.50 which we shall carry on the floor, will afford liberal 


Model 551 Officer Last opportunity for making selections. 
Glove Grip Officer Blucher; Coco Calf; Plain Toe; 








Cad 





Heavy Single Sole; Broad Heel. 7 
IN STOCK: Sizes A, 7 to 11; B, 6 to 11; C, 

5 to 11; D, 5 to 11; E, 5 to 11. 

This trim shoe for officers has plenty of style 

and service, and is well adapted to civilian 


wear. 
Price $5.00 

Model 366 Biltmore Toe 

Glove Grip Circular Oxford; Gun Metal Calf; 9-8 

Half Flange Heel. 

IN STOCK: Sizes A, 7 to 11; B, 6 to 11; C, 

5 to 11; D, 5 to 11; E, 5 to 11. 

This model is a most popular style for Spring 

and Summer. Extreme English Last. It’s cor- 

rect in every detail. 





Model No. 366 


Send for copy of our stock style catalog. It is an efficient guide to a 
money-making line of men’s and women’s shoes 


North Abington, Mass. 











Women are thinking this 
about shoes. Are you? 


Of course their shoes must be stylish. And yet women can’t buy shoes 
for style alone. Not very long ago some did. 


Today shoes are bought carefully, critically. 


The questions of economy and comfort are prime factors today. And 
these two factors are making money for the merchants who are showing 
shoes that meet today’s demands. 


The question of economy is settled when a merchant offers a shoe of a 
known dependable make; a shoe, medium priced, that is comfortable 
enough to wear all the time, and stylish enough for any occasion. 


The question of comfort is settled when the merchant offers a shoe that 
is so constructed that it is wonderfully comfortable even when brand new, 
when the very first try-on step is taken in his store. 


These new demands of women today are turning thousands to Red Cross 
Shoe Accredited Agencies. 


For the Red Cross Shoe has always been advertised with its special “bends 
with your foot” comfort feature second only to its style appeal. It is the 
one nationally-known comfortable stylish shoe. 


Surely you can see the opportunity for you with such a shoe in your com- 
munity. If you’d like to know how the Red Cross Shoe Accredited 
Ageneies are turning this new buying tendency into very real profits, write. 
us. Our proposition will interest you. 


The Krohn-Fechheimer Co. 


609 Dandridge Street - - Cincinnati, Ohio 
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mone bad 520 “a B lack. Model No. 524 — Patent 
glazed ki Bonita Pump. ; Leather “Arcadia” Oxford 
White stitching on throat. Plain toe. . Leather Louis 


Leather Louis Heel. . 
Price $3.50 Heel. Price $3.50 









Model No. 464 — Patent 
“Lucerne” Pump. Leather 


Louis Heel. 





Price $3.75 
Model No. 522 — Field- 
Model No. 508 — Black mouse brown kid top with 
glazed kid lace boot. Com- dark tan Russia Calf 
bination last. (For exam- whole Fox. 9 inch lace 
ple, A Instep and C Ball.) boot. Leather Louis Heel. 
12/8 heel. Welt. Aluminum plate. 


Price $4.50 Price $7.75 
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FALLSTYLES OF THE “H & F” LINE NOW 
BEING SHOWN “Everything New That’s 
Good,” as Usual 


*“CAMBRIDGE” 





“FULL DRESS”’ 





“RALEIGH” 








Our salesmen are also showing officers’ 
shoes in Mahogany, Chrome Calf and 


Cordovan. 


Ask to see our Leggins, both spring front 
and strap fastening. There are two styles, 
each to retail at $10 to $20. 


It is easy to understand why H & F shoes 
are in demand. It is a line 100% complete 
and fine. You can turn prospective pur- 
chasers into regular customers, easily, if 
you sell this line. 


Howard & Foster Company 


WELTS EXCLUSIVELY 


Factory, Brockton, Mass. 


BOSTON OFFICE, 134 SUMMER ST., BOSTON 
NEW YORK OFFICE, R. 1008 MARBRIDGE BLDG. 





“ARGYLE” 
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Why Shoes Wear Longer When 
Made With 


e 


eaNiwe-w8 


_ REG. U.S. PAT. OFF. 


Linin 
Shoe g 
Red-line-in contains 50 to 100% more cotton 
than ordinary shoe linings. It absorbs the per- 





Breaks like this are due to the cracking of the spiration and prevents most of the injurious acid 
leather. This is most frequently caused by the from reaching the leather. We have never known 
acid perspiration of the foot, which rots the of a case where a shoe lined with Red-line-in 
leather. broke out at this point. 


See Oe Oe es 


FEW cents a pair more for linings means many dollars worth of extra wear 
to your customers. Extra wear for them means extra trade for you. 

Tell your shoe manufacturer or jobber to put Red-Line-In Lining in your or- 
dinary grades, and Rushur Wear Proof Lining in your extra hard service and water- 
proof grades—Rushur Wear Proof is moisture repellent, protecting the foot from out- 
side dampness. 


Write us for samples and further information 


FARNSWORTH-HOYT CO., BOSTON, MASS. 


} 
| 
BROCKTON CHICAGO ST. LOUIS LYNN CINCINNATI. MONTREAL BUENOS AIRES 





— 
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At $3.15 


Women’s White 
Cabretta 9-in. Lace, 
White Cloth Top, 
Covered Heels, 
Wave Top, McKay 









\ Steel Heel Plate, 
\ Circular Foxed 
\ Only 


Case Lots Only 











At $1.60 


8-in. White Canvas 
Lace, White Sole 
and Painted Heel 
Also % Foxed 
Ask for No. 6930 


Case Lots Only 


Children’s and 
Misses’ White 
Canvas Lace Hi 
Cuts, White Paint- 
ed Sole and Heel. 


Misses’ 11%4-2...... $1.10 
Children’s 8%4-11... 1.05 
Growing Girls’ 2%-6 1.20 


Case Lots Only 

























Here’s a Saving of 


White 


D ON’T delay your order, 
but rush it in while 
our stocks are complete. 


These prices will move 
them fast. 


S. Rosenberg 


The House That Saves 
At $1.65 


Canvas Lace Boot, 
Covered Heel, Turn 
Sole 

Ask for No. 185 
Case Lots Only 


At 87Yc 


Women’s Poplin 
Mary Jane Pump 
Ask for No. 13% 


Case Lots Only 
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At $2.00 
Canvas Lace Boot, 
White Ivory Sole 
and Heel 
Ask for No. 225. 


Case Lots Only 





oO orders can be ac- At $1.10 
cepted for Jess than Men’s White Can- 
case lots — and we cannot vas a, Pa 
guarantee to fill orders — No 21— 
completely for more than ' 24 pr to the case 
ten days. _ Case Lots Only 
Boston, Mass. 
You 15% to 30% At $1.00 
Women’s Poplin 
Pumps, Covered 
Hee 
Ask for No. 490 
Case Lots Only 
At $1.00 Misses’ and Children’s Canvas 


Rubber Soled Mary Jane 


Misses’ 12-2........----+++++> 8744ec 
Children’s 844-11 .....---++++> T7¥ec 
Infants’ 5-8 .......eeeeeeeeees 72%ec 


Case Lots Only 


Women’s Canvas 
Two Strap Covered 
Heel 












Ask for No. 223 
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ACTUALLY WASHABLE 


oa ee OF BO) ee 


THE WHITEST WHITE 


LEVOR GRAIN KID 


MACE OF CABRETTA SHINS 


ee el | 
ASK YOUR NEIGHBORS 


G.LEVOR & CO.., inc. 


MANUFACTURERS 


GLOVERSVILLE, N.Y. 
NEW YORK: 88-90 GOLD ST. 


ST. LOUIS: LEATHER EXCHANGE BLDG. BOSTON: I45 SOUTH ST. 
JOHNSON, STEPHENS & PATTON LEATHER CO. THE G.LEVOR COMPANY 
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HERE IS A SHOE YOU WANT 
And in Stock, Ready for Immediate Shipment 


ESPITE the scarcity of FIELD 
MOUSE BROWN KID, we have 
this beautiful shoe in stock in good quan- _ 


tities. 


The pattern is a beauty, one of the best 
novelties of the season. If you want a good 
seller send us your order today. Carried in 
A, B, C and D Widths, at the price of 


— $3.75 


Ask for a copy of our new Catalog, 
showing a complete line of beautiful 


new Spring models. 





B132—Women’s FIELD MOUSE BROWN KID 9-inch 
Lace, Field Mouse Cloth Top, Plain Toe, 2% Inch 
Leather Louis Heel, Imitation Turn, CLASSIC LAST, 
A Width sizes 3%4-8, B Width sizes 3-7,.C and D Widths 


COED IE - PUMEO. 65 odes scces cub Hepes kbbdsew ee $3.75 
BROWN - BROWNS 
EE) Wy ew Vuos Goungaian, 

, Manufacturers 





, : ST. LOUIS, U. S. A. 
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Carefully selected Materials, artistic 
Designs and irreproachable Workman- 
ship are the cornerstones upon which we 
have reared the splendid reputation of 


“a a 72 
oP Z SHOE 


The shoe illustrated above is our No. 222 Full Chrome Gun 
Metal, Single Sole, Straight Foxed Biucher, Pug Last. 
Sizes 5/11, Width D. Price. $3.55 


LUND-MAULDIN Co. /MGy 
a S 


MANUFACTURERS ST.LOUIS,U.S.A. 

















: Se midbe 
AVA (Ou UO) 0D Gas WAN 


Victory ‘Jan. 1s @ 
neutral SAade 


that has gained 
$ 
aece tance because 


it encourages the 
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two color Standard 


sect by the Commer 
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Carl E.Schmidt & Co, Inc. 


Sanners of the Schmidt Calf Leathers 
DETROIT, MICHIGAN 



































Se a. Ls 
Victor 





ag 


Eien 
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Carl E. Schmidt & Co.,Ine. 


Tanners of the Schrudt Cah Leathers 


DETROIT, MICHIGAN BOSTON, MASS. 
R epresentatives 
H.B. Altenderfer A.J. & J.R.Cook 


Philadelphia San Grancisco 
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Tan —* Pony Cut Lace 
$2.1 


T1765 B to 8. .cccccccccccccvce 5 

7764 816 to 11.......-eeeeees 2.50 

7763 1146 to 2......ceeeeenee 2.85 

S648 BUG to T..ccccccccccess 3.75 
or Metal, Dull Top 

G.. Ge DB csacscsdcvcsvncded 90 

8% to 1i 5666snsmbasededanéed 2.15 

WME tO 2 ecncncccceccccecces 2.40 
Pe ae with Cloth Top 

GB We BS wvccvccccsssdvscs $1.65 

81g to ul errr rr or? res 1.90 


an (ee ee 2.15 





Children’s Patent Leather Turn 
Button, 1 to 6. No Heel...... $1.00 
4 tw G. WelimOccscccccccsses 1.20 
Also carried in Gun Metal at the 
same price. Cloth top 5 cents less 





Mary Jane Sandal in Patent 
Leather and Gun Metal, wert 
0 


1.60 
Same in Turn, both patent leather 
and Gun Metai 
1 to 5 $1.00 4 to 8 $1.20 
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There Is No Waiting For 
Goods to be Made Up For 
the Merchant Who Carries 


3-W’S Lenox Shoes 


For Misses and 
Children 


He has the satisfaction of knowing that 
whatever goods he may want, they are 
already made up, ready to ship on re- 
ceipt of his order. That is the kind of 
IN-STOCK service we are giving our 
customers—and what we offer you. 


Coupled to this you have the added 
satisfaction of knowing that in 3W 
SHOES you are getting materials and 
workmanship that give the customer 
wearing qualities of the sort that build 
up permanent trade. 


SATISFACTORY FOOTWEAR—SAT- 
ISFACTORY SERVICE—that is what 
we offer the merchant. 


DO THEY INTEREST YOU? If so, 
write for sample order TODAY. 


Here Is a Button Shoe That Will 
Please Your Trade 


Tan Glazed Kid Button, plain toe, turn. 
4 to 8....$1.60 1to5....$1.30 




















=a 








DISTRIBUTING HOUSE 
35 S. 2nd St. 


Weimer- Wright & Watkin Co. 


PHILADELPHIA 


FACTORY 
12 to 40 E. Allen St. 
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Reproduced from 
In Stock Catalogue 
of Regal Shoe Com- 
pany, Spring, 1918. 
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Regal Shoes In-Stock 


Spring and Summer 
1918 


HE REGAL SHOE COMPANY 
has never before offered In-Stock fa- 
cilities to be compared with those pre- 
sented in this book for the Spring and 
Summer of Nineteen Hundred and Eigh- 
teen. 
Standardization of the lines, the manu- 
facture of the choicest styles in the wanted 


leathers, the production of the shoes that 


the people demand in these serious days— 
these are the considerations which have 
guided us. And Regal, first of all shoe 
manufacturers to see the signs of the times, 
leads all in reaching the rational solution 
of a national problem. 


Asa result, the excessive styles have been 
eliminated, and the needed shoes are here, 
in Regal’s National Styles, of the best ma- 
terials and workmanship, at the right prices, 
with the fullest size ranges,—an In-Stock 
service hitherto unsurpassed. 
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Stock No. S-1142 


Black King Calf Oxford; 12 sq. Sole; 8-8” Heel; 
Invisible Eyelets. 


A, 7 to 10 C, 5 to 10 
B, 6% to 10 D, 5 to 10 


HERE is the commonplace black Oxford, and then there is the Black King 

Calf Oxford on the new Crest last. All the difference in the world. We 

have told you of this last on other pages of this book. We are talking the 
shoe nationally from coast to coast. We are selling it everywhere. The up-and- 
coming retailer will sell hundreds of pairs. 


Telegraph-Order Code on Page 52 
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This Shoe can be 
had in Tan or Black, 
High or Low. 


Complete Line of 
Shoes for Men. A 
Full Line also of 
Women’s and Boys’ 
Shoes, all made in 
Regal’s own fac- 
tories. 





The Yale Bowl—The Largest 
Amphitheatre in the world— 
Seating 80,000 spectators 





More than 50,000,000 people will read 
Keds’ Advertisements in the following Publications 
from APRIL to SEPTEMBER 


GENERAL WEEKLIES 


Saturday Evening Post 
Literary Digest 
Collier’s 
Leslie’s 
Every Week 
WOMEN’S PAPERS 


Ladies’ Home Journal 
Delineator 
Designer 
Woman’s Magazine 
Woman’s Home Companion 
Pictorial Review 
Good Housekeeping 
McCall’s 
Mother’s Magazine 
GENERAL MONTHLY MAGAZINES 


Cosmopolitan 
Red Book 


Popular Mechanics 
Popular Science Monthly 


JUVENILE PAPERS 


American Boy 
Youth’s Companion 
St. Nicholas 


Christian Herald 
Sunday School Times 


Outers’ Book 
Field and Stream 
All Outdoors 
Recreation 
National Sportsman 


Total—one time circulation 





as tnt = oo teeta Gf @e «2 me 


‘not hold the readers of 


Keds 


A dve rtising 


HE total monthly circulation of maga- T is not our object to urge you to try out 
zines bearing Keds advertising is Keds. If you stocked them last year 
15,481,905 copies. you know how Keds sell. Ifyou didn’t 


15,481,905 people buy them--more than have them last year, your knowledge and 


:50,000,000 people see them. (3 readers per experience will tell you that an article with 
magazine.) an almost universal demand—-adver- 
tised to more than 50,000,000 people 
--is bound to be a big go. 


What is the story of Keds success— 
in so short a time? Just this: 


Think of this great sales creating 
power--backed by the already won 
country wide popularity already 


scored for Keds last summer. 
Hundreds and thousands of Keds We have marketed a line of good- 
looking, most comfortable canvas 


— readers are right in co OCT TE rubber soled shoes—in a variety that 
vicinity--where will they get Keds? uy ponon MARK meets every summer need—-priced to 
Naturally from the dealer who lets 4 GREAT COMPANY suit every purse. 

? 
them know that he’s a Keds dealer. We protected the public against sub- 
And we have all sorts of handsome stitution and dealers against cheap 


and effective window trims and advertise- competition by giving these shoes a catchy, 
ments for local use to help you identify easily remembered name — Keds — behind 
your store with Keds. All you have to do which is the reputation of the United States 
Re ee Rubber Company. Keds could not help 
: winning under such circumstances. 


Remember Keds Are Made in Three Grades—National— 
Camp-Fire—Champion—for Men, Women, Boys and Girls 


nited States Rubber Company—New York 
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Bhi THE NEWEST BOOT ON 
ij ®; THE MARKET FOR 
©: STREET WEAR. No. 3505 


Turn, Gray Nubuck, wave 
top, whole quarter, 834-inch 
Polish, perforated vamp and 
eyelet stay. 71 Last, 18-8 full 
Louis heel with aluminum 
plate. 


RETAILS AT $8.50 




















EMERY AND MARSHALL CO.. 


1 
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4A NEW EVENING 
PUMP. No. 3436 


Mat, Steel Beaded, Turn, 
Galt Colonial, 17-8 full Louis 
Style No. 5 heel with alumi- 
num plate. New 73 last. 


RETAILS AT $6.50 





























laverhill, Mass. 


SOUTHERN REPRESENTATIVE, 
NEW ENGLAND REP., W. H. TUCKER, 





CHARLES L. MARKS — 
183 ESSEX ST., BOSTON. 
NEW YORK OFFICE, 1008 MARBRIDGE BLDG., ORLANDO N. DANA 
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Men want 
Edueators 





ONSU MER demand formen’s 
Educator Shoes is showing a 
very marked increase. 


Army shoes are doubtless responsible for the 
influence that is making men recognize the 
advantage of the Educator over all other types 
of shoes. 


Retailers everywhere are ordering Educator 
Shoes so that they may take advantage of this 
new demand. 


These nine Rice & Hutchins Distributing Houses will supply you: 
The Rice & Hutchins Chicago Co. The Rice & Hutchins New York Co. 
The Rice & Hutchins Atlanta Co. The Rice & Hutchins Baltimore Co. 
The Rice & Hutchins Cincinnati Co. The Rice & Hutchins Cleveland Co. 
The Atlas Shoe Co., Boston Joseph I. Meany & Co., Inc., Philadelphia 

The Rice & Hutchins St. Louis Shoe Co. 


Rice & Hutchins, Inc. 
20 High Street, Boston, U.S.A. 














